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COLLIER  SOLE  OWNER. 


BUYS  OUT  INTEREST  OF  CONDE  I 
NAST,  HIS  PARTNER  IN  THE  i 
HOUSEKEEPER. 


Magazine  for  Women  Taken  Over  by  I 
Well-known  Publishing  Firm  Which  ' 
Has  Just  Been  Incorporated — Of¬ 
ficers  and  Board  of  Directors  Are 
Named  for  the  New  Concern — Re-  | 
markable  Growth  of  the  Business. 

Robert  J.  Collier,  publisher  of  Col¬ 
lier’s  Weekly,  announces  that  he  has 
purchased  the  interest  of  Conde  Nast 
in  the  Housekeeper,  a  women’s  maga¬ 
zine,  which  has  been  published  by  them 
jointly,  under  the  firm  name  of  Collier 
&  Nast,  Incorporated.  Beginning  with 
the  March  issue,  the  Housekeeper  will 
be  published  by  P.  F.  Collier  &  Son, 
Incorporated,  from  the  Collier  plant  at 
41  ()  West  Thirteenth  Street. 

P.  F.  Collier  &  Son  has  just  been  in¬ 
corporated  and  will  be  known  here¬ 
after  as  P.  F.  Collier  &  Son,  Incor¬ 
porated.  The  business  was  founded 
more  than  thirty  years  ago  and  is  one 
of  the  great  publishing  concerns  of  the 
world.  Since  18f>8  the  business  has 
been  conducted  as  a  partnership  between 
father  and  son.  Upon  the  death  of  P. 
F,  Collier  in  1909,  Robert  J.  Collier 
succeeded  his  father  as  sole  owner  of 
the  business. 

The  officers  of  the  new  Collier  cor¬ 
poration  are:  President,  Robert  J. 
Collier;  vice-president,  Franklin  Coe; 
treasurer,  John  F.  Oltrogge;  comp¬ 
troller,  John  H.  Guy;  secretary,  Charles 
E.  Miner.  Directors  (in  addition  to  the 
officers) :  Norman  Hapgood,  Mark  Sul¬ 
livan,  George  J.  Kennedy,  Elmore  C. 
Patterson,  Frank  H.  Rice,  Francis  P. 
Garvan.  With  the  exception  of  Mr. 
Garvan,  attorney  for  the  company,  all 
of  the  officers  have  been  associated  with 
the  business  for  several  years  in  posi¬ 
tions  of  responsibility. 

Between  1879  and  1909,  P.  F.  Collier, 
who  started  business  almost  without 
capital,  manufactured  and  sold  fifty-two 
million  books,  the  revenue  from  which 
was  $80,000,000.  These  were  cheap 
books  but  they  were  good  books,  Dick¬ 
ens,  Cooper,  Scott  and  Shakespeare, 
encyclopedias,  histories  and  other  strict¬ 
ly  standard  publications,  which  were 
sold  by  subscription  in  every  corner  of 
the  country. 

Some  of  the  statistics  of  circulation 
of  these  publications  are  astounding, 
for  instance:  Dickens’  works,  5,720,000 
volumes;  Cooper’s,  1,592,000;  Scott’s 
992,500;  Shakespeare’s,  732,000,  and 
Thackeray,  616,000.  Of  history,  9,- 
174,000  volumes  were  sold,  including 
Prescott’s  Histories  of  Mexico  and  Peru, 
Gibbon’s  Decline  and  Fall  of  the  Roman 
Empire  and  Motley’s  Rise  of  the  Dutch 
Republic.  The  organization  perfected 
by  P.  F.  Collier  is  made  up  of  thirty- 
two  branch  offices  in  the  chief  cities, 
which  in  turn  operate  more  than  one 
hundred  sub-branches.  Each  branch  has 
its  manager,  salesman,  deliverers,  col¬ 
lectors  and  clerical  force.  In  recent 
years  the  branch  organization  pay  roll 
alone  has  amounted  to  nearly  $.2,000,000 
annually. 

Collier’s  Weekly  was  started  Iiy  P.  F. 
Collier  in  1888  as  Once-a-Week.  When 
(Contitmed  page  7.) 


ROY  W.  HOWARD, 

GENERAL  MANAGER  UNITED  PRESS  ASSOCIATION,  WHO  HAS  BEEN  ELECTED  A  DIRECTOR 
OF  THE  ORGANIZATION.  (Set  Page  8.) 


POST-DISPATCH  WINS. 


NEWSPAPER  AND  PULP  CO. 


Ha*  a  Capital  of  $5,000,000  and 
Will  Erect  New*  Print  Plant. 

The  Consolidated  Pulp  and  Paper  Co., 
of  New  Brunswick,  is  a  new  company 
with  a  capital  stock  of  $5,000,000  that 
has  recently  applied  for  a  charter.  The 
incorporators  are  Senator  N.  M.  Jones, 
of  Bangor,  Me.,  and  A.  H.  H.innington, 
Thomas  McAvity,  H.  W.  Schofield  and 
C.  S.  Hannington,  all  of  St.  John.  Some 
of  the  incorporators  are  large  sharehold¬ 
ers  in  the  Edward  Partington  Pulp  and 
Paper  Co.,  of  St.  John. 

It  is  reported  that  the  object  of  the 
new  concern  is  to  take  over  the  valu¬ 
able  timber  limits  of  the  Alex  Gibson 
Railway  and  Manufacturing  Co.,  on  the 
Nashwaak  River,  and  that  they  will  ac¬ 
quire  the  Partington  pulp  mill  at  St. 
John  and  also  erect  a  large  news  print 
plant  at  this  point. 


Going  up  !  The  New  York  City  News 
Association  has  leased  the  sixth  floor  oi 
the  new  Hudson  &  Manhattan  Railroad 
building  at  C^tlandt  and  Dey  streets. 


Will  Not  Have  to  .Pay  Dapnage*  to 
E.  G.  Lewi*. 

A  verdict  in  favor  of  the  defendant 
was  returned  by  a  jury  in  the  case  of 
E.  G.  Lewis,  former  publisher  rmd 
banker,  against  the  St.  Louis  Post-Dis¬ 
patch  for  $700,090  damages  in  the  Gas¬ 
conade  County  Circuit  Court  last  week. 

The  Post-Dispatch  was  charged  with 
publishing  the  postoffice  officials’  report 
on  Lewis’  People’s  U.  S.  Bank  in  St. 
Louis  before  the  Government’s  fraud 
order  against  Lewis’  concern  was  issued. 


Lynn  Evening  New*  Sold. 

The  committee  representing  the  bond¬ 
holders  of  the  Lynn  (Mass.)  Evening 
News  has  sold  the  paper  to  a  syndicate 
which  will  be  represented  by  Messrs. 
Higgins  and  Smith,  of  the  Newburyport 
News.  These  two  men,  it  is  understood, 
will  assume  active  management  at  once. 
At  the  sale,  Nov.  11,  the  property  was 
bid  in  for  the  bondholders  for  $16,000, 
and  the  sale  price  to  the  new  syndicate  is 
said  to  be  $20,000, 
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5  Cents  a  Copy 


ADVERTISERS  MEET. 


ANNUAL  CONVENTION  OF  THE 
A.  A.  A.  HELD  AT  BUFFALO 
THIS  WEEK. 


Over  One  Hundred  Delegate*  Attend 
the  Opening  Ses*ion  —  Member* 
Are  Entertained  at  Luncheon  by 
the  Buffalo  Ad  Club — Bert  Moses 
Re-elected  President  for  the  Sec¬ 
ond  Time — Three-Year  Directors. 
The  twelfth  annual  convention  of  the 
.-\merican  .'\ssociation  of  .Advertisers 
i  was  held  at  Buffalo  on  Tuesday  and 
Wednesday  of  this  week 
About  100  delegates,  representing  alt 
the  States  in  the  Union,  were  present  at 
the  opening  session,  at  which  Bert  M. 
Moses,  the  president  of  the  organization, 
presided.  Reports  were  read  by  H.  L. 
Soule,  secretary ;  G.  M.  McCampbell, 
treasurer,  and  C.  P.  Knill,  manager  of 
the  Association. 

-At  noon  the  delegates  were  the  guests 
at  luncheon  of  the  Buffalo  Ad  Club  at 
the  Hotel  Statler,  at  which  President 
C.  J.  Balliett  of  the  .Ad  Club  presided. 
The  speakers  were  C.  W.  Post,  of  Bat¬ 
tle  Creek,  Mich. ;  Louis  Bruch,  of  New 
York;  Walter  B.  Cherry,  of  Syracuse, 
and  Bert  M.  Moses. 

In  the  afternoon  the  delegates  went 
sightseeing,  and  in  the  evening  the 
annual  dinner  took  place  at  the  Iroquois 
Hotel.  The  speakers  included  .Attorney 
William  B.  Hoyt,  of  Buffalo;  District 
.Attorney  William  .A.  Blakeley,  of  Pitts¬ 
burgh;  E.  F.  Clymer,  advertising  man¬ 
ager  of  one  of  the  big  magazines ; 
George  W.  Coleman,  president  of  the 
Associated  .Ad  Clubs  of  .America ; 
Thomas  Bahner,  of  Chicago,  advertising 
director  of  the  Woman’s  World;  Jason 
Rogers,  publisher  of  the  New  York 
Globe;  Leroy  Fairman,  editor  of  .Adver¬ 
tising  and  Selling;  James  Schermerhorn. 
publisher  of  the  Detroit  Times,  and 
George  Bleistein,  of  Buffalo. 

At  the  business  session  on  Wednesday 
•‘he  following  officers  were  elected;  Bert 
M.  Moses,  New  York,  president;  Wal¬ 
ter  B.  Cherry,  Syracuse,  first  vice-presi¬ 
dent  ;  Louis  Bruch,  Chicago,  second 
vice-president;  G.  A.  McCampbell,  Jr., 
New  A'ork,  treasurer;  Fred  Hopkins, 
Jr.,  New  A'ork,  secretary. 

The  direc'ors  elected  for  three  years 
were:’  A.  N.  Drake,  Buffalo;  J.  S.  H. 
Slee,  New  York;  I.  Clark,  Bloomfield; 
H.  W.  Ford,  Detroit ;  E.  B.  Merritt, 
Chicago,  and  F.  H.  Squire,  Milwaukee. 
R.  F.  Rogan,  Cincinnati ;  William 
Hardman,  Newark,  and  William  Rig- 
ley*  Jr.,  Chicago,  were  elected  to  fill 
the  vacancies  on  the  directorate  fol¬ 
lowing  the  advancement  of  some  of  the 
Ifold  directors  to  official  positions. 


I  Strike  in  Italian  Herald  Office. 

I  The  Italian  Herald,  of  New  York,  rc- 
;  cently  installed  a  stereotype  webb  pres*. 

I  Because  the  proprietor  would  not  make 
!  the  office  throughout  a  union  office,  all 
I  the  compositors,  mailers  and  pressmen 
walked  out  on  Monday.  -After  consider 
able  hustling  a/ound,  enough  men  were 
secured  to  fill  the  vacant  positions.  The 
owner  stated  that  he  was  going  to  run 
an  open  shop,  but  in  the  end  he  was 
obliged  to  give  in  and  make  terms  with 
the  strikers. 
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CONVENTION  “USHERS” 

WASHINGTON  CORRESPONDENTS 
WILL  ASSIGN  PRESS  SEATS 
TO  NEWSPAPER  MEN. 


Galleries  Standing  Committee  Again  ' 
It  Honored  by  National  Committees 
of  Both  Parties  With  the  Work  of 
Providing  for  Special  Represents-  | 
tives  of  the  Newspapers  at  Chi-  \ 
cago  and  Baltimore — “Who’s  , 
Who.” 

iSfccial  Correspoitdeiice.) 
\V.\SHi.\GTOX,  Feb.  2. — The  Standing 
Committee  of  the  Press  (.ialleries  of 
Congress  is  an  important  governing 
body  chosen  by  the  correspondents  them¬ 
selves  to  pass  on  the  (lualilications  of  ap¬ 
plicants  for  admission  to  the  privilege^ 
of  the  galleries  and  to  see  that  the  rules 
are  enforced. 

One  of  the  functions  of  this  body,  and  1 
a  most  interesting  one  to  newspaper  nu*n 


C'lI.Mtl.KS  S.  .\l.llKKT. 
Xew  York  World. 


generally  at  this  particular  time,  is  new 
and  is  assumed  voluntarily  at  the  reipiest 
of  the  National  political  committees.  It 
relates  to  seating  special  correspondent> 
in  the  press  galleries  of  the  National 
conventions. 

The  Kepuhlican  National  Committe.' 
for  the  third  time  has  asked  the  Stand¬ 
ing  Committee  to  hand'e  the  requests 
from  newspapers  for  seats  in  the  press 
gallery  at  the  National  convention  to  Ik- 
held  in  Chicago  next  June.  In  compli 
ance  with  this  request  the  committee  will 
receive  these  requests  and  a.ss-gn  seats 
to  the  papers  that  will  send  special  rep¬ 
resentatives  to  cover  the  conveifion. 

HKI.PIXG  DE.MOfR.VTS.  TOO. 

A  resolution  was  put  through  at  the 
recent  meeting  of  the  Natidiial  Demd- 
cratic  Committee  held  in  this  city  "that 
the  telegraph  press  section  at  the  Na 
tional  convention  be  placed  under  the 
control  of  the  Press  Committee  of  Con- 


New ’Phone  Numbers: 
S67S  MADISON 


Wilberding-Hand  Co. 
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gress  (meaning  the  Standing  Committee 
of  Correspondents )  under  the  direction 
of  the  sub-committee  on  arrangements:'' 

The  membership  of  the  Standing  Com¬ 
mittee  is  as  follows:  Charles  S.  .Mbet't. 


Jotl.X  T.  SfTKK, 

\  i.e- President  National  Press  C  lub. 


New  York  World,  chairman;  John  1'. 
Suter,  Chicago  RecoVd-l  lerald.  secre¬ 
tary:  Robert  M.  Gates.  Memphis  Com 
merclal-Appeal ;  John  F.  Monk.  St.  I’au' 
Pioneer  Press;  George  Iv.  Miller.  l)i- 
troit  News. 

Charles  Sumner  .\lhert,  chairman  o: 
the  Standing  Com:uittee,  has  been  in  th  ■ 


George  K.  Miei.er. 
Detroit  .News. 


Washington  newspaper  field  for  21  years. 
He  was  manager  of  the  Press  News  .\s- 
sociation,  night  editor  of  the  United 
Press,  in  charge  of  the  New  York 
World  bureau  before,  during  and  after 
the  Spanish-American  war,  and  has  sine-.' 
remained  with  the  local  staff.  He  has 
been  with  the  World  sixteen  years. 

.\  native  of  Indiana,  Mr.  .\lbert  is  -V! 
!  years  old.  Beginning  as  a  school  teache*. 
he  drifted  into  the  telegraph  busines- 
and  became  one  of  the  most  expert  re¬ 
ceiving  operators  in  the  country.  In  18.-^1 
he  assisted  in  the  experiments  which  led 
to  the  installation  of  branch  wires  in  al 
most  every  newspaper  office.  He  was 
one  of  the  operators  in  Chicago  who 
participated  in  taking  the  entire  revision 
I  of  the  New  Testament  for  the  Times, 

I  which  stands  as  the  greatest  telegraph! 
feat  on  record.  ^ 

As  a  reporter  Mr.  .\lbert  “discovered" 


Grover  Cleveland  when  he  went  into 
hiding  on  Broadwater  Island  after  h's 
election  in  18‘J1.  He  obtained  the  sensa¬ 
tional  interview  with  James  G.  Blaine  on 
the  eve  of  the  Minneapolis  convention  in 
which  Mr.  Blaine  gave  reasons  for  retir¬ 
ing  from  the  Harrison  cabinet  and  de¬ 
clared  the  abandonment  of  his  presiden¬ 
tial  aspirations.  Mr.  .Mbert's  service  to 
the  \Yorld  exclusively  related  the  de¬ 
struction  of  Cervera’s  ffeet. 

A  PROTEGE  OF  CURTIS. 

John  T.  Suter,  secretary  of  the  Stand¬ 
ing  Committee,  has  been  a  member  of 
the  Press  Gallery  since  188it.  He  has 
been  in  newspaper  work  in  VYashington 
for  twenty-live  years,  except  for  a  period 
of  two  years  when  he  was  chief  clerk 
and  disbursing  officer  of  the  Bureau  of 
.\merican  Republics.  His  apprenticeship 
wa-  under  that  distinguished  liewspapor 
correspondent,  William  li.  Curtis,  and 
his  entire  newspaper  work  has  been  upon 
niie  newspaper  jirojK-rty.  He  entered  the 
field  upon  the  Chicago  Daily  News, 


Roiiert  M.  Gates, 

-Memphis  Commercial-.Xppeal. 

which  was  then  printing  nine  editions 
daily. 

That  newspaper  purchased  the  Chicago 
Record  and  -Mr.  Suter  remained  with  th'e 
morning  edition  of  the.  Lawson  property. 
During  the  Spanish-.American  war,  and 
for  several  years  up  to  the  time  of  its 
consolidation  with  the  Chicago  Times- 
I  lerald,  Mr.  Suter  was  in  charge  of  the 
Washington  news  work  of  the  Chicago 
Record.  Mr.  Suter  was  recently  elected 
vice-president  of  the  -Vational  Press 
Club. 


JoH.N  K.  Moxk, 

St.  Paul  Pioneer  Press. 


Robert  M,  Gates,  Washington  corre¬ 
spondent  of  the  Memphis  Commercial- 
.\ppeal,  began  his  newspaper  work  in 
18!»4  on  the  Jackson  (.  I'enn.)  Daily 
Blade,  which  afterwards  became  the 
Daily  Sun.  Two  years  later  he  went  to 
the  Jackson  Morning  VYhig  as  editor. 
In  he  took  an  editorial  position  on 
the  Nashville  .\merican.  In  the  fall  of 
that  year  he  accepted  the  position  of 
managing  editor  of  the  Paducah  (Ky.) 
Daily  News.  He  went  to  Memphis  in 
l!»nO  to  join  the  staff  of  the  Evening 
Scimitar,  and  for  two  years  reported 
city  politics  and  railroads. 

Quitting  newspaper  work  for  one  year 
to  travel  in  the  lecture  field  with  Senator 
Robert  L.  Taylor,  of  Tennessee,  he  re 
suined  his  newspaper  activities  in  the 
fall  of  IWd,  accepting  a  place  on  the 
-Memphis  Commercial--\ppeal.  In  lltnl 
he  was  sent  to  Washington  as  its  staff 
representative. 

HELD  lX)\V-\  ALL  JOBS. 

George  E.  Miller,  Washington  repre¬ 
sentative  of  the  Detroit  News,  was  born 
in  Pennsylvania  and  educated  at  .-Vclriaii 
College  in  Michigan.  He  took  his  first 
lessons  in  newspaper  work  on  the  .\dr!an 
Daily  Times  and  joined  the  staff  of  the 
Detroit  News  January  1,  1S87.  He  has 
been  with  the  association  owning  that 
paper  ever  since  and  has  served  in  about 
every  capacity  on  the  editorial  end  of 
the  paper,  including  city  editor,  manag¬ 
ing  editor  and  Washington  correspon¬ 
dent.  He  first  came  to  Washington  in 
18fft)  and  has  been  here  about  two-thirds 
of  the  time  since  that  date. 

John  E.  -\lonk  has  been  engaged  ie 
newspaper  work  in  Washington  for  the 
last  dozen  years  as  representative  of 
important  papers  of  the  East  and  Middle 
West.  -\t  the  present  time  he  is  Wash¬ 
ington  correspondent  of  the  Dispatch 
and  Pioneer  Press  of  St.  Paul,  and  of 
the  Journal  of  Sioux  City. 

During  the  last  National  campaign, 
-Mr.  Monk  was  assistant  to  Richard  V'. 
Oulahan,  Director  of  the  Literary 
Bureau  of  the  Republican  National  Com¬ 
mittee. 

DAVENPORT  A  NEAR-EDITOR. 

Cartoonist  Had  a  Backer  Who 
Wanted  to  Buy  the  Press. 

Homer  Davenport,  the  cartoonist,  sub¬ 
mitted  an  affidavit  to  Supreme  Court 
Justice  Gerard,  a  few  days  ago.  in  which 
he  said  that  the  hate  Edward  P.  Hatch 
of  Lord  &  Taylor  contemplated  buying 
a  newspaper  for  him  in  lfiD8.  -\  news¬ 
paper  broker  who  was  called  in  got  fig¬ 
ures  as  to  the  cost  of  buying  the  New 
York  Press.  Mr.  Hatch  was  willing  to 
pay  $1,500,000,  hut  $2,0()0,OO()  was  asked 
and  before  anything  had  been  decided 
upon  Mr.  Hatch  died. 

Lord  &  Taylor  obtained  a  judgment 
for  $1,324  against  Davenport  and  served 
him  with  an  order  to  appear  in  supple¬ 
mentary  proceedings.  He  asked  Justice 
Gerard  to  vacate  the  judgment  on  two 
grounds,  but  the  court  denied  the  appli¬ 
cation  of  the  defendant. 


SPRING  FASHION  and  EASTER 
number  of  the 

New  York  Times 

Sunday,  March  24.  Eight  pages 
of  artistic  copper-plate  illustrations 
of  latest  New  York  and  Paris  cre¬ 
ations  in  gowns,  wraps  and  hats, 
and  Pictorial  Easter  Section 
beautifully  executed  in  colors. 
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FROM  FAR-OFF  CUBA. 

George  M.  Bredt  Active  in  the  Enter¬ 
tainment  of  Chattanooga  Businei* 
Men  in  Havana^-La  Lucha  to  Have 
a  New  Home — Spanish  Corre¬ 
spondents  Working  for  a  Reciproc¬ 
ity  Treaty — Wm.  A.  Vartez  a  Vis¬ 
itor  from  the  States. 

{ Special  Correspondence.) 

Havana,  Jan.  25. — Geo.  M.  Bradt, 
publisher  of  the  Havana  Post  and  eddor 
of  La  Ultima  Hora,  ably  seconded  by 
Kdw.  F.  O’Brien,  formerly  of  New 
York  and  Manila,  is  doing  great  work 
for  Cuba  by  advertising  its  wonderful 
resources  and  directing  attention  to  the 
innumerable  opportunties  for  the  profit¬ 
able  investment  of  American  capital. 
While  on  a  recent  visit  tg  his  former 
home  in  Tennessee  he  invited  200  of  the 
leading  bankers  and  manufacturers  of 
Chattanooga  to  visit  Cuba,  and  he  is 
entertaining  the  party  to-day,  placing 
them  in  close  touch  with  the  importers 
and  consumers  of  Havana.  At  a  ban¬ 
quet  which  he  gave  them  here  last 
evening  all  the  newspapers  of  the  city 
were  represented  and  the  mayor  and 
chairman  of  the  Board  of  Trade  were 
present. 

Don  Antonio  San  Miguel,  editor  of  La 
Lucha  and  publisher  of  La  Prensa,  who 
is  just  back  from  a  six  months’  sojourn 
in  New  York  and  Washington,  is  pre¬ 
paring  to  erect  a  new  six-story  office 
building  for  his  newspapers  on  the  cor¬ 
ner  of  Cuba  and  O'Reilly  streets,  front¬ 
ing  the  Bank  of  Nova  Scotia.  The  edi¬ 
fice  will  be  of  .\merican  steel  and  Isle 
of  Pines  marble. 

The  printing  house  of  Rambler  & 
Bonza,  editors  of  the  Gaceta  Oficial,  are 
now  running  21  Mergenthalers  and  11 
Scott  and  Hoe  'presses,  principally  on 
government  work.  They  are  also  lead¬ 
ing  importers  of  paper,  and  supply  the 
more  important  dailies  of  Havana  with 
Canadian  white  print. 

Jose  Lopez  Rodriguez,  who  has  the 
contract  to  print  government  bonds, 
bank  notes  and  stock  certificates  for 
half  a  dozen  Latin- American  republics, 
and  is  an  extensive  publisher  of  text¬ 
books  for  the  schools  thereof,  is  erect¬ 
ing  a  five-story  steel  building  on  Obispo 
street,  to  cover  half  a  block. 

E.  Argudin,  of  the  staff  of  El  Dia, 
organ  of  the  Conservative  party  of 
Cuba,  left  this  week  for  Washington  to 
report  for  his  paper  American  politics 
as  affecting  Cuban  interests. 

Several  Spanish  special  correspon¬ 
dents  representing  Madrid  papers  are 
here  doing  “missionary  work’’  in  favor 
of  the  projected  reciprocity  treaty  be¬ 
tween  this  republic  and  “Mother  Spain.’’ 
They  have  been  well  received  and  arc 
meeting  with  an  encouragement  which 
they  hardly  anticipated. 

Wm.  A.  Vartez,  formerly  editor  of  the 
Havana  Telegraph,  now  private  "secre¬ 
tary  to  Gubernatorial  Candidate  Crom¬ 
well  Gibbons,  of  Florida,  was  a  visitor 
here  a  few  days  last  week. 

Geo.  Eugene  Bryson. 


KNAPP  IN  WORLD  SYNDICATE. 

Succeeds  T.  D.  Wells  as  Head  of  the 
Service  in  New  York. 

F.  B.  Knapp  has  been  appointed  man¬ 
ager  of  the  New  York  World  Syndicate 
in  place  of  T.  D.  Wells,  who  held  the 
position  for  several  years.  Mr.  Knapp 
is,  at  thirty-five,  one  of  the  younger  men 
of  the  World  staff  who  has  achieved 
success  in  the  "service  of  that  paper. 
He  went  on  the  World  in  1904  as  a  re¬ 
porter,  after  an  experience  of  some 
years  as  editor  of  the  Nyack  (N.  Y.) 
Evening  Star.  After  making  good  in 
the  reportorial  line  he  became,  suc¬ 
cessively,  paper  reader,  assistant  city 
editor,  rewrite  man,  and  assistant  to 
the  night  managing  editor. 

For  the  past  year  he  has  been  editor 
of  the  World’s  early  Sunday  edition. 
He  brings  to  his  new  position  a  wealth 
of  experience  in  the  World’s  methods 
and  modern  newspaper  making,  and  no 
doubt  will  make  good  in  the  position. 


NEW  PUBLICATIONS. 

Tucumcari,  N.  M. — J.  E.  Curren,  who 
is  said  to  have  started  over  thirty  dif¬ 
ferent  newspapers  within  about  thirty- 
years,  has  started  the  Quay  County- 
Democrat  here. 

Madeline,  Cal.  —  The  Maiden,  a 
weekly,  with  Mrs.  J.  S.  Doolittle,  as  edi-* 
tor,  will  shortly  appear. 

Des  Moines,  Ia. — G.  W.  Wrightman, 
secretary,  has  started  an  official  organ 
of  the  Iowa  State  Manufacturers’  Asso¬ 
ciation,  a  monthly  magazine  called 
Iowa  Factories. 

Ma.xwell,  Cal.  —  A  four-column 
weekly-  called  the  Tribune  has  been 
launebed  by-  Harden  &  Hardwicke. 

Greeley,  Col. — Vinton  Felix  is  edi¬ 
tor  of  a  new  weekly,  the  Champion. 

Nashville,  Tenn. — The  convicts  in 
the  main  prison  are  about  to  publish  a 
monthly,  called  the  Pilot.  It  will  have 
correspondents  in  other  prisons. 

Sneedville,  Tenn. — A  new  paper,  as 
yet  unnamed,  will  be  established  here. 
It  will  be  the  only  newspaper  in  Hancock 
County. 

Flora,  Ind. — The  first  issue  of  the 
Carroll  County  Press  will  shortly  ap¬ 
pear. 

Mrs.  Oliver  H.  P.  Belmont,  of  New 
York,  is  planning  to  start  a  daily  news¬ 
paper  devoted  entirely-  to  the  interest  of 
women  and  managed  by  women.  It  will 
probably  be  an  afternoon  paper.  Mrs. 
Belmont  thinks  that  the  time  is  right  for 
the  launching  of  such  a  periodical. 


Ohio  Aaaociated  Dailiea. 

John  T.  Mack,  president  of  the  Ohio 
.Associated  Dailies,  has  issued  the  call 
for  the  annual  meeting  which  will  be 
held  in  the  Neil  House,  Columbus,  Feb¬ 
ruary  l-’l  and  14.  .Among  the  speakers 
scheduled  to  address  the  association  are : 
O.  C.  Harn,  president  of  the  Associa¬ 
tion  of  National  .Advertising  Managers 
and  advertising  manager  of  the  National 
Lead  Co. ;  G.  H.  E.  Hawkins,  advertising 
manager  N.  K.  Fairliank  Co.,  Chicago; 
Webster  P.  Huntington,  secretary  gen¬ 
eral  of  tbe  National  Commission  of 
Perry’s  Victory-  Centennial  Celebration, 
and  -A.  N.  Drake,  president  and  manager 
Booth’s  Hyomei  Co.  and  the  Wyckoff 
.Advertising  Co. 

Helpful  Book  on  Metal. 

The  Mergenthaler  Linotype  Co.  has 
just  issued  a  useful  liooklet  entitled 
‘Linotype  Metal.’’  The  metling,  keeping 
it  at  the  proper  temperature,  purifying, 
toning,  recasting  and  many  other  mat¬ 
ters  are  treated  in  a  manner  which, 
while  understandable  by  any  one  famil¬ 
iar  with  the  composing  room,  at  the 
same  time  provides  the  “lino”  operator 
with  an  authoritative  guide  in  every  de¬ 
tail  of  the  metal’s  care.  The  booklet 
also  contains  illustrated  descriptions  of 
a  number  of  devices  used  in  handling 
metal-^thermometers,  ladles,  fluxes,  fur¬ 
naces,  recasting  molds,  etc. 


j  MISAPPROPRIATED  PLATES. 

Manager  of  Montreal  Publishers’ 
Press  Guilty  of  Fraud. 

The  charge  against  Max  Epstein,  pro¬ 
prietor  and  manager  of  the  Publishers’ 
Press,  of  Montreal,  of  converting  to  his 
own  use  with  fraudulent  intent  two 
plates,  the  property-  of  the  Dominion 
Newspaper  Syndicate,  was  held  by 
Judge  Choquet  to  be  proven,  and  the 
accused  was  therefore  convicted  of  the 
offense.  A  charge  of  stealing  the  two 
plates  had  also  been  made,  but  was  dis¬ 
missed  at  an  early-  stage  in  the  trial. 

In  rendering  judgment  Judge  Choque.t 
remarked  that  while  the  accused  could 
not  be  held  for  stealing  the  plates,  there 
was  little  doubt  that  he  had  received 
them  from  Currie,  the  printer,  for  a 
fraudulent  purpose.  Delay  of  sentence 
was  asked  for  by-  N.  K.  Laflamme,  K.  C. 


The  St.  Joseph  (Mo.)  Gazette,  ol 
which  Charles  D.  Morris  is  editor  and 
part  owner,  has  increased  its  capital 
stock  from  $.50,000  to  $100,000. 


IS  11-BIG  YEAR 

GERMAN  DAILY  GAZETTE 

Ptilladelphla,  Pa. 


The  following  table  shows  the  volume  of 
advertising  printed  in  each  month  of  1911: 


January .  420,800  Line* 

February  .  381,750  Lines 

March  .  461,724  Lines 

April  .  476,900  Lines 

May  .  466,590  Lines 

June  .  434,590  Lines 

July  .  351,765  Lines 

August  .  336,486  Lines 

September  .  387,265  Lines 

October .  471,280  Lines 

November  .  462,680  Lines 

December  .  470,036  Lines 


Total  .  5,121,866  Lines 


NOTE — The  leading  English  Daily  pub¬ 
lished  for  the  same  period  6,574,710  Lines 
of  display  advertising;  this  being  the  largest 
volume  ever  published  in  one  year  by  any 
Philadelphia  newspaper. 


(Eti^ning  Biaronein. 

MILWAUKEE 

The  daily  average  circulation  for  1911  was  44.7<MI  copies  per  day,  an  increase 
of  It.IKHI  per  day  over  1910. 

It  is  the  recognized  HOME  newspaper  of  the  City  and  State  and  it  has  the  con¬ 
fidence  of  its  readers.  This  gives  it  a  "pulling  power”  as  an  advertising  medium 
worth  the  advertisers’  attention.  It  is  “home  circulation”  that  counts  for  sales. 

JOHN  W.  CAMPSIE,  Business  Manager 


Foreign  Advertiaing  Representatives 
CHAS.  H.  EDDY  EDDY  &  VIRTUE 

Metropolitan  Building,  New  York  City  Peoples  Gas  Building,  Chicago 
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WASHINGTON  GOSSIP.  | 

Baltimore  Already  Preparing  for  the 
Accommodation  of  the  Newspaper 
Correspondents  Who  Will  Cover ' 
the  National  Democratic  Conven-  I 
tion. 

(Sptcial  Corrtspondenct.) 

\Va.shingtox,  Jan.  31. — Great  prep¬ 
arations  are  being  made  by  the  news¬ 
papermen  of  Baltimore  to  receive  and 
entertain  their  visiting  brethren  during 
the  coming  Democratic  National  Con¬ 
vention.  Every  effort  will  be  made  to 
provide  liberally  for  the  convenience 
and  comfort  of  the  visitors. 

James  D.  Preston,  superintendent  of 
the  United  States  Senate  Press  Gallery, 
went  to  Baliimore  last  Sunday  to  con 
fer  with  the  local  committees  as  the 
representative  of  the  Standing  Commit¬ 
tee  of  the  Press  Galleries  of  Congress 
He  found  tha:  a  thorough  o.''ganizatiun 
had  been  effected  under  direction  of  the 
chairman  of  the  National  Democratic 
Committee,  Robert  Crain. 

The  chairman  of  the  Press  Committee 
is  John  Wilbur  Jenkins,  of  the  Balti¬ 
more  Sun,  who  has  appointed  sub-com¬ 
mittees  on  accommodation,  information 
and  entertainment.  1  he  committee  has 
announced  that  any  newspaperman  in 
the  United  States  who  will  write  to  the 
committee  will  be  given  every  possible 
assistance  in  securing  quarters  and  in 
getting  information. 

Rooms  have  been  set  a>ide  in  the 
Equitable  Building,  half  a  block  from 
the  Postal  Telegraph  office  and  right 
over  the  Western  Union.  These  are 
equip|)ed  with  tables,  typewriters  and 
telephones.  The  information  committee 
will  have  a  room  in  this  building  with 
a  library,  and  a  morgue,  and  photo¬ 
graphs  for  those  who  want  to  illustrate 
their  stories.  The  local  newspapers  will 
also  ha\T  rooms  for  the  use  of  visiting 
newspapermen.  Mr  Preston  returned 


Bargains  on  Printiiig  Presses 
FOR  SALE 

Two,  three  and  four-deck 
presses  taken  in  trade  for 
larger  machines,  are  offered 
at  half  price — thoroughly 
overhauled  and  rebuilt,  also 
some  presses  of  other  makes, 
of  various  sizes  and  styles. 
Tell  us  what  you  want  and 
we  will  try  and  fit  you  out. 

Now  is  the  Time  to  Buy 

THE  GOSS  PRINTING  PRESS  CO. 

16tii  St.  and  Ashland  Ave.,  Chicago,  IIL 


^Win.L  Betts  Co. 

SUITE  406,  WORLD  BUILDING 

NEW  YORK  CITY,  N.  Y. 

Newspaper 
Contest  Experts 


Wiley  Talks  on  Corsets. 

Louis  Wiley,  business  manager  of  the 
New  York  Times,  delivered  one  of  his 
characteristic  speeches  before  the  corset 
I  manufacturers  at  their  fifth  annual  ban- 
I  quet  at  Delmonico’s  on  Tuesday  even¬ 
ing.  Among  other  things  he  said  that 
he  could  “see  no  relationship  whatever 
between  the  newspaper  and  the  corset 
except  that  each  does  press  work  and 
both  give  support  to  worthy  women.’’ 


BERT  M. 

WHO  HAS  BEEN  RE-ELECTED  PRESIDENT  OF 


THE  AMERICAN  ADVERTISERS  ASSOCIATION. 


to  Washington  quite  enthusiastic  over 
the  preparations  for  the  entertainmnt  of 
visiting  scribes.  Many  of  the  Washing 
ton  bureaus  will  be  removed  to  Balti¬ 
more  during  the  convention. 

Among  the  visitors  to  the  National 
Press  Club  last  week  were:  Leland  S. 
Conness,  of  the  Hawaiian  Herald;  Hilo, 
son  of  a  former  Senator  from  Califor¬ 
nia;  C.  B.  Yandell,  secretary  of  the 
Chamber  of  Commerce,  Seattle;  T.  J.  S. 
Skinner,  Calgary,  Alberta,  Can.;  Judge 
H.  C.  Gilbert.  Kansas  City;  Lorin  La- 
throp,  U.  S.  Consul  at  Cardiff,  Wales; 
i  J.  A.  M.  Carey,  Governor  of  Wyoming; 
L.  D.  Timmons,  of  the  Honolulu  Star; 
Frederick  Upham  Adams,  of  New 
York;  Col.  Francis  E.  Hamilton,  of 
New  York;  .\dmiral  Frederick  M.  Sy- 
monds,  U.  S.  N.,  and  Maj.  Meyers, 
U.  S.  M.  C. 

It  has  been  distinctly  the  National 
Press  Club’s  innings  for  the  past  ten 
days.  First  came  the  visit  of  the  Duke 
of  Connaught,  a  very  distinguished  gen¬ 
tleman,  who  ran  down  here  to  see  his 
"brother  ruler,”  as  some  of  the  society 
reporters  would  like  to  have  it,  and  who 
made  himself  agreeable  by  dropping 
into  the  Press  Club,  and  shaking  hands 
with  the  boys  who  gathered  there  in 
honor  of  the  expected  visit.  The  Duke 
did  not  make  much  of  a  speech.  He 
managed  to  throw,  a  few  bouquets,  how¬ 
ever,  at  the  profession,  and  his  auto¬ 
graph  on  the  visitors’  book  will  forever 
serve  to  remind  the  members  of  the  oc¬ 
casion. 

Then  there  was  Hobby  Night  on  the 
evening  of  the  30th.  Secretary  of  State 
Knox,  the  German  Ambassador,  Victor 
Herbert,  Wm.  J.  Bums,  Dr.  Stratton,  the 


NEW  YORK  HERALD 
SYNDICATE 

The  Jump-Ups 

Verses  by  Paul  West 
Pictures  by  Loomis 

A  hit  from  the  start 

Wire  for  price 

Full-Page  Sunday  Feature* 


Special  Cable  and  Telegraph 
Service 

Daily  Features:  News  matrices,  comic 
matrices,  women's  features  and  photo- 
graphs. 

For  particular*  apply  to 

NEW  YORK  HERALD  SYNDICATE 

Herald  Square.  New  York 
Canadian  Branch  f 
Desbarat*  Building,  Montreal. 


government  expert  on  standards,  and 
John  Temple  Graves,  of  the  New  York 
.American,  spoke. 

And  aside  from  the  Press  Club’s  do¬ 
ings,  didn't  Marse  Henry  Watterson 
come  here  to  explode  his  bomb  which 
was  to  shake  the  Woodrow  Wilson  camp 
almost  to  pieces?  He  made  a  pretty  big 
noise,  and  opinions  differ  a  heap  as  to 
the  extent  of  the  damage. 

At  the  last  regular  meeting  of  the 
governors  of  the  National  Press  Club, 
the  following  active  and  non-resident 
members  were  elected: 

Active — James  J.  Montague,  New 
York  American ;  Alfred  C.  Machler, 
Washington  Herald;  Frank  Hard,  cor¬ 
respondent,  Cleveland  Leader;  Guy  V. 
Collins.  Washington  Evening  Star;  L. 
C.  Probert,  of  the  Capitol  staff  of  the 
Associated  Press;  K.  L.  Russell,  car¬ 
toonist. 

Non-resident — Warwick  James  Price, 
assistant  editor  of  the  Bellman,  Phila¬ 
delphia,  Pa.;  Joe  Mitchell  Chappie,  edi¬ 
tor  National  Magazine,  Boston;  Wm. 
E.  Gonzales,  editor  Columbia  (S.  C.) 
State. 


YOU’LL  WANT 

the  cub 

REPORTER 
A  NEW  DAILY  COMIC  SERIES 

Begins  February  Sth—Send  for  proofs 

THE  INTERNATIONAL  SYNDICATE 

Featiires  for  Newspapers  :  Baltimore,  Md. 


CaBkrr  Jnboor  (gamrs  ^nnDtralp 

PORT  RICHMOND,  NEW  YORK  CITT 
Weekly  articles  on 

Chess  —  Bridge  — Auction  Bridge  — 
Puzzles 

Exclusive  rights  given.  No  contract. 


“Abe  Martin” 

This  is  but  one  of  a  score  of  famous 
Kin  “Adams  Features"  that  are  building 
1^^  circulation  in  the  successful  papers 
of  America.  Write  or  wire  to-day 
for  prices  and  sample  sets  to 

The  Adams  Newspaper  Service 
Peoples  Gas  Building,  Chicago. 


“GOTHAM  GOSSIP” 

is  the  newsiest,  snappiest,  breeziest  and 
brightest  weekly  review  of  life  in  New 
York,  Makes  a  crackajack  feature  for  both 
daily  and  weekly  newspapers.  Only  one 
paper  in  a  town. 

National  News  Service 

9  E.  26th  Street,  New  York,  N.  Y. 


^  Let  the  American  Ink  Co. 
of  New  York  City  be  your 
4-cent  inkman. 


February  3,  1912. 


THE  EDITOR  AND  PUBLISHER. 


5 


TOILET 


JANITW 


EMTRArtCE 

HAIL 


TTeUACt 


OTFirE 


OFnc( 


PLAN  OF  SCHOOL  OF  JOURNALISM 
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SCHOOL  OJ 
JOURNALISM  -  PROPOSED 
DESIGN  0/  SOUTH  FRONT. 

(By  courtesy  of  the  New  York  World.) 


Details  of  the  Structure  to  House  the 
Work  of  Endowment  by  Late 
Owner  of  the  New  York  World — 
Building  Will  Be  Five  Stories  Tall 
and  Situated  at  the  Southeast 
Corner  of  South  Field  of  Columbia. 

Plans  for  the  building  to  house  the 
school  of  journalism  at  Columbia  Uni¬ 
versity,  endowed  under  the  will  of  the 
late  Joseph  Pulitzer,  have  been  an¬ 
nounced  at  the  university.  The  building 
is  to  be  at  the  southeast  corner  of 
Broadway  and  One  Hundred  and  Six¬ 
teenth  street,  and  when  completed  will 
be  the  fourth  of  the  group  of  build¬ 
ings  which  will  form  eventually  a  quad¬ 
rangle  around  South  Field.  The  build¬ 
ing  will  be  of  brick  and  Indiana  lime¬ 
stone  and  in  size  and  general  architec¬ 
tural  design  resemble  Hamilton  Hall, 
which  occupies  the  corresponding  posi¬ 
tion  at  the  corner  of  Amsterdam  ave¬ 
nue.  The  external  dimensions  of  the 
building  will  be  208  feet  by  55  feet  10 
inches,  with  a  height  of  five  stories  and 
basement. 

The  entrance  will  be  on  the  south 
front,  consisting  of  three  doors  grouped 
under  a  portico  of  massive  columns  and 
opening  into  a  spacious  vestibule  in 
which  it  is  proposed  to  place  a  suitable 
memorial  inscription.  On  the  first  floor 
immediately  opposite  the  entrance  will 
be  the  offices  of  the  director  and  the 
administrative  board.  The  remainder 
of  the  floor  will  be  occupied  by  two 
large  lecture  rooms  having  a  capacity  of 
about  225  each  and  by  two  smaller 
class  rooms.  The  larger  rooms  will  be 
especially  available  for  public  lectures. 
They  will  be  accessible  from  Broadway 
through  a  street  entrance  within  fifty 
feet  of  the  subway  station. 

SECOND  FLOOR  LAYOUT. 

The  second  floor,  which  will  have  a 
ceiling  height  of  twenty  feet,  is  planned 
for  a  library  similar  to  the  college  study 
in  Hamilton  Hall,  and  a  reading  room 
which  can  be  used  as  a  newspaper  read¬ 
ing  room  if  that  is  thought  desirable. 


Each  of  these  will  be  about  fifty  feet 
square  and  the  entrance  will  be  through 
a  central  door  and  a  spacious  connecting 
corridor. 

This  corridor  will  serve  as  a  labora¬ 
tory  for  a  collection  of  current  history 
and  politics,  including  municipal  char¬ 
ters,  documents  relating  to  all  branches 
of  modern  governmental  activity,  in¬ 
dexes  of  current  history  and  politics, 
pamphlet  literature  and  reports  of  civic 
organization's.  History,  politics  and 
economics  will  naturally  constitute  an 
important  part  of  the  course,  and  the 
proposed  arrangement  of  the  second 
floor  will  place  the  material  for  the 
study  of  these  subjects  at  the  most  ac¬ 
cessible  point.  Immediately  above,  on  a 
mezzanine  floor,  will  be  lecture  rooms 
for  class  instruction. 

THIRTY  CLASS  ROOMS. 

The  upper  floors  will  be  reached  by 
two  elevators  as  well  as  by  two  flights 
of  stairs,  which,  like  the  rest  of  the 
building,  will  be  fireproof.  The  class 
rooms  and  lecture  rooms  will  number 
about  thirty,  ranging  in  seating  capacity 
from  thirty  to  300  students  each,  with  a 
total  seating  capacity  of  2,200. 

The  basement  will  be  well  lighted,  the 
upper  half  of  the  windows  being  above 
the  street  level,  and  will  provide  space 
for  the  university  book  store,  for  a  large 
coat  room  for  the  students  and  an  office 
for  student  publications,- as  well  as  the 
ventilating  machinery  of  the  building, 
and  a  vault  under  the  terrace  in  front  of 
the  building  will  be  available  for  the 
university  bindery  and  printing  press, 
for  the  Spectator  press  and  also,  if  at 
any  time  it  becomes  necessary  or  desir¬ 
able,  for  a  newspaper  press. 

NEW  INCORPORATIONS. 

Allentown,  Pa. — The  Chronicle  and 
News  Co.  Capital  ^0,000. 

Mulberry,  Fla. — The  Mulberry  Pub¬ 
lishing  Co.  To  publish  weekly  news¬ 
paper.  Capital,  $3,500.  Officers:  A.  S. 
McKellog,  W.  P.  Reed,  A.  D.  West  and 
E.  S.  Feuerlecht. 

Corpus  Christi,  Tex.  —  Democrat 
Publishing  Co.  Capital,  $7,500.  Incor¬ 
porators;  C.  W.  Gibson,  W.  E.  Pope 
and  H.  G.  Sherman. 

Milwaukee,  Wis. — Milwaukee  Jew¬ 
elers’  Review  Publishing  Co.  Capital, 
$500.  Incorporators ;  L.  A.  Kuescl, 
Theodore  Lebusher  and  D.  H.  Bingen- 
heimer. 

Boston,  Mass. — Greater  Boston  Pub¬ 
lishing  and  Industrial  Co.  Capital,  $50,- 
000.  Incorporators:  Wm.  W.  Howland 
Robinson,  Ellis  P.  Nutter  and  M.  J.  Mc¬ 
Kinnon. 

Magnolia,  Ark. — Columbia  Printing 
&  Publishing  Co.  Capital,  $10,000.  To 
publish  first  number  about  Feb.  1.  Z. 
L.  Daniel,  president. 

Woodstock,  III. — Woodstock  Repub¬ 
lican  Co.,  printing  and  publishing.  Capi¬ 
tal,  $2,000.  Incorporators :  C.  A.  and 
Geo.  W.  Lemmers. 

Libertyville,  Mo. — Company  to  pub¬ 
lish  weekly  papers  in  Kansas  City  and 
Independence.  Incorporators;  Jas.  L. 
Marens  and  W.  C.  Culbertson. 

Chicago,  Ill. — Carpenter,  Scheerer 
Special  Agency.  Capital  stock,  $2,500. 
General  advertising  business.  Incorpo¬ 
rators:  Paul  W.  Fowler,  Alfred  W. 
Fischer  and  Arthur  E.  Walsh. 

San  Francisco,  Cal. — Starkweather, 
Inc.  Capital  stock,  $100,000.  Incorpo¬ 
rators  :  H.  K.  Starkweather,  W.  G. 
Dickenson,  A.  P.  McLeod,  Chas.  A.  Al- 
lardyce  and  C.  L.  Gimmel,  all  of  San 
Francisco. 

New  York  City,  N.  Y. — Roberts  Ad¬ 
vertising  Co.  Capital  stock,  $25,000.  In¬ 
corporators:  L.  E.  Roberts,  New  York 
City:  W.  F.  Leary  and  W.  H.  Wright, 
North  Tarrytown. 


A  PRINTING  PRESS  TRUST? 


Underwood  Steel  Bill  Aroiues  Ques¬ 
tion  of  Foreign  Competition. 

What  next?  Now  it's  the  talk  of  a 
•■printing  press  trust" — a  gigantic  merger 
of  the  plants  manufacturing  presses 
typesetting  machines  and  all  other  fur¬ 
niture  used  in  the  shops  where  printing 
is  done. 

Can  you  imagine  a  virtuously  indig¬ 
nant  editor  uncorking  wrathful  observa¬ 
tions  about  the  iniquitous  trusts  to  be 
printed  upon  trust  presses;  or  what's 
more  to  the  point,  can  you  fancy  a 
Printing  Press  Trust  plutocrat  selling  a 
machine  to  an  editor  with  radical  anti¬ 
trust  views?  Sort  of  selling  a  man  a  club 
to  be  used  on  yourself,  eh? 

All  the  talk  of  such  a  merger,  how¬ 
ever,  is  likely  to  end  where  it  started — in 
just  words.  It  began  with  discussion  of 
the  new  Underwood  steel  bill,  now  be 
fore  the  Congressional  Committee, 
which  would  put  printing  machinery  on 
the  free  list.  While  no  direct  statistics 
are  available,  it  is  a  fact  well  known  that 
with  the  cheapness  of  European  labtir  it 
would  be  possible  to  construct  presses  or 
their  components  abroad  and  ship  them 
to  the  United  States  at  a  cost  which 
would  cause  the  .\merican  manufac 
turers  uneasiness,  to  say  the  least. 

Even  if  the  Underwood  bill  with  this 
provision  should  become  a  law,  the  for¬ 
mation  of  such  a  merger  is  held  not  to 
be  feasible.  The  men  most  interested,  it 
is  declared,  would  not  be  willing  to  enter 
such  a  pool. 

It  is  pointed  out  that  they  would  ob¬ 
ject  for  the  reason  that  each  one  now 
holds  undisputed  leader.ship  in  his  re¬ 
spective  branch  of  the  industry,  and  that 
to  sink  individuality  in  a  corporation 
would  be  to  destroy  the  value  of  trade¬ 
marks  worth  millions. 


Supporting  this  contention,  the  case  of 
.Mr.  Perkins  is  cited;  that  while,  when 
he  formed  the  great  Harvester  combi¬ 
nation  he  overcame  his  chief  difficulty, 
that  of  keeping  in  the  pool  the  McCor¬ 
micks  and  Deerings,  sufficiently  prom¬ 
inent  to  satisfy  their  love  of  the  old 
family  name  on  their  harvesting  ma¬ 
chinery,  it  would  be  too  difficult  an  ac¬ 
complishment  in  the  matter  of  a  print¬ 
ing  press  trust,  now  spoken  of  inform¬ 
ally,  to  put  these  leaders  enough  to  the 
fore  to  warrant  their  consolidation  of 
interests. 


Busy  Newspaper  Woman. 

.Miss  Minnie  Carron,  the  editor  of  the 
Farmers'  Union  Messenger  at  Eufala,  a 
weekly  newspaper  published  in  the  inter¬ 
ests  of  the  Farmers'  Union  and  the  offi¬ 
cial  organ  of  the  Louisiana  Division,  is  a 
busy  woman.  She  is  secretary  of  the  State 
organization  and  visits  many  places  dur¬ 
ing  the  year.  She  is  also  active  in  social 
matters.  The  wonder  is  that  she  finds 
time  to  edit  her  newspaper. 


Furniture  Men  to  Advertise. 

.^11  the  furniture  manufacturers  c 
Grand  Rapids,  Mich.,  have  raised  a  $-■) 
(•00  fund  to  spend  in  general  advertisin 
to  boost  the  Grand  Rapids  furnitui 
market. 


THE  WILLIAMSPORT  NEWS 

WILLIAMSPORT,  PA. 

A  Modem,  Progressive  Daily  Newspaper 
Published  Every  Evening  Except  Sunday 
.NET  PAID  SWORN  Q  rkon 
CIRCUL.\TION  »,UUU 
copies  per  day  and  growing.  Detailed  state¬ 
ment  on  application.  Circulation  books 
showing  details  of  distribution  open  to  ad¬ 
vertisers. 

S.  C.  UNDENSTEIN,  Uc. 

Sole  Foreign  Adverlising  Representative 
118  E.  28lli  St..  New  York  City  Chicafo.  ill 
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The  Times  in  January 


January  was  a  month  ot  record- 
breakinjjand  record-making  in  the 
sixty  years  history  ot  The  New 
York  Times. 

It  printed  more  items  of  news 
than  in  any  previous  month  in  its 
history. 

It  printed  more  special  tele¬ 
graphic  dispatches  of  domestic 
news. 

It  printed  more  special  foreign 
news  dispatches. 

It  published  more  reading  mat¬ 
ter,  more  city  news,  and  commer¬ 
cial  and  financial  news. 

It  published  more  pages  of  its 
regular  daily  and  Sunday  editions 
than  in  any  previous  month. 

It  had  a  larger  circulation  and 
more  readers  than  in  any  previous 
month. 

It  published  a  larger  volume  of 
advertising  than  ever  before  in  any 
single  month. 

The  readers  of  a  newspaper  are 
the  final  judges  of  its  quality.  From 
the  fact  that  The  Times  had  more 
readers  in  January  than  ever  before 
it  would  appear  that  their  judg¬ 
ment  was  favorable. 

From  The  New  York  Times 
Thursday,  February  1,  1912 


Paper  Co.  Sues  Lewiston  Journal. 

1  he  libel  suit  brought  by  the  Interna¬ 
tional  Paper  Co.  against  the  Lewiston 
(.Me.)  Journal  to  recover  $100,000 
damages  for  designating  it  in  a  published 
article  as  “a  trust  in  violation  of  the 
Sherman  .•\ct."  .\t  the  first  hearing,  held 

in  Xew  York  last  Tuesday,  President 
Burbank,  who  appeared  as  a  witness, 
could  not  recall  the  salaries  of  the  of¬ 
ficers  of  the  corporation  except  that 
his  own  was  $25,000.  Neither  could  he 
'  remember  how  much  International  stock 
was  given  for  the  purchase  of  the  two 
companies  of  which  he  was  a  member, 
when  the  great  corporation  was  formed 
I  in  IKOK.  In  the  case  of  another  of  the 
alxiorbed  companies,  however,  he  did  re¬ 
member  that  it  was  bought  for  $2,- 
2Uit,(MHi,  the  buying  corporation's  own 
valuation,  made  after  careful  examina¬ 
tion.  being  $.5(K),00(l. 


Prairie  City  fill.)  Herald  has  been 
wiped  out  by  fire. 


Sale  of  Montclair  Herald. 

The  sale  of  the  Montclair  (N.  J.) 
Herald  to  Messrs.  Percival  Mullikin  and 
Clifford  B.  Bowne,  both  of  whom  are  at 
present  connected  with  the  Flushing  (N. 
Y.)  Journal,  mentioned  in  these  columns 
last  week,  has  attracted  some  attention. 

The  Montclair  Herald  was  owned  for 
many  years  by  Francis  L.  Chrisman  arid 
was  held  in  high  esteem  in  the  com¬ 
munity.  The  new  owners,  both  of  whom 
are  men  of  wide  experience  and  ability, 
will  take  possession  of  the  property 
about  the  1.5th  inst.  This  sale  was  ef¬ 
fected  through  Harwell,  Cannon  &  Mc¬ 
Carthy,  newspaper  brokers,  ’200  Fifth 
avenue,  Xew  York  City. 

New  Quarter*  for  City  New*. 

A  collection  of  drawings  by  T.  E. 
Powers,  F.  Opper,  Bud  Fisher,  H.  B. 
Eddy,  Tad,  Harry  Lewis,  George  Her- 
riman,  H.  A.  MacGill,  R.  Dirks,  etc., 
was  exhibited  at  evening  school  P.  S.  77, 
4rin  East  Eighty-sixth  street,  last  week. 


OBITUARY  NOTES. 

Joseph  E.  Ryan,  in  charge  of  the 
motoring  news  of  the  Chicago  Inter- 
Ocean,  was  found  dead  in  his  room  in 
the  Congress  Hotel  in  that  city  recently 

Edmund  Day,  formerly  dramatic 
critic  of  the  Detroit  Tribune,  and  author 
of  a  number  of  plays,  died  at  the  Hotel 
St.  George  in  Brooklyn,  Wednesday, 
January  24.  He  was  a  member  of  the 
Players  and  Comedy  clubs  and  the  Belle 
Harbor  Yacht  Club. 

Walter  L.  Burling,  one  of  the  oldest 
editors  of  Long  Island,  and  founder  of 
the  Long  Island  Times,  died  at  his  home 
in  Bridghampton  this  week.  He  was 
born  in  1832  and  began  as  a  compositor 
in  the  Journal  of  Commerce.  He  was  22 
years  old  when  he  founded  the  Long 
Island  Times,  which  he  conducted  for 
•25  years.  Later  on  he  established  the 
Seaside  Times  at  Southampton,  and 
afterward  became  owner  of  the  Centre 
Morriches  Record. 

Ch.xrles  W.  Farrington,  a  Chicago 
manufacturer  of  advertising  novelties,  is 
deau. 

Thos.  K.  Mackall,  sporting  editor  of 
the  Denver  Republican,  died  January  •22. 
He  was  formerly  connected  with  the  As¬ 
sociated  Press  in  Cleveland  and  in  Den¬ 
ver.  The  burial  was  at  Lorraine,  O. 

A.  E.  Bleakley,  editor  of  the  Botkins 
(Ohio)  Herald,  postmaster  and  former 
mayor  of  the  place,  died  recently. 

Capt.  Julius  A.  Sitgreaves,  a  Con¬ 
federate  war  veteran,  died  at  his  edi¬ 
torial  desk  in  the  office  of  the  Americnl,i 
Art  News,  New  York,  January  23. 
Since  1908  he  had  been  assistant  editorial 
writer  on  the  American  Art  News. 

.■\le.\ander  Jonas,  founder  of  the 
Volks-Zeitung  in  1878  and  long  prom¬ 
inent  in  Socialistic  affairs,  died  at  his 
home  in  New  York  City  on  Tuesday.  He 
was  born  in  Berlin  in  1834  and  was  ac¬ 
tive  in  Socialism  from  its  first  inception. 

William  R.  ^laloney,  former  owner  of 
the  Poughkeepsie  Evening  Star,  died  at 
the  age  of  7(1,  this  week. 

George  Schuyler  Davis,  editor  of  tHc 
Electric  Traction  Weekly,  of  Chicago,  ft 
dead.  He  was  born  in  Wellington,  O., 
in  1875  and  had  been  engaged  on  electric 
railway  publications  for  many  years. 


The  Genoa  Junction  (Wis.)  Journal 
has  gone  out  of  business  on  account  of 
lack  of  patronage. 


MUTT  im  JEFF 

Greatest  Daily  Comic  Series 
Ever  Known.  If  you  are 
not  using  it 

WHY  NOT? 


WRITE  FOR  PARTICULARS 

INTERNATIONAL  NEWS  SERVICE 

200  WILLIAM  ST.,  NEW  YORK  CITY 


99  merchants  out  of 
every  100  in  San  Diego 
use  the 

San  Diego  Sun 

for  the  bulk  of  their 
advertising. 
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EXECUTIVE  STAFF  OF  THE  PAUL  BLOCK  AGENCY. 

From  left  to  right  (standing). — S.  L.  Schmid,  .M,  L.  Cliizzola,  A.  F.  Thurnan.  J.  Walter  Roth.  X.  Frederick  Foote.  W.  E.  Seip.  Jr..  J.  C.  Henderson, 
W.  .\I.  -Messiter,  .X.  R.  Maas.  (Sitting). — C.  .\.  Regan,  D.  P.  Bevans,  H.  ( i.  llalsted.  Paul  Block,  Gilbert  Kinney.  R.  R.  -Mamlok,  C.  S.  Bender. 


PAUL  BLOCK’S  STAFF. 

A  Group  of  Hustlers  Who  Have  Made 
Good  in  the  Ad  Field. 

The  group  picture  of  the  members  of 
the  staff  of  the  Paul  Block,  Inc.,  Spec¬ 
ial  Agency,  which  appears  on  this  page, 
will  doubtless  be  an  eye-opener  to  firms 
that  are  not  familiar  with  the  work  of 
the  special  agencies  of  New  York.  Most 
people  have  an  idea  that  not  one  is  suf¬ 
ficiently  large  to  employ  more  than  half 
a  dozen  people  including  the  members 
of  the  firm. 

From  the  Block  group  it  will  be  seen 
that  Blocks  is  one  of  the  few  special 
agencies  that  engages  the  services  of 
seventeen  clean-cut.  able-bodied  and 
,gO()d-Iooking  men.  Mr.  Block's  hustlers 
have  no  superiors  in  the  advertising  field 
in  which  they  work.  They  have  been 
selected  with  great  care  and  have  been 


Did  you  celebrate  Ben  Franklin's  Birthday? 

Many  printers  did,  and  you  stiouid  read 
about  the  commemorative  dinners  and  cost  con¬ 
gresses  in  the 

February  number  of 

The  American 
Printer 

There  are  several  splendid  articles  on  obtain¬ 
ing  and  creating  business;  a  calendar  form  suit¬ 
able  for  St.  V'alentine*s  advertising  has  been 
designed  especially  for  the  use  of  its  readers; 
there  is  a  showing  of  holiday  greetings; 
another  article  on  estimating  by  the  square 
inch;  inside  facts  about  operating  a  big  lino¬ 
type  composition  plant;  a  page  of  efficiency 
ideas;  instruction  in  presswork  and  typography; 
wood  cuts  are  coming  back,  they  say;  more 
(luecr  and  funny  things;  more  than  a  hun¬ 
dred  sets  of  specimens  are  reviewed;  some 
have  been  reset  and  printed  in  color;  some 
truths  about  nine  printers;  lots  of  other  good 
reading  and  plenty  of  illustrations. 

Do  you  read  The  American  Printer? 

Send  thirty  cents  for  a  sample  copy  of 
the  Feb^'uary  number  notv,  or  three 
dollars  for  a  .vrfir’5  subscription. 

OfwaU  PaUUhiac  C*.,  2S  City  Hall  Placa,  New  York  City 


tborouglily  trained  by  their  chief  in 
what  he  considers  the  very  best  agency 
methods. 

It  is  because  of  Mr.  Block’s  ability 
to  pick  out  and  train  men  that  he  has  | 
succeeded  in  building  up  such  a  strong 
agency. 

Mr.  Block’s  list  of  papers  includes 
some  of  the  leading  newspapers  in  the 
country. 

NEWS  VIA  WIRELESS. 

New  York  Times  Abandon*  Cable  for 

Marconi  System  of  Transmission.  . 

.\  notable  advance  ii.  wireless  telegra¬ 
phy  has  been  achieved  in  the  last  three 
weeks  in  the  adoption  by  the  Xew  York 
rimes  of  a  daily  transatlantic  wireless 
service  for  European  news. 

The  Times,  which  was  the  first  news¬ 
paper  to  foresee  the  possibilities  of  de¬ 
velopment  in  the  wireless  telegraph,  has 
itself  been  one  of  the  most  active  and 
important  factors  in  that  development. 
When  the  wireless  was  in  its  infancy 
and  regarded  by  most  people  and  news- 
jiapers  as  hardly  more  than  a  plaything, 
the  Times  made  such  use  of  it  as  was 
possible  in  the  transmission  of  the  ear¬ 
lier  dispatches  of  its  Sunday  foreign 
news  service,  having  these  dispatches 
transmitted  from  London  to  Cliffden, 
Ireland,  and  thence  by  wireless  across 
the  .AtLintic  to  Glace  Bay.  where  they 
were  relayed  to  Xew  York. 

But  the  recent  use  of  the  wireless  for 
the  transmission  of  foreign  news  dis¬ 
patches  filed  in  London,  often  as  late  as 
3  and  4  and  even  5  a.  .ti.  for  publication 
in  the  Times  the  same  morning  was  a 
big  advance  step.  For  three  weeks  the 
Times  has  received  no  special  cables 
from  London,  all  its  news  despatches, 
approximating  20,000  words  a  week, 
being  transmitted  across  the  Atlantic 
by  wireless. 


In  a  particular  instance  only  one  hour 
elapsed  between  the  filing  of  the  des- 
pa'ches  in  London  and  their  receipt  in  the 
rimes  oftice,  and  the  average  speed  of 
the  wireless  despatches  has  been  excel¬ 
lent  in  comparison  with  the  transmission 
of  messages  by  cable  under  the  ocean. 

In  addition  to  this  wireless  service 
from  London  the  Times’  news  from 
Paris  and  Berlin  has  been  sent  by  its 
correspondents  in  those  cities  by  tele¬ 
graph  and  telephone  to  London  and 
thence  relayed  by  wireless  to  Xew  York. 

COLLIER  SOLE  OWNER. 

{Continued  from  fage  1.) 

Robert  J.  Collier  became  publisher  in 
18F8  soon  after  leaving  college,  the 
name  was  clfanged  to  Collier’s  Weekly. 
Its  growth  in  recent  years  is  one  of  the 
eventful  chapters  of  publishing  history, 
until  now  there  arc  few  who  will  chal¬ 
lenge  its  title.  The  Xational  Weekly,  by 
which  it  is  generally  known. 

The  Housekeeper,  the  new  Collier  ac¬ 
quisition,  is  one  of  the  oldest  magazines 
for  women  in  the  United  States.  It  was 
established  in  Minneapolis  in  1877,  and 
has  grown  from  a  little  eight-page 
folder,  designed  originally  to  promote  a 
cook  book,  into  a  magazine  of  the  stand¬ 
ard  flat  publication  size,  with  a  circula¬ 
tion  of  •iOd.hiM)  and  an  advertising  rev¬ 
enue  of  $20(1,000  a  year.  The  House¬ 
keeper  has  the  reputation  of  being  the 
only  magazine  founded  in  the  West  that 
has  ever  attained  to  a  national  circula¬ 
tion. 

Mr.  Xast  is  retiring  from  the  House¬ 
keeper  solely  to  devote  his  time  to  the 
increasing  demands  of  his  other  publi¬ 
cation  interests.  He  is  widely  known  in 
the  piililishing  world  as  the  publisher  of 
Vogue,  one  of  the  punlishers  of  House 
and  Garden  and  Travel,  vice-president 
of  the  Home  Pattern  Company  and  the 
United  Publishers’  Company. 


NEWSDEALER  IN  TROUBLE. 

An  aged  newsdealer,  Samuel  Horo¬ 
witz,  having  a  stand  at  Forty-second 
street  and  Xinth  avenue.  Xew  York,  was 
arrested  Sunday  for  inserting  handbills 
in  Sunday  newspapers.  This  method  of 
advertising  is  one  of  long  practice  on 
the  part  of  certain  shopkeepers,  and  the 
newsdealers  have  been  co-operating  be¬ 
cause  they  received  fifteen  cents  a  hun¬ 
dred  for  their  inserts. 

When  arraigned  in  court  he  pleaded 
ignorance  of  the  law.  The  magistrate 
who  presided  e.xamined  the  inserts,  and 
among  them  found  one  th.at  resembled  a 
full  page  newspaper  advertisement. 

■'That’s  a  pretty  cheap  way  of  adver¬ 
tising.’’  commented  the  magistrate. 

Horowitz  was  held  under  $100  bond 
for  further  examination. 


IN  KANSAS 


1  Ttiere  is  more  money  per  capita  to-day 
than  ever  before  in  the  State’s  history,  and 
Kansas  people  are  "good  spenders.”  'XTie 

TopeKa 
Daily  Capital 

^arantees  a  circulation  in  excess  of  81,600. 
It  reaches  every  post  office  in  Kansas,  and 
is  the  only  Kansas  daily  with  State-wide 
circulation;  the  only  Topeka  daily  which 
gives  definite  circulation  statement 
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ADVERTISING  THAT  COUNTS. 

Many  attempts  have  been  made  to  in¬ 
vent  methods  of  advertising  that  will 
be  superior  to  the  ordinary  mediums  like 
the  newspapers,  magazines,  street  cars 
and  billboards.  In  the  search  for  nov¬ 
elty  hundreds  of  schemes  have  been  de¬ 
vised,  and  although  some  have  been  ef¬ 
fective  to  a  degree  a  majority  have 
been  absolute  failures. 

A  fine  building  is  regarded  as  a  good 
advertisement  of  a  business,  just  as  good 
clothes  produce  a  favorable  impression 
upon  those  with  whom  their  wearer 
comes  in  contact.  The  observer  who 
sees  it  regards  it  as  an  evidence  of  pros¬ 
perity  and  responsibility.  The  Equitable 
Assurance  Association’s  building,  re¬ 
cently  destroyed  by  fire;  the  Singer  and 
Metropolitan  towers,  the  tallest  oftice 
structures  in  the  world,  were  erected  not 
so  much  for  the  purpose  of  providing 
offices  for  these  several  institutions  as 
to  provide  striking  and  impressive  ad¬ 
vertisements. 

Immense  buildings  like  these  rarely 
produce  a  sufficient  amount  of  revenue 
to  pay  even  a  small  interest  on  their 
cost.  When  there  is  a  deficit  it  is 
charged,  as  likely  as  not,  to  the  adver¬ 
tising  account.  The  question  that  is 
sometimes  considered  in  board  meetings 
is,  “Is  it  worth  the  price  ?’’  and  the  usual 
conclusion  is  that  it  is  not.  It  is  re¬ 
ported  that  the  Equitable,  which  at  one 
time  had  plans  prepared  for  a  sky¬ 
scraper  that  should  overtop  all  others 
and  which  would  cost  from  $20,000,(Kkt 
to  $30,000,000,  has  abandoned  the  project. 

The  success  of  insurance  companies 
depends  upon  the  amount  of  policies 
they  can  write  during  the  year,  and  the 
Singer  company  relies  upon  its  sales  of 
sewing  machines  to  furnish  dividends 
for  its  stockholders.  Have  the  buildings 
erected  by  these  companies  materially 
increased  the  business  of  either  one? 
We  doubt  it.  In  order  to  sell  anything 
to  the  public  you  inust  present  to  that 
public,  either  through  your  salesman  or 
through  the  newspapers  or  magazines,  a 
description  of  what  you  have  to  sell. 
Palatial  and  artistically  constructed 
buildings  cannot  take  the  place  of  real, 
persuasive  advertising  in  popular  me¬ 
diums.  Therefore,  how  much  better 
off  all  three  of  the  great  companies  men¬ 
tioned  above  would  be  to-day  if  they  had 


taken  the  millions  they  have  spent  in 
erecting  colossal  office  buildings  and 
spent  them  in  acquainting  every  man  and 
I  woman  in  the  country  through  popular 
and  effective  advertising  mediums  with 
what  they  have  to  sell. 

Newspapers  penetrate  every  city,  town 
and  hamlet  in  the  United  States.  They 
are  read  because  the  people  depend  upon 
them  for  the  news  of  the  neighborhood. 
State  or  nation.  They  are  throbbing 
with  life.  They  bring  messages  of  cheer 
to  the  shut-ins,  they  broaden  the  hori¬ 
zon  of  those  who  live  in  isolated  com¬ 
munities,  they  reach  the  homes  of  all 
who  have  money  to  spend.  If  any  one 
has  a  message  of  any  kind  to  deliver  he 
can  find  no  better  or  quicker  way  of  de¬ 
livering  it  to  the  whole  people  than 
through  the  newspapers. 


EDITORIAL  COMMENT. 

It  is  to  be  hoped  that  the  New  York 
newsdealer  who  was  recently  arrested 
for  placing  advertising  matter  in  the 
folds  of  Sunday  newspapers  that  he 
sold,  will  be  fined,  in  order  that  his  ex¬ 
ample  may  be  a  warning  to  others.  If 
newsdealers  are  to  be  allowed,  for  a 
nominal  sum,  to  place  circulars,  and 
advertising  matter  made  up  to  repre¬ 
sent  full  pages,  in  Sunday  or  other 
newspapers,  why  should  regular  adver¬ 
tisers  in  those  newspapers  continue  to 
spend  their  good  money  in  their  col¬ 
umns?  Such  action  by  newsdealers  is 
fraudulent,  as  well  as  unjust  to  the  pub¬ 
lishers  of,  and  advertisers  in  those 
newspapers. 

The  New  York  Times  was  the  first 
newspaper  in  New  York  to  use  wireless 
telegraphy  in  its  Trans- Atlantic  news 
service.  Mr.  Ochs  believed  at  the  time 
that  one  day  it  would  supersede  the 
cable  in  the  transmission  of  important 
news  to  the  daily  papers.  As  far  as  the 
Times  is  concerned,  the  day  has  already 
come,  as  that  paper  has  for  three 
weeks  past  received  all  of  its  foreign 
news  by  wireless.  The  Times  believes 
that  the  time  is  not  far  distant  when  its 
bulk  of  foreign  business  correspondence 
will  be  withdrawn  from  the  mails  and 
entrusted  to  the  wireless. 

The  rapidity  with  which  trade  publi¬ 
cations  spring  up  to  represent  new  in¬ 


dustries,  fads  or  sports,  that  are  intro¬ 
duced  from  time  to  time,  is  amazing. 
Aeronautics,  moving  pictures  and  Es¬ 
peranto  are  represented  in  the  latest 
Ayers  Newspaper  Directory  by  over  200 
publications.  The  activities  of  alert 
business  men  in  seizing  upon  new  fields 
of  human  effort  seem  to  be  without  lim¬ 
itation.  _ 

Through  an  inadvertence  F.  M.  Cald¬ 
well  was  mentioned  in  a  recent  issue  of 
this  journal  as  the  managing  editor  of 
the  Kalamazoo  Telegraph-Press.  E.  N. 
Dingley  has  held  that  position  since  the 
consolidation  of  the  Telegraph  and 
Press,  some  months  ago. 


In  adopting  the  new  advertising  policy 
of  shutting  out  of  the  columns  of  his 
three  New  York  newspapers  medical 
advertisements,  Mr.  Hearst  has  taken  a 
wise  course.  The  bet'er  class  of  news¬ 
papers  are  cleaning  house  these  days. 
Those  that  have  put  up  the  bars  against 
wildcat  mining  propositions,  520  per 
cent.  Miller  investments,  cure-all  medical 
preparations,  and  fraudulent  offers  of 
employment,  have  gained  immeasurably 
in  strength  and  influence  in  the  com¬ 
munities  in  which  they  are  published. 
VVh'le,  undoubtedly,  these  papers  cut  off 
a  valuable  source  of  income  in  taking 
this  position,  they  have  been  gainers  in 
the  end  through  the  acquisition  of  new 
business  that  did  not  come  to  them  when 
they  were  less  particular  as  to  the  char¬ 
acter  of  the  advertisements  accepted. 


SEEK  POLITICAL  HONORS. 

Everett  C.  Johnson,  editor  of  the 
Newark  (Del.)  Post,  at  present  a  mem¬ 
ber  of  the  Legislature,  has  announced 
that  he  is  a  candidate  for  the  Repub¬ 
lican  nomination  for  Congress. 

George  E.  Dunham,  editor  of  the 
Utica  (N.  Y.)  Press,  is  to  be  the  candi¬ 
date  of  Herkimer  County  Republicans 
for  Congress. 

Alvah  Eastman,  editor  of  the  St. 
Cloud  (Minn.)  Journal-Press,  is  a  can¬ 
didate  for  the  Republican  nomination 
for  Congressman-at-large. 

A.  H.  Tilly,  editor  of  the  Ashville 
(Pa.)  Telegram,  is  a  candidate  for 
nomination  to  Congress. 

W.  Duff  Piercy,  editor  of  the  Mount 
Vernon  (Ill.)  Daily  News,  has  an¬ 
nounced  his  candidacy  for  State  Senator 
from  the  Forty-sixth  District. 

John  R.  Camp,  editor  of  the  Bushnill 
(Ill.)  Record,  is  a  candidate  for  the 
Republican  Representative  from  the 
Thirty-seventh  District. 

George  Mackin  Janvrin,  whose  nomi¬ 
nation  for  warden  of  the  port  of  New 
York  has  been  confirmed  by  the  State 
Senate,  is  the  Albany  correspondent  of 
the  Brooklyn  Citizen.  Mr.  Janvrin 
joined  the  staff  of  the  Citizen  twenty- 
one  years  ago,  and  shortly  afterward 
was  made  Sunday  editor. 


Railroad  Red  Book. 

The  annual  review  number  of  the 
Denver  &  Rio  Grande  Magazine,  the 
Railroad  Red  Book,  contains  articles  by 
the  Governors  of  the  three  States  served 
by  the  Rio  Grande  Railroad,  viz.,  Colo¬ 
rado,  Utah  and  Mexico.  The  issue  is 
chuck  full  of  information  concerning 
this  fertile  and  progressive  part  of  Un¬ 
cle  Sam’s  domain,  and  is  well  worth 
reading. 


CHANGE  IN  UNITED  PRESS. 

Roy  W.  Howard  Succeeds  H.  B.  Clark 

as  Chairman  of  Board  of  Directors. 

Announcement  was  made  on  Feb¬ 
ruary  1  by  the  United  Press  of  the 
resignation  as  chairman  of  the  board  of 
directors  of  Hamilton  B.  Clark,  of  San 
Diego,  Cal.,  and  of  the  election  as  his 
successor  of  Roy  W.  Howard,  of  New 
York. 

Mr.  Clark,  who  was  one  of  the  prin¬ 
cipal  factors  in  the  organization  of  the 
United  Press  and  has  been  the  head  of  the 
organization  since  its  formation  in  1907, 
retired  according  to  his  original  plan, 
and  proposes  to  devote  his  entire  time 
to  his  Pacific  Coast  newspaper  prop¬ 
erties. 

Mr.  Howard,  who  has  been  the  first 
vice-president  and  general  news  man¬ 
ager  of  the  association,  will  continue 
in  active  charge  of  the  news  depart¬ 
ment,  with  C.  D.  Lee,  president  of  the 
company,  in  general  charge  of  the  busi¬ 
ness  end. 

The  retirement  of  Mr.  Clark  is  deeply 
regretted  by  his  associates  on  the  staff  of 
the  United  Press  and  by  its  many 
clients,  as  he  is  regarded  as  one  of  the 
best  equipped  men  in  the  telegraphic 
news  service. 


DECLINE  IN  PRICE  OF  PAPER. 


John  Norri*  Report*  Additional  New 
Supply  Is  in  Sight. 

John  Norris,  chairman  of  the  Com¬ 
mittee  on  Paper  of  the  American  News¬ 
paper  Publishers’  Association,  furnishes 
the  Association  Bulletin  for  January  27 
a  report  on  the  paper  situation  in  whicli, 
among  other  things,  he  says: 

News  print  paper  prices  are  showing  a 
tendency  toward  softening.  From  various 
localities  there  come  reports  of  offerings 
at  $1  per  ton  below  former  quotations. 
Additional  new  production  is  reported 
from  many  directions.  Over  1,300  tons 
per  day  of  new  output  of  news  print 
paper  from  American  and  Canadian  mills 
are  in  sight,  of  which  quantity  1,000  tons 
per  day  should  reach  the  market  in  1912. 
This  addition  will  equal  nearly  thirty  per 
cent,  of  the  consumption  of  4,000  tons 
per  day,  but  it  is  worth  while  to  note  that 
the  consumption  of  news  print  paper  is 
growing  annually  at  an  average  of  over 
200  tons  per  day. 

The  Powell  River  Company  in  British 
Columbia,  which  is  finishing  a  news  print 
mill  of  100  tons  per  day  capacity,  is  in¬ 
quiring  for  machinery  to  increase  its  in¬ 
stallation  an  additional  100  tons  per  day. 

The  Pacific  Coast  paper  makers  are 
calculating  that  when  the  Panama  Canal 
is  finished  in  July,  1913,  they  will  be 
able  to  ship  news  print  paper  to  the  At¬ 
lantic  Seaboard  in  competition  with  New 
England  and  New  York  mills. 

The  manager  of  the  Sturgeon  Falla 
Mill  calculates  upon  a  daily  output  of 
fifty  tons  of  news  print  paper  beginning 
March  1,  1912. 

The  Price  Porritt  production  at  Jon- 
quieres  which  was  originally  announced 
as  loO  tons  per  day  is  now  reported  at 
190  tons  per  day. 

The  supply  of  mechanical  pulp  is  in¬ 
creasing  because  of  favorable  weather 
conditions  and  prices  are  softening.  An 
offering  of  12,()00  tons  of  Scandinavian 
ground  wood  was  made  during  the  week 
to  American  consumers. 

The  British  news  print  paper  mills 
seem  to  be  undergoing  a  general  rejuve¬ 
nation  and  modernization  to  overcome 
the  competition  of  outside  mills. 


Illinois’  Youngest  Manajger. 

Francis  Meek,  editor  of  the  Lewis- 
town  (Ill.)  News,  is  said  to  be  the 
youngest  newspaper  manager  in  the 
State.  When  her  father  died,  over  a 
year  ago,  she  was  only  17  years  of  age. 
She  left  the  high  school  to  take  up  the 
work  of  editing  and  managing  her 
father's  paper,  and  has  succeeded  to  a 
marked  degree.  The  paper  carries  an 
excellent  amount  of  advertising  and  is 
edited  in  a  capable  manner. 


February  3,  1912. 
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PERSONALS. 


Robert  J.  Collier,  publisher  of  Col¬ 
lier’s  Weekly  and  president  of  the  Aero 
Club  of  America,  left  New  York  for 
Panama  on  Monday,  to  fly  across  the 
isthmus  in  his  aeroplane. 


Hamilton  Wright  Mabie,  one  of  the 
editors  of  the  Outlook,  read  a  paper  on 
“Theocritus  in,  Cape  Cod’’  before  the 
American  Academy  of  Arts  and  Letters 
and  the  National  Institute  of  Arts  in 
Philadelphia,  Jan.  26. 


Col.  Wm.  V.  Hester,  of  the  Brooklyn 
Eagle,  has  been  elected  a  director  of  the 
Edison  Electric  and  Illuminating  Co.,  of 
Brooklyn,  and  of  the  Kings  County 
Light  and  Power  Co. 


W.  R.  Ernst,  one  of  the  owners  of 
the  Des  Moines  News,  is  visiting  the 
Northwest  on  the  Pacific  Coast  on  an 
observiition  tour. 


C.  Aedlsvard,  associate  editor  of  the 
Southern  Daily  Review,  of  Houston, 
Tex.,  is  in  New  Orleans  for  the  pur¬ 
pose  of  publishing  a  special  New  Or¬ 
leans  number  of  the  Southern  Archi¬ 
tectural  Review  this  month. 


Sherman  W.  Doty,  formerly  of  Three 
Rivers,  Mich.,  and  publisher  of  the  Daily 
Commerce,  has  started  a  new  weekly 
newspaper  in  Alhambra,  Cal.,  called  the 
News. 


Martin  Eagan,  editor  of  the  Manila 
Times,  who  last  month  arrived  in  this 
country  from  the  Philippine  Islands,  re¬ 
cently  addressed  the  Los  Angeles,  Cal., 
Chamber  of  Commerce. 


Hugh  J.  Rowe,  Mayor  of  Athens,  Ga., 
and  publisher  of  the  .Athens  Banner, 
with  Mrs.  Rowe,  is  in  Jacksonville,  Fla. 


Rustom  Rustomjee,  editor  of  the 
Oriental  Review,  of  Bombay,  India,  will 
be  one  of  the  speakers  at  the  annual 
meeting  of  the  Maryland  Peace  Society, 
in  Philadelphia,  Feb.  6. 

F.  H.  Van  Gelder,  for  the  past  three 
years  circulation  manager  of  Munsey’s 
Philadelphia  Times,  has  severed  his  con¬ 
nection  with  that  paper. 


W.  S.  McDonald,  formerly  of  Chicago, 
is  now  with  the  George  E.  Cook  publi¬ 
cations  of  Elgin,  Ill. 


properties — the  Times-Dispatch  and  the  j 
News-Leader,  of  Richmond,  Va.  A 
week  ago  he  was  elected  a  member  of 
the  board  of  directors  of  the  Lanston 
Monotype  Co. 

J.  Edward  Young,  editor  of  the  Mid- 
dlebury  (N.  Y.)  Gazette  for  many 
years,  and  at  one  time  a  member  of  the 
Assembly,  died  on  Jan.  18. 


W.  C.  Hawkins  is  the  new  editor  of 
the  Tucumcary  (N.  H.)  News,  and  J. 
G.  Miller,  of  Coffyville,  Kansas,  is  the 
advertising  manager. 


John  H.  Ketner  has  resigned  as  city 
editor  of  the  Shamokin  (Pa.)  Dispatch 
to  become  city  editor  of  the  Sunbury 
(Pa.)  Daily. 


Frank  G.  Macomber,  editor  of  the 
Hartford  (Conn.)  Sunday  Globe,  de¬ 
livered  an  address,  “College  Athletics 
and  the  American  Newspapers,’’  at  Trin¬ 
ity  College  last  week. 


The  Rev.  J.  Fredenas,  of  Cincinnati, 
has  been  appointed  a  member  of  the  edi¬ 
torial  staff  of  the  Zions  Messenger,  the 
official  organ  of  the  Evangelical  Lu¬ 
theran  Church  of  North  America. 


L.  C.  Paddock,  of  Boulder,  Col.,  edi¬ 
tor  of  the  Boulder  Camera,  has  been 
elected  as  Immigration  Commissioner, 
succeeding  Alfred  Patek,  who  resigned 
recently  to  become  general  manager  of 
the  Denver  Times. 


James  K.  Shields,  for  some  time  editor 
publisher  of  Street’s  Weekly,  is  a  'candi¬ 
date  for  Congressman  at  Large. 


James  K.  Shields,  for  some  time  editor 
of  the  Illinois  Issue,  is  considering  re¬ 
turning  to  the  ministry  at  the  next  an¬ 
nual  meeting  of  the  Rock  River  Con¬ 
ference  at  Illinois. 


Robert  C.  Neu,  editor  of  the  Balti¬ 
more  Daily  Produce,  who  was  severely 
burned  at  his  home  while  endeavoring  to 
extinguish  a  blazing  Christmas  tree,  has 
returned  to  his  desk.  ~ 


Miss  Alpha  Deane  Moody,  who  has 
been  doing  editorial  work  on  an  Iowa 
daily  newspaper,  has  been  appointed  edi¬ 
tor  and  business  manager  of  the  Elmer 
(Mo.)  Journal.  Miss  Moody  is  an  ex¬ 
perienced  journalist  and  is  highly  re¬ 
garded  in  the  State. 


$2,000  Cash 

available  for  first  payment  on  a  sat¬ 
isfactory  New  England  or  New  York 
State  weekly.  Buyer  will  also  under¬ 
take  some  deferred  payments  if  prop¬ 
erty  is  worth  more  than  $2,000. 
Proposition  C.  Q. 

C.  M.  PALMER 

Newspaper  Broker 
277  Broadway,  New  York 


Newspaper  in  Southern  California 

Independent  evening  paper;  Duplex  prets; 
two  linotypes;  last  year's  receipts  over 
$47,000,  returning  to  owner  for  time  and 
investment  over  $9,000.  Practically  entire 
interest  offered  for  $40,000.  Proposition 
5S9X.  H.  F.  HENRICHS,  Newspaper 
Broker,  Litchfield,  Ill. 


ADVERTISING  MEDIA 

ILLINOIS. 

CHICAGO  EXAMINE^ 

The  largest  Morning  and  Stmday  Newt 
paper  west  of  New  York,  and  the  great 
Home  Medium  of  the  Middle  West. 

NEW  YORK. 


THE  BUFFALO  EVENING  NEWS 
is  read  in  over  90%  uf  the  homes  of  Buffalo 
and  its  suburbs,  and  has  no  dissatisfied  adver¬ 
tisers.  Write  for  rates  and  sworn  circnlation 
statement 

WASHINGTON 


THE  SEATTLE  TIMES 

The  wonder  of  Northwestern  journalism;  an 
eye  opener  to  the  whole  field  of  American 
newspapers.  Without  a  rival  in  its  vast  terri¬ 
tory.  Its  success  is  paramount  to  that  of  the 
great  city  where  it  is  publishetL 
CiacDLATioH — Daitr.  04.741:  Suhdat.  84,100. 


SITUATIONS  WANTED 

Advertisements  under  this  classification  wilt  cost 
One  Cent  Per  Word. 


ARE  YOU  IN  NEED  OF  A  CAP.\- 
BLE  ClRCUL.\TION  MANAGER? 

A  young  man  now  employed  desires  change. 
Eight  years’  experience  o.-i  large  and  small 
dailies.  Have  filled  every  position  from  car¬ 
rier-boy  to  the  head  of  the  department.  If 
you  are  in  need  of  the  services  of  such  a  man 
address  “ENERGY,”  care  The  Editor  and 
Publisher. 

YOUNG  MAN 

desires  reportoriai  and  editorial  position  with 
suburban  daily  or  weekly.  Is  high  school  grad¬ 
uate,  capable  and  experienced,  and  is  willing 
to  start  at  be^nner's  salary,  provided  there 
are  opportunities  for  advancement.  Address 
“SUBURBAN,”  care  The  Eoitos  and  Pub¬ 
lish  er. 


MAN  WITH 

several  years’  experience  in  publishing  business 
and  a  thorough  knowledge  of  editorial,  adver¬ 
tising,  circulation  and  mechanical  work,  desires 
position  as  managing  editor  of  class  or  trade- 
art  magazine.  Address  “NOW  ENGAGED.” 
care  The  Editor  and  Publisher. 


GOOD  WRITER 

desires  engagement  on  conservative,  high-class 
daily  or  weekly  of  either  political  party,  in 
small  city  or  country  town.  J.  T.  MUNSON, 
467  W.  23d  St,  New  York. 


WOMAN  FEATURE  WRITER 

wants  departmental  work.  A  specialty  of 
timely  articles,  women’s  pages  ana  household 
material.  Address  “L.  R.,”  care  Tax  Editor 
AND  Publisher. 


FOR  SALE 


LINOTYPE  M.VCHINES  FOR  SALK. 

I  have  three  Model  3s  in  stock  at  present 
which  I  will  sell  cheap  for  cash;  easy  terms  to 
reliable  parties.  Thoroughly  overhauled,  in 
good  condition.  Extra  magazines,  matrices, 
liners,  blades,  motors,  etc.  .Address  EDWARD 
GREENEB.AUM,  157  VVilliam  St,  New  York. 


FOR  SALE— NEW  NO.  4  MODEL 

Linotype,  complete  with  motor,  four  magazines; 
6,  8,  10  and  12  pt.  matrices,  Rogers  tabular  at¬ 
tachment  Address  “BARGAIN,”  care  The 
Editor  and  Publisher. 


WEST  VIRGINIA. 

10  LEADING  DAILIES  IN  WEST 
VIRGINIA 

in  Wheeling,  Parkersburg,  Huntington,  Charles¬ 
ton,  Fairmont  Clarksburg  Grafton,  Elkins, 
-Morgantown  and  Sistersville.  Will  cover  the 
State’s  most  populous  centers  almost  as  thor¬ 
oughly  as  a  house  to  house  canvass.  Let  us 
submit  circulation,  population,  etc.  SMOOT 
ADVERTISING  AGENCY.  Parkersburg.  West 
Virginia.  Newspaper,  Street  Car  and  Outdoor 
Display  all  over  West  Virginia. 


THE  BLACK  Chicago  •  New  York  •  Pittsburgh, 
n  for  to  years  the  coal  t.-adei’  iMd 
DIAMOND  ing  journal  Write  f<r  rates. 


LINOTYPES  FOR  SALE. 


Three  Model  1  Linoyrpes.  Address  RICH¬ 
MOND  PRESS,  INC.,  Governor  and  Ross  Sts., 
Richmond,  Va. 


MODEL  2  LINOTYPE 

for  sale,  complete  with  2  magazines  containing 
10  and  11  point  piatrices.  WALKER.  EVANS 
&  COGSWELL,  5  Broad  St.,  Charlestown,  S.  C. 


LINOTYPE  FOR  SALE. 

One  Model  No.  3,  No.  7442,  and  one  Model 
No.  5,  No.  10797,  with  motors,  extra  magazines 
and  large  assortment  of  two-letter  matrices. 
FRANKLIN  PRINTING  CO..  430  West  Main 
St.,  Louisville,  Ky. 


LINOTYPE  MACHINES 


George  Fitch,  the  Peoria,  Ill.,  news¬ 
paper  man,  who  is  gaining  a  wide  repu¬ 
tation  as  a  humorist,  was  one  of  the 
speakers  at  the  third  annual  dinner  of 
the  South  Bend  Chamber  of  Commerce 
the  evening  of  Jan.  22. 


Charles  C.  Nye,  for  three  years  pri¬ 
vate  secretary  to  Gov.  D.  F.  Carroll,  of 
Iowa,  has  purchased  a  half  interest  in 
the  Perry  (la.)  Chief,  and  will  assume 
active  management  of  the  property  in  a 
few  months. 


Fred  Palmer  is  now  the  whole  thing 
on  the  Elkhart  (Ind.)  Truth.  He  was 
formerly  in  charge  of  the  editorial  de¬ 
partment,  but  recently  has  been  given 
the  business  management  in  addition  to 
his  editorial  duties. 


For  a  young  man  John  Stewart  Bryan 
has  come  to  the  front  in  newspaperdom 
as  rapidly  as  almost  any  other  man  of 
similar  age  in  the  field.  With  his 
brother,  St.  George  Bryan,  he  recently 
assumed  the  responsibility  of  the  man¬ 
agement  of  two  important  newspaper 


John  Dunn,  formerly  of  Morrilton, 
Ark.,  has  been  appointed  manager  of 
Deshem  County  News,  published  at  Mc- 
Chee. 


Edwin  S.  Coles,  publisher  of  the 
Cansfield  (Pa.)  Advertiser,  and  Miss 
Vivian  Rose  were  married  at  the  bride’s 
home  in  Washington,  D.  C.,  recently. 


James  T.  Edwards,  formerly  of  the 
Mexico  (Mo.)  Ledger,  is  now  night  edi¬ 
tor  of  the  St.  Louis  Republic. 


Rosencrans  W.  Pillsbury,  publisher  of 
the  Manchester  (N.  H.)  Union,  is  a 
candidate  for  the  United  States  Senator- 
ship  from  his  district. 


R.  B.  Breckinridge,  who  has  been  con¬ 
nected  with  the  Tribune  plant  in  South 
Bend,  has  resigned  and  gone  to  Seattle, 


Wash. 


Bill  01  Hell?  prs: 

—confidential  Service- 
Buyers  and  sellers  fteuis- 

rpor  Howt  sent  FREE. 

J.  mSSTOR,  Htwii 
Brokir,  JACMOB, - 
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MISCELLANEOUS 


PUBLISHERS. 

The  importance  of  a  comprehensive  cost  sys¬ 
tem  is  patent.  We  have  the  most  complete 
newspaper  accounting  system  that  can  be  op¬ 
erated  and  will  demonstrate  its  complete  effi¬ 
ciency  with  the  advertising,  circulation,  manu¬ 
facturing,  statistical,  or  any  other  branch  of 
your  business  that  you  desire.  PUBLISHERS’ 
SPECIALTY  CO.,  716  Chestnut  St.,  Phila¬ 
delphia,  Pa. 


•All  models  bought  and  sold.  Large  line  of 
presses  and  supplies  on  band  for  immediate 
shipment. 

RICH  &  McLEAN, 

51  Cliff  St.,  New  York. 


AUTOMATIC  PRESS  FOR  SALE. 

For  Sale — One  10-R  rotary,  one-color  Harris 
automatic  printing  press,  with  sheet  and  en¬ 
velope  feed  and  perforating  attachment.  In  A1 
condition  KELLEY-DAVfS  COMPANY,  1166 
Webster  St.,  Oakland,  (^L 


PRINTERS— ATTENTION. 

Learn  to  do  embossing,  make  composition, 
dies,  etc.;  easy  method.  Full  instructions 
mailed  for  only  60  cents.  PRUETT  CO.,  74 
State  St,  Binghamton,  N.  Y. 


DAILY  NEWS. 

Reports  for  evening  papers,  advance  news,  mail 
service,  special  and  Chicago  news.  YARD’5 
NEWS  BUREAU,  167  W.  Washington  St.  Chi 
cago.  III. 


NEWSPAPER  AND  JOB  PRINTING 

outfit,  Richmond  Borough,  New  York  City. 
Installed  new  last  March;  cost  $1,800  plus  in¬ 
stallation.  Rent  $25.00  per  month.  Sold  upon 
liberal  terms.  Cylinder,  jobber,  cutter  motors 
and  excellent  type  equipment  CONNER, 
FENDLER  &  COMPANY,  Printers’  Ware¬ 
house,  New  York  City. 

FOR  SALE. 


BUSINESS  PROPOSITION. 

New  York  City,  Queens  County — English  and 
German  weekly  and  job  plant.  Liberal  adver¬ 
tising  patronage,  excellent  location,  good  pros¬ 
pects.  Plant  contains  Model  5  Linotype  with 
extras,  two-revolution  press,  three  jobbers, 
wood  type  in  abundance,  etc.  Present  owner 
has  other  interests.  Good  opening  for  live 
newspaper  man.  CONNER.  FENDLER  & 
COMPANY.  Printers’  Warehousemen,  New 
York  City. 


SEND  FOR  “BULLETIN  li)12.’’ 

Publishing  Business  Opportunities.  Values 
from  $6,000  to  $5,000,000.  HARRIS-DIBBLE 
CO..  40  W.  24tb  St..  New  York. 


One  Model  No.  1  Linotype,  No.  1112,  and  one 
Canadian  Linotype,  No.  MS204.  Both  in  good 
condition.  SYDNEY  POST  PUBLISHING 
CO.,  Sydney,  N.  S.,  Canada. 


HELP  WANTED 


POSITIONS  OPEN 

In  all  departmenta  of  advertiaing,  pobliabliig 
and  printing  houaea,  caat,  south  aM  wcM;  high 
grade  aemee;  registration  frer;  terms  nod- 
crate;  esubHihed  1808;  no  braa^  oficoo. 
FERNALD’S  NEWSPAPER  MEN’S  EX¬ 
CHANGE.  Spriagteld.  Mim. 


THE  EDITOR  AND  PUBLISHER. 


February  3,  1912. 


RECOGNIZED  ADVERTISING  AGENTS. 

OFFICIAL  LIST  PREPARED  BY  THE  AMERICAN  NEWS¬ 
PAPER  PUBLISHERS’  ASSOCIATION,  REVISED 
TO  FEBRUARY  1. 

\  lloKEurs  &  Moksk,  r>U  INnc  St..  N.  Y.  City. 

.  ,  1*1  I  iMiic  !  1><»KIAND  Adv,  .\c.encv,  .XtUntic  City,  N.  J. 

Askejoeii.  1.01  is  K..  Holland  Bldg..  M.  Louis.  j  5,^  s,  Cincinnati. 

Mo.  Ohin 

Alden  Edw.x,  Co.,  131  E.  4th  St..  Cincinnati,  j  Walker.  246  Washington  St..  Bos- 

t»nio.  .,1  .  K,»  VI 


Hroaduay,  X.  V.  City. 

Ayek.  N.  W.,  &  Son-  300  Chestnut  St.  I’hila-  i 


delphia.  Fi/th  Ave.  UMg.,  N.  City.  I  Kdwardsi.  Geo.  W.,  S2h  t'hestnut  St.,  Philadel 

Ayres.  II.  E..  &  Co.,  I«4  Federal  St..  Iloston.  |  j.hia,  l»a. 


Mass. 

.\RkENRER<i  Ma<  HEX  C'o.  (Ixc.  I,  The  Xasby. 
Tolelo.  Ohio.  (Classified.) 


Uaker  Adv.  .\4.excy.  Ltd.  (I sc.).  s?6  .\de1aide 
St.  VV.,  Toronto,  Out. 

Hli  messtock  Kros.  .\dv.  Agency  (1xc->,  . 

Chemical  Bldg..  St.  Louis.  Mo.  ^  I 

Haf-r,  Joseph  E.  (IncA,  251  Fifth  Ave.,  N.  V.  i 

i'lty.  I 

Uali-ard  &  .\lvord  (Inc.).  132S  Broadway,  i 
N.  Y.  C'ity.  ^  ! 

Baskfrs  and  Merchants  .\c.esc>  t'o.  (Isc.),  fi 


Kodv.  Loris  ().,  Marshall  Field  Bldg.,  C'hicago, 

111. 

Ellkut,  a.  R.  (Inc.),  68  W.  Broadway,  N*.  Y. 
City. 

Elms,  .\.  W.,  .\gency,  10  High  St.,  Boston. 
Mas-. 

Erl'kso.n.  .V.  W.,  .\dv.  .Vgekcy  (Inc.),  F'ourth 
.\ve.  Bldg.,  N.  S'.  C*ity. 

ERicksoN,  K.  N.,  Adv.  .\gencv,  81  Bark  Row, 
.\.  Y.  City. 


Springfield.  Ma^s. 

Batten  Geo.,  Co.  (Isc.),  Fourth  .Ave.  Bldg.. 
X.  Y  City 


v'leveland.  Ohio. 

Frank,  .\lrert,  &  C'o.,  (Inc.),  26  Beaver  St., 
N.  Y.  City. 


u  1.  UMff  Filler.  C'has.  IL,  Co.  (Inc.),  623  S.  Wabash 

'  Chictgt^  in  '  ^  Exchange  Bank  Bldg.,  Ave.,  Chicago.  III.:  Morgan  Bldg..  Buffalo. 

Blac^kman  Ross  Ca  (Inc.).  lO  E.  3.3d  St.  JC.  Y.  V  Smith,  Engineers  Bhig..  Cleveland. 

Blaine-Thompson  Co.  (Inc.),  Fourth  National  Ohio. 


Bank  Bddg..  Cincinnati.  (Shio. 

Bli'M,  Charles,  ^()7  Chestnut  St.,  Philadelphia. 
Pa. 

IU>ND.  .Artiivr  T..  16  Central  St.,  Boston.  Mass. 


Geisinger,  j.  j.,  Co.,  Morris  Bldg.,  Philadel¬ 
phia,  Pa. 


Boktok  Kikanciai  .News  Adv.  .Agence.  lOB  ,  Gardner  .\dv.  Co.  (Inc.),  Kinloch  Bldg.,  St. 

State  Si..  Ihiston.  Mass.  l,ouu.  Mo. 

LtosTUN  .News  Bireau,  17  Exchange  PI.,  Bos-  Golld,  M.  P.,  Co.,  31  E.  22d  St.,  N.  Y.  City. 

ton.  Mass.  _  Goilston,  Ernest  J.,  .\dv.  .\cencv,  18  Tre- 

Binu FIELD.  P.  B..  Fifth  .\ve.  Bldg.,  N.  Y.  City.  mont  St.,  Boston,  Mass. 

Bl-rkitt  &  Co..  Old  Colony  Bldg..  Chicago,  HI.  (;*at2,  .Xlfred,  1001  Chestnut  St.,  Philadelphia, 

Pa 

C  -^ov.  Co.,  Dwight  Bldg.,  Kansas 

Canadian  .\dvertisinc.  Ltd.  (Inc.),  Royal  (^ily,  Mo. 

Trust  Bldg.,  Montreal,  Can.  (.reve.  S.,  .\ciNcy,  Oppenheim  Bldg.,  St.  Paul, 

Calkins  &  Holden  iInc.),  250  Fifth  A»e..  N.  .Minn. 

S’.  City  GfENTHER.  R.,  115  Broadway,  N.  Y.  City. 

CAErENTER'&  Corcoran  (Inc.),  26  Cortlandt  St.,  Gl'entiier-Bradford  Co.  (Inc.),  109  Randolph 
X.  Y.  City,  St.,  Chicago,  III. 

Chamrfrs  .Agency  (Inc.),  Godchaux  Bldg.,  New  Gi'ndlach  Adv.  Co.  (Inc.),  People’s  Gas  Bldg.. 

Orleans,  La.  Chicago,  111. 

Chafuan  .Adv.  Co.  (Inc.),  Sd  and  Oak  Sts.,  Green,  Carl  M..  Co.  (Inc.),  Penobscot  Bldg., 
Portland,  Ore.  Detroit,  Mich. 

Charles  Adv.  Service,  23-25  E.  26th  St.,  N.  Y. 

City.  H 

Cheltenham  Adv.  Seevice,  150  Fifth  Ave.,  N.  Hannah,  Henry  King,  277  Broadway,  N.  Y. 

A  .  t  iiy.  City 

Chesman,  Xelmn,  &  Co.  (Inc.).  1127  Pine  St,  Hamblin,  W.  F..  &  Co.  (Inc.).  Fifth  Ave, 
M.  Louis,  Mo.;  Trude  Bldg.,  Chicago,  III.;  Bldg  N  Y  City 

Fifth  Ave.  Bldg..  N.  Y.  City;  Times  Bldg.,  Hartzell]  J.  H.'.  Co..  Bulletin  Bld»  ,  Philadel- 
C  hattanoega,  Tenn.  phia  Pa. 

t  LAGi  h  Painter  Jones  Co  (Inc.).  First  Nat.  Hallenbeek"  G.  H.,  Adv.  Agency  (Inc.),  31 
Bank  Bldg.,  (  hicago.  III.  ,  ,  L  nion  iiq..  N.  Y.  Citv. 

t  LARK  V\  hitcraft  to  (Inc.).  41  South  15th  i^ys  adv.  Agency.  196  Main  St.  Burlington, 
St.,  Philadelphia,  Pa.  Vt. 

Clarke,  E.  IL,  Adv.  .Agency  (Inc.),  30  North  Hedge."  Homer  W..  Ca  (Inc.).  366  Fifth  .Ave.. 

Dearborn  M..  (  hicago,  111.  JS’.  Y.  City. 

Constantine  .Adv.  Co.,  (ilobe  Bldg.,  Seattle,  Hibson  &  Bao.,  116  Nassau  St.  N.  Y.  City. 

AAbsIi.  Hicks  Adv.  Agency  (Inc).  132  Nassau  St, 

Cochbane,  Witt  K.,  .Adv.  .Agency,  Boyce  Bldg.,  ;  n,  Y.  City. 

Chicago,  III.  „  ,  ..  A.  i  Hill.  W.  Ox  (Inc.),  328  Fourth  Ave.. 

Colton.  Wfnolll  1 .,  220  Broadway,  N.  Y.  Pittsburgh,  Pa. 

City.  -A  Hill  &  Tryon.  May  Bldg.,  Pittsburgh.  Pa. 

Cone.  .-Anorew,  Gen.  .Adv.  .Agency  (Inc.),  Trib-  Honig  .Adv.  Service,  177  Post  St,  ^n  Fran- 
une  Bldg.,  X.  Y.  City.  _  ,  cisco.  Cal. 

CooFER  .Adv.  Co.  (Inc.),  Umbseti  Bldg.,  San  .  Hoofes.  E.  M.,  516  Market  St,  Wilmington, 
Francisco,  Cal.  I  Dtl. 

Corning  .Adv  .Agency,  Dispatch  Bldg.,  St.  Paul,  Uoin-Baker  Adv.  Co.  (Inc).  Commerce  Bldg.. 

Minn.  I  Kansas  City,  Mo. 

CowEN  Co.  (Inc.),  John  Hancock  Bldg.,  Boston,  _  Hobnbebcer.  H.  L..  Adv.  Agency.  Fidelity  Mu- 
Mass.  tual  Life  Bldg.,  Philadelphia,  Pa. 

Cramer-Krasselt  Co.  (Inc.),  354  Milwaukee  Hovchton,  Walter  L..  828  Broad  St.  New- 
St.,  Milwaukee.  AA’is.  1  ark.  N.  J. 

Crockett -Agency  (Inc.),  Maison  Blanche  Bldg.,  ;  Howard  Adv.  Ca  (Inc.),  Stock  Exchange 
New  Orleans.  La.  Bldg..  Chicago,  III. 

Crosry-Chicago,  Pullman  Bldg.,  Chicago,  III.  Howard.  E.  T.,  .-Adv.  Agency  (Inc.),  154  Nas¬ 
sau  St  N.  Y.  City. 

D  '  Howland,  H.  S.,  Adv.  Agency,  20  Broad  St., 

Davis,  J.  W..  Railway  Exchange  Bldg.,  Chicago.  ^ 

*’*‘‘FranciR^o‘'(^a?  '*  '  HiLt^w".  H.  H..  &  Ca  (Inc.).  Tribune  Bldg., 

"‘"d^nce"  R  t’’’*  **  HoiMks.'^F^'/cEs.  .724  Soulh  Spring  St.  Ixis 

'*’"'lo'uis“mo‘'°  ’  HiMF'HrEY.‘’H'*B..  Ca  (Inc),  44  Federal  St. 

Darlow  .Adv.  to.  (Inc.),  City  Nat.  Bank  Bldg.,  ,,  Boston,  Mass.  c  u-  ma 

Omaha  Neb  •'>  -r  Hyskell,  Frederick,  i  51on.  Spalding  Bldg.. 

Dalchy  Co.  VInc.).  9  Murray  St,  N.  Y.  City.  I  Rortlaad,  Ore. 


Kastor.  H.  AV’..  &  Sons  Adv.  Co.  (Inc.), 
Equitable  Bldg.,  St  Louis,  -AIo.;  Steger 
Bldg.*  Chicago,  111*;  Gumbel  Bldg.,  Kan¬ 
sas  City.  Mo. 

Keane,  N.  W.,  09  Nassau  St.,  N.  N  .  City. 

Kiebnan,  Fbank,  &  Co.,  156  Broadway,  N.  i. 
City. 

Klein,  Chas.  T.,  151  W.  96th  St.,  N.  Y.  City. 

Koch.  Otto  J.,  Adv.  Agency  (Inc.),  Univer¬ 
sity  Bldg.,  Milwaukee.  Wis. 

Kollock.  Edward  D.,  2oi  Devonshire  St., 
Boston,  Mass. 


Levey,  11.  IL,  Marbridge  Bldg..  N.  tity. 

Lawyers’  Adv.  Ca  (Inc.),  95  Liberty  St.,  N. 
Y.  City. 

Lesan  H.  E..  Adv.  Agency  (Inc.),  hourth 
Ave.  Bldg..  N.  Y.  City;  Old  Colony  Bldg., 
Chicago,  HI. 

Levin  &  Bradt.  1269  Broadway.  N.  City. 

Lewis  IwOt’is,  Adv.  .\gency.  22o  Broadway, 
x!  Y.  City. 

Lew  s.  Walter  C..  Co.  (Inc.),  Eviuitable  Bldg., 
Bos. on.  Mass. 

Loed  ^  Thomas  (Inc.).  Trude  Bldg..  Chi 
cago.  III. 

Lyddon  &  Hanford  Ca  (Inc.),  (iranite  Bldg., 
Rochester,  X. 


Loyd.  Sam,  Adv.  Agency.  25  \N .  42d  St.,  X. 
Y.  City. 

McJunkin.  Wm.  I)..  Adv.  Agency  (Isc.).  85 
So.  Dearborn  St.,  C'hicago,  111. 

McKim.  wV,  Ltd..  Lake  of  the  Wood4  Bldg.. 
Montreal.  Can. 

Mc.Mullen.  Robert  M.,  Co.  (Inc.),  C'am- 
bridge  Bldg..  N.  Y.  City. 

Maclay  &  Mcllally  Bros,  6')  Broadway,  X. 
Y.  C'ity. 

.MacManus  Co.  (Inc.),  Ford  Bldg..  Detroit, 
.Mich. 

Mahin  Adv.  C’o.  (Inc.),  76  W.  Monroe  St., 
Chicago.  111. 

Mallory  &  Mitchell  (Inc.),  16i)  Washi  g 
ton  St..  C'hicago.  III. 

Manufacturers'  1  ublicity  Corp.  (Inc.),  30 
Church  St.,  X.  Y.  C'ity. 

Massengale  w'Xdv.  .Xgency  (Inc.),  C'andler 
Bldg..  Atlanta,  (ia. 

Mathews.  R.  A.  Adv.  Agency,  Marquette 
Bldg..  Chicago.  111. 

Mead.  (iso.  IL,  Marquette  Bldg-.  Chicago,  Ill. 

Metropolitan  -Adv.  Co.  (Inc.),  6  Wall  St.,  N. 
Y.  City. 

.Meyen  3c  C'o.,  Tribune  Bldg-.  X.  Y.  City. 

Miller  Adv.  Ca  (Inc.),  The  Xasby.  Toledo, 
Ohio. 

Mitchell.  Geo.  U.  &  Staff  (Inc.),  421  Chest¬ 
nut  St.,  Philadelphia,  Pa. 

Morgan.  J.  W.,  Adv.  w\gency.  44  E.  23d  St., 
X.  City. 

Morris.  Herbert  M.,  w\ov.  .Xgency,  400  Chest¬ 
nut  St..  Philadelphia.  Pa. 

Morse  Adv.  Agency.  35  Milwaukee  Ave.  W., 
Detroit.  Mich. 

Morse  International  .Xgency  (Inc.),  Dodd- 
Mead  Bldg.,  X.  Y.  City. 

Moss-Chase  Co.  (Inc.),  110  Franklin  St.,  Buf¬ 
falo.  X.  Y.;  Post-Standard  Bldg.,  Syra¬ 
cuse,  X.  Y. 

Muller,  J.  P.,  &  Co.  (Inc.).  1570  Broadway, 
X.  V.  City. 

Mumm-Romer  Ca  (Inc.),  Spahr  Bldg.,  Co¬ 
lumbus,  O. 

Murray  Hill  Adv.  Agency,  650  Third  Ave., 
X.  Y.  City. 


Xational  Adv.  Co.  (Inc.),  423  Quincy  Bldg., 
Denver,  Colo. 

Xew'Itt  .Xdv.  Ca,  314  VV.  1st  St.,  Los  An¬ 
geles.  Cal. 

Nichols-Finn  .Xdv.  Co.  (Inc.).  Kesner  Bldg., 
Chicago.  III. 

XoBLE  Adv.  Agency,  Ltd.,  Molson's  Bank 
Bldg.,  X’ancouver,  B.  C. 

Xolley  Adv.  .Xgency  (Inc.),  Light  and  Bal- 
derston  Sts.,  Baltimore,  Md.;  Knabe  Bldg., 

I  X.  Y.  City. 

I  Xorthwestern  Adv.  .Xgency.  Essex  Bldg.,  St. 

I  Paul.  Minn. 


O'Keefe,  P.  F.,  43  Tremont  St.,  Boston.  Mass. 
Oman  &  Bus  Adv.  Agency  (Inc.).  Bulletin 
Bldg.,  Philadelphia,  Pa. 


Palmer  Adv.  Service.  Butte,  Mont. 

Pearsall,  VV.  Montague,  803  Broadway,  N. 
Y.  efity. 

Philadelphia  Adv.  Bureau  (Inc).  Bulletin 
Bldg.,  Philadelphia,  Pa. 

Plattner.  M.,  93  Nassau  St,  N.  Y.  City. 
Pomeroy,  Persis  M.,  Brunswick  Bldg.,  N.  Y. 
City. 

Pow'ning,  Gsa  G.,  &  Son,  New  Haven.  Conn. 
Presbrey,  Frank,  Ca  (Inc.),  456  Fourth  Ave., 
N.  Y.  City. 

Pkoctek  &  CoLUER  Ca  (Inc.),  15  W.  6th  St.. 
Cincinnati,  O. 

Powers.  John  O..  Co.  (Inc.),  119  West  25th 
St.,  N.  Y.  City. 

Pl'Rlicity  Bureau  of  America.  141  Broadway, 
N.  Y.  City;  Mutual  Bldf;..  Richmond,  Va. 


Dauchv  Co.  (Inc.),  9  Murray  St.,  s.  Y.  City.  ] 

Hebevoise,  Foster,  Co.  (Inc.),  15  W.  S8th  St.,  I  , 

N.  Y.  City.  * 

DacKER.  Henry,  Ltd.,  Fuller  Bid*.,  N.  Y.  City.  I  Ireland  Adv.  .Agency  (Inc.).  925  Chestnut 
Deimel,  .ADOirii,  735  Bushwick  .\ve.,  Briiok-  1  St.,  Philadelphia,  Pa. 

lyn.  X.  Y.  ^  I 

[>EsiAkATS  .Am'.  .Agency,  Ltd.,  42  V  ictoria  Sq.,  J 

V'nv  Ili-arAi-  (F  F  Nfiinf  1»«!« “ONGEt,  C.,  18-20  Vesey  St..  N.  Y.  City. 
Wr)  140  Nassau  St..  N.  Y.Cif^^  ^  John  son -Dallis  Adv.  .Agency,  Empire  Bl(fg.. 

‘’""phnadtljAm'lV Jones.  WyiIie,  B  Adv.  Agency  (Inc.),  Bing- 
llos(is,  William  F.,  Danbury,  Conn.  hamton,  N. 

Dollen  MAYER  .Adv.  .Agencv  iInc. ).  Lincoln 

Bide..  Minneapolis,  Minn.  N 


Doremus  &  Ca  (I 


44  Broad  St..  X.  Y.  '  Kay.  J.  Roland,  Ca  (Inc.),  172  Wasbinfton 
St..  Chicaeo,  III. 


Remington,  E.  P.,  Jenkins  Bldit-.  Pittsburgh, 
I’a.;  N.  Y.  Life  Bldg.,  X.  Y.  City. 
Richards.  J.  A..  Tribune  Bldg.,  X.  City. 
Rueerts  &  Mac.Avinche,  114  Dearborn  St., 
Chicago,  III. 

Rosenbaum.  Irving,  17  Madison  Ave.,  N.  Y. 
City. 

Rowland  .Adv.  Agency  (Inc.),  215  W.  76th 
St..  X.  Y.  City. 

Ruiincam  Adv.  Agency  (Inc.),  I>rexel  Bldg.. 
Philadelphia.  Pa. 

Ruland,  ().  W.,  90  Bible  House.  N.  Y.  City. 
Rowlatt.  F.  .Albany,  1.72  Bay  St.,  Toronto, 
Can. 


St.  Clair,  Wm.  G..  Ca,  Witherspoon  Bldg., 
I  Philadelphia,  Pa.  • 


Sanolass,  L.  a.,  7  Clay  St,  Baltimore,  Md. 
Savage,  Geo.  M.,  Newberry  Bldg.,  Detroit, 
Mich. 

Seaman,  Frank  (Inc.),  30  W.  33d  St,  N.  Y. 
City. 

Securities  Adv.  .Agency  (Inc.).  27  William 
St,  X.  Y.  City. 

Seeds.  Russell  M.,  Co.  (Inc.),  Claypool  Bldg., 
Indianapolis,  Incl. 

Shaffer,  J.  .Albert.  Star  Bldg.,  AV'ashington, 
I).  C. 

Sharpe.  W.  \A'.,  5:  Co.,  99  Nassau  St..  X.  V. 
City. 

Shauchnessy,  M.  j..  &  Co.,  Temple  Court,  X. 
A’.  City. 

Sherin.  C.  E..  Ca  (Inc.),  452  Fifth  .Ave.,  X. 
V.  City. 

Sherman  &  Bryan  (Inc.),  79  Fifth  -Ave.,  X. 
Y.  (Jity. 

Sherwckm).  B.  R..  367  Fulton  St,  Brooklyn, 
X.  Y. 

Shumway,  F.  P.,  Co.  (Inc.),  373  Washing¬ 
ton  St,  Boston,  Mass. 

Siegfried  (ja.  50  Church  St,  X.  A'.  City. 
Simpson,  W.  F.,  .-Adv.  .Agency  (Inc.),  38  Park 
Row,  X.  A’.  City. 

Smith.  C.  Brewer.  Adv.  .Agency,  8.7  Devo 
shire  St.,  Boston,  Mass. 

Smith,  E.  Everett.  .Alutual  Life  Bldg.,  I  liila- 
delphia.  Pa. 

Snitzler  Adv.  Co.  (Inc.).  Hunter  Bldg..  Chi¬ 
cago,  III. 

SoLGER.  P.  H.,  501  Fifth  .-Ave.,  X.  A'.  City. 
Sommer,  Fred.  X.,  794  Broad  St.,  Newark, 
N.  J. 

Spafford  Adv.  .Agency,  John  Hancock  I’Idg., 
Boston,  Mass. 

Stack-Parker  -Adv.  .Agency  (Inc.),  lley- 
worth  Bld^.,  Chicago,  HI. 

Standish.  G.  S.,  .Adv.  .Agency.  Lapham  Bldg., 
Proviilence.  R.  1. 

•Sternberg,  H.  .Sumner,  Adv.  Service,  2cis 
Fifth  Ave.,  X.  A'.  City. 

Stevens.  Hermon  AV’.,  .Agency.  Globe  Bldg.. 
Boston,  .Alass. 

Stiles.  William  A.,  303  Dearborn  St..  Chi 
cago.  III. 

Storm,  J.  1’.,  .Alarliridge  Bldg.,  X.  A’.  Citi. 
Street  &  Finney  (Isc.),  4.7  W.  :i4tli  fit.  X. 
A'.  City. 

Ste  .vart-Davis  .Adv.  .Ai;encv.  Kesner  Bldg., 
Chicago,  III. 


Taylor-Critchfield  Co.  (Inc.),  Brooks  Bldg.. 

Chicago.  111.:  Fuller  Bldg.,  X.  Y.  City. 
Thompson,  J.  _\V alter.  Co.  (Inc.),  44  K.  23d 
St.,  X.  A’.  City;  The  Rookery,  Chicago, 
III.;  201  Devonshire  St,  Boston,  .Mass. 
Thorne  .Adv.  Service  (Inc.),  Crary  Bldg.. 
Seattle,  Wash. 

Tobias  Bros.,  258  Broadway,  X.  Y.  City. 
Trades  .Adv.  Agency  (Inc.),  13  .Astor  PI., 
N.  Y.  City. 

Traxler,  Joseph  Co.,  Provident  Bank  Bldg., 
Cincinnati,  O. 

Tracy,  1  arry  &  Stewart  (Inc.).  Lafayette 
Bldg.,  Philadelphia,  I’a. 

Touzalin.  Chas.  H..  .-Agency  (Inc.),  Kesner 
Bldg.,  Chicago.  III. 


Urmy.  Louis  A'-,  41  I’ark  Row,  X.  A’.  City. 

V 

V’an  Cleve  Co.  (Inc.),  250  Fifth  .Ave.,  N.  Y. 
City. 

A^’an  Haagden  Adv.  .Agency.  1420  Chestnut 
St,  Philadelphia,  I’a. 

A'an  Loon,  AV.  C.,  5th  and  A’ine  Sts.,  Cincin¬ 
nati,  O. 

V'oLKMANN,  M.,  Adv.  Agency,  5  Beekman  St. 

N.  Y.  City. 

V’reeland.  E.  E.  (Inc.).  350  AA'est  38th  St, 

N.  Y.  City. 

W 

Wade,  Albert  G.,  Old  Colony  Bldg.,  Chicago, 

111. 

VA’agner-Field  Ca.  1780  Broadway.  N.  Y.  City. 

W’alker  Adv.  Agency  (Inc.),  Claus  Spreckels 
Bldg.,  San  Francisco,  Cal. 

Wallace  Adv.  Co.  (Inc.),  Bartlett  Bldg.,  At¬ 
lantic  City,  N.  J. 

Walton  Adv.  &  Ptg.  Co.,  15  Exchange  St, 

Boston,  Mass. 

Webb,  Henry,  U.  B.  Bldg.,  Dayton,  O. 

Wetherald.  Jas.  T.,  221  Columbus  .Ave., 

Boston,  Mass. 

W’hite  Adv.  Bureau  (Inc.).  Fourth,  Pine  and 
Westlake  Sts.,  Seattle,  Wash. 

Williams,  Fred.  C.,  108  Fulton  St,  N.  Y. 

City. 

Williams  &  Cunnyngham  (Inc.),  Heyworth 
Bldg.,  Chicago,  III. 

WiNEBURGH.  M.,  &  Ca.  576  Fifth  Ave.,  N. 
Y.  City. 

Wood.  Putnam  &  Wood.  161  Devonshire  St, 
Boston,  Mass. 

Woods-Norris.  Ltd,,  Mail  Bldg.,  Toronto,  Can. 

Wyckoff  Adv.  Ca  (Inc.).  14  Ellicott  St, 
Buffalo,  N.  Y,;  79  Milk  St,  Boston,  Mass. 

Wolff-Houston  Co..  Gibbs  Bldg.,  San  An¬ 
tonio,  Texas. 
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CHICAGO  HAPPENINGS. 

Clergymen  and  JournaluU  Discus* 

“The  Press  as  an  Interpreter  of 

Religion” — Press  Club  Celebrates 

Anniversary  of  Robert  Burns  with 

a  Dinner — Christian  Leder  Lee. 

tures  on  the  Esquimaux. 

(S fecial  Corresfondence.) 

Chicago,  I'eb.  1. — A  meeting  of  the 
federated  churches  was  held  Monday 
in  the  Central  Y.  M.  C.  A.  Members  of 
the  press  and  clergy  discussed  ‘‘The 
Press  as  an  Interpreter  of  Religion.” 
Rev.  \\^  S.  Plumer  Bryan,  Church  of 
the  Covenant ;  Dr.  Theodore  G.  Soares 
of  the  University  of  Chicago;  Dr. 
Charles  M.  Stuart,  editor  Northwestern 
Advocate;  George  W.  Hinman,  of  the 
Inter  Ocean;  H.  J.  Smith,  of  the  Daily 
News,  and  lohn  C.  Shaffer,  of  the  Even¬ 
ing  Post  spoke. 

The  Press  Club  celebrated  the  anni¬ 
versary  of  Robert  Burns  with  a  dinner 
Tuesday  night.  All  citizenship  rights 
were  waived  and  Scots  were  natives 
that  night.  M.  J.  Reid,  of  Glasgow, 
who  has  memorized  every  poem  written 
by  Burns,  gave  selections  from  the 
plowman  poet.  Songs  of  Scotia  were 
given  by  Miss  Lola  Buckingham,  of  the 
Chicago  Grand  Opera  Company.  The 
program  also  included  readings  by 
Nixon  Waterman,  national  dances  .an<i 
bagpipe  music. 

John  T.  McCutcheon  is  giving  illu¬ 
strated  lectures  in  Chicago  and  neigh¬ 
boring  cities  occasionally. 

Members  of  the  Pen  Club  of  the 
University  of  Chicago  will  entertain 
Chicago  authors  and  newspaper  writers 
at  a  series  of  informal  dinners  to  be 
held  at  Hutchinson  Hall  during  the  rest 
of  the  winter  and  spring  quarters  of 
college. 

Chicago's  popular  monthly,  “Popular 
Mechanics  Magazine,”  contains  much  by 
Chicago  writers  and  of  interest  here  in 
its  February  number,  including  a  de¬ 
scription  of  Chicago’s  plan  for  a  city 
beautiful. 

“Ads  and  Sales;  a  Study  of  .\dver 
tising  and  Selling  from  the  Standpoint 
of  the  New  Principles  of  Scientific 
Management,”  is  the  full  title  of  Her¬ 
bert  N.  Casson’s  latest  book,  just  pub¬ 
lished  by  A.  C.  McClurg  &  Co.  By  the 
“new  principles  of  scientific  manage¬ 
ment”  is  meant  the  application  of  psy¬ 
chology  to  business,  i.  e.,  to  salesman¬ 
ship  and  advertising  more  especially. 

Another  novel  from  the  pen  of  Clara 
E.  Laughlin  will  soon  make  its  appear¬ 
ance  on  the  market,  according  to  a  pub¬ 
lisher’s  report. 

“Go  to  as  few  lectures  and  as  many 
plays  as  you  can.”  This,  in  short,  was 
the  advice  of  Walter  Pritchard  Eaton, 
New  York  dramatic  critic  to  the  Drama 
League  of  America,  the  other  day  in 
the  Fine  Arts  Building. 

Christian  Leden,  arctic  explorer,  lec¬ 
tured  on  “Our  Neighbors  of  the  North 
Pole,”  before  the  Press  Club  Saturday 
night.  The  talk  was  illustrated  with 


If  both  volume  and 
character  of  advertising 
unite — as  they  do  in  the 
columns  of  the  Evening 
Mail — is  it  not  well  for 
an  advertiser  to  use  such 
a  medium? 


THE  EVENING  MAIL, 
203  Broadway, 

New  York  City 


lantern  slides  and  phonographic  records 
of  Eskimo  songs. 

George  Schuyler  Davis,  editor  of  the 
Electric  Traction  Weekly  of  Chicago, 
died  Jan.  24  in  Cleveland.  Mr.  Davis 
was  born  in  Wellington,  Ohio,  Aug.  28, 
1875.  He  was  widely  known  in  electric 
railway  cities  through  his  connection 
with  various  publications  dealing  with 
traction  matters. 

In  response  to  an  inquiry,  Melville  E. 
Stone,  of  New  York  City,  general  man¬ 
ager  of  the  Associated  Press,  and  a 
non-resident  member  of  the  Press  Club, 
wrote  recently  to  President  Malloch : 

The  story  of  the  origin  of  the  Chicago 
Press  Club,  1  think,  is  pretty  welt  known, 
but  .vour  letter  indicates  that  you  desire 
a  word  from  me  on  the  subject : 

The  Chicago  Press  Club,  which  was  one 
of  the  first,  if  not  the  first,  of  its  kind 
in  the  United  States,  grew  out  of  an 
evening  which  Mark  Thvain,  Franc  B. 
Wilkie  and  myself  were  spending  to¬ 
gether.  Clemens  suggested  the  idea  and 
Wilkie  and  I  took  it  up  immediately. 

One  of  the  first  contributions  made  to 
the  library  was  a  set  of  Mark  Twain’s 
books  inscribed  by  him  to  the  club.  He 
frequently  referred  in  his  later  years  to 
the  ideasure  it  gave  him  to  remember 
that  in  the  old  days  he  had  been  the  in¬ 
spiration  of  the  founding  of  the  club. 

With  all  good  wishes,  I  am. 

Sincerely  yours. 

Yard. 

NEWSPAPERS  AND  THE  CHURCH 


Commission  Organized  to  Inquire 
Into  the  Facts  and  Report. 

An  imposing  commission  of  newspaper 
and  advertising  men,  with  one  preacher 
upon  it,  who  is  also  a  literary  man,  has 
been  organized  to  make  a  study  of  the 
relations  between  the  newspapers  and 
the  churches. 

The  commission  is  to  investigate  ex¬ 
isting  facts  and  secure  the  opinions  of 
journalists,  ministers,  laymen  and  the 
religious  press.  This  report  will  be 
made  to  the  Men  and  Religion  Congress 
in  April,  when  two  sessions  will  be  de¬ 
voted  to  a  discussion  of  the  general 
theme  of  the  churches  and  the  news¬ 
papers,  with  addresses  by  leading  news¬ 
paper  men. 

The  commission  is  composed  of  the 
following  gentlemen :  George  W.  Cole¬ 
man,  president  of  the  .Associated  Ad¬ 
vertising  Clubs  of  America,  Boston, 
Mass.;  William  T.  Ellis,  secretary  Syn¬ 
dicate  Writer,  Swarthmore,  Pa.;  J.  .A. 
MacDonald,  editor  the  Globe,  Toronto, 
Ontario;  Milton  A.  McRae,  of  Scripps- 
McRae  League,  Detroit,  Mich. ;  Theo¬ 
dore  W.  Noyes,  editor  the  Star,  Wash¬ 
ington,  D.  C. ;  Victor  Lawson,  publisher 
Daily  News,  Chicago,  Ill. ;  Josephus 
Daniels,  editor  the  Observer,  Raleigh, 
N.  C. ;  William  S.  Powers,  of  the  Mc¬ 
Manus  Advertising  Co.,  Detroit,  Mich.; 
Edmund  Booth,  editor  the  Press,  Grand 
Rapids,  Mich. ;  George  S.  Dealey,  gen¬ 
eral  manager  the  News,  Dallas,  Tex.; 
Frank  W.  Ober,  editor  of  Association 
Men,  New  York  City;  Rev.  W.  C.  Co¬ 
vert,  D.D.,  pastor  Forty-first  Street 
Presbyterian  Church,  Chicago,  Ill.,  and 
Lieut.  Col.  E.  W.  Halford. 
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PLAN  FOR  PRESS  FREEDOM. 


Uncolored  New*  Campaign  to  Start 
at  Convention  in  June. 

.A  majority  of  the  greatest  newspaper 
and  magazine  editors  in  the  country  are 
to  meet  at  Madison,  Wis.,  next  June  to 
discuss  the  freedom  of  the  .American 
press  and  to  attempt  to  devise  ways  of 
securing  in  every  newspaper  and  mag¬ 
azine  a  just  publication  of  uncolored 
news. 

The  plan  has  been  under  discussion 
for  the  last  three  months  and  was  inad¬ 
vertantly  made  public  through  the  pre¬ 
mature  publication  of  the  tentative  pro¬ 
gram. 

The  scheme,  originated  during  a  dis¬ 
cussion  between  William  .Allen  White, 
Prof.  E.  A.  Ross,  President  Van  Hise 
of  the  University  of  Wisconsin,  Dante 
Barton  of  the  Kansas  City  Star,  Levy 
S.  Richards  of  the  Boston  Common, 
Louis  Post  of  The  Public,  Frederick 
Mackenzie  of  La  Follette’s,  and  E.  J. 
Ward,  secretary  of  the  Civic  Center 
Association  of  -America.  Former  Presi¬ 
dent  Roosevelt  will  be  one  of  the  chief 
speakers.  He  has  expressed  himself  as 
enthusiastically  in  favor  of  a  move  to 
free  publications  from  the  influence  of 
advertisers,  and  from  the  publication  of 
colored  news. 

FOR  HONEST  ADVERTISING. 


Piano  Manufacturers’  Committee  De¬ 
nounce*  the  Frauds. 

At  a  meeting  of  the  executive  com¬ 
mittee  of  the  National  Piano  Manufac¬ 
turers’  .Association  of  -America,  which 
includes  the  130  principal  manufacturers 
of  pianos  in  this  country,  with  an  ag¬ 
gregate  investment  of  $200,0<X),000,  held 
in  New  York  recently,  the  follow’- 
ing  resolution  was  adopted; 

To  further  the  growing  practical  application 
in  the  business  world  of  a  “square  deal  for  all’ 
and  the  early  elimination  of  "caveat  emptor” 
(let  the  buyer  beware),  and  especially  in 
our  industry,  we  favor  the  enforcement  of 
existing  statutes  and  the  enactment  of  reme¬ 
dial  legislation  where  needed  which  shall  have 
for  their  purpose  the  suppression  of  fraudulent 
advertising.  We  believe  emphatically  that  the 
publication  of  false  and  misleading  statements 
in  advertising  ought  to  be  punished  as  a  crim¬ 
inal  offense. 


EVENING  SUN’S  HOME  PAGE. 

The  Evening  Sun  is  now  running  a 
home  page  of  an  attractive  character  for 
the  first  time  in  its  history.  The  text 
is  finished  by  some  of  the  more  prom¬ 
inent  writers  in  the  country,  including 
(Mrs.  John  .A.  Logan,  Frank  L.  Stanton, 
C.  F.  Reisner,  Herbert  McCall  and  John 
Strange  Winton.  The  illustrations  are 
furnished  by  Otto  Cushing.  Walt.  Mc- 
Dougal,  Haggarth  Leonard,  Flora  Shef¬ 
field  and  others.  The  page  is  always 
readable  and  contains  none  of  the  gush 
often  found  in  pages  of  this  kind. 


Protection  for  Editors. 

Editors  and  newspaper  men  in  gen¬ 
eral  will  be  shielded  by  a  wide  and 
charitable  cloak  if  the  bill  Assembly- 
man  Andrew  F.  Murray,  of  New  York, 
is  fathering  becomes  a  law.  The  pro¬ 
visions  are  that  those  who  write  for  the 
public  press  need  not  divulge  the  source 
of  their  information  as  to  any  article 
they  may  have  published  if  called  to  the 
witness  stand. 


No  Place  for  Handbill. 

The  municipal  government  of  Cedar 
Rapids  has  passed  an  ordinance  prohib¬ 
iting  the  placing  of  circulars,  patent 
medicine  advertisements,  hand  bills  or 
advertising  matter  of  any  kind  in  a  mail 
box,  unless  it  is  contained  in  an  en¬ 
velope. 

Invest  $1  in  The  Editor  and  Pub¬ 
lisher. 


PERSONALS. 

Fred  Myrtle,  of  the  editorial  staff  of 
the  San  P'rancisco  Examiner,  has  been 
appointed  head  of  the  publicity  depart¬ 
ment  of  the  Pacific  Gas  and  Electric 
Cl).,  in  that  city. 


Joe  Mitchell  Chappie,  of  Boston,  Mass., 
editor  of  the  National  Magazine,  was  one 
of  several  prominent  speakers  at  the 
January  dinner  of  the  Knife  and  Fork 
Club,  of  South  Bend.  While  in  South 
Bend  Mr.  Chappie  was  a  luncheon  guest 
of  F.  A.  Miller,  editor  of  the  South 
Bend  Tribune. 


Elmer  Crockett,  of  the  South  Bend 
Tribune,  who  has  suffered  two  attacks 
from  gravel  within  a  few  weeks,  is  im¬ 
proving.  He  suffered  agony  on  both 
occasions,  and  for  a  time  his  condition 
was  serious. 


Charles  W.  Myers,  for  the  past  two 
years  advertising  manager  of  the  Bay 
City  (Mich.)  Tribune,  has  accepted  a 
position  as  chief  of  staff  in  the  adver¬ 
tising  department  of  the  Daily  News  at 
Des  Moines,  la. 


Louis  A.  Hoffman,  general  manager 
of  the  International  Publishers’  Supply 
Co.,  will  leave  next  week  on  a  busines.s 
and  pleasure  trip  and  expects  to  visit  all 
important  cities  east  of  Cincinnati.  Mr. 
Hoffman  will  attend  the  Mardi  Gras  in 
New  Orleans  and  spend  several  days 
with  his  mother  at  the  old  homestead. 
He  will  also  spent  some  time  with  U.  J. 
Virgin,  president  of  the  company  with 
which  he  is  connected. 


IN  NEW  YORK  CITY. 

1  he  Rev.  Dr.  Lyman  .Abbott,  editor 
of  the  Outlook,  was  obliged  to  cancel  an 
engagement  to  speak  at  the  commence¬ 
ment  of  Clark  Univer.sity  this  week  on 
account  of  a  bad  cold. 


Miss  Corine  Gray  Price,  daughter  of 
Charles  W.  Price,  widely  known 
throughout  the  country  as  editor  and 
president  of  the  Electrical  Review,  of 
New  A’ork  and  Chicago,  was  married  to 
William  Bowers,  of  Syracuse,  Wednes¬ 
day,  Jan.  23. 


C.  H.  Hibbard,  formerly  publisher 
and  editor  of  the  New  York  Jefferson¬ 
ian,  has  become  associated  with  Martin 
J.  Donnelly,  publisher  and  editor  of 
the  Bronx  Sentinel,  New  York  City. 


Edward  G.  Riggs  political  editor  of 
the  New  York  Sun,  is  a  candidate  for 
Public  Service  Commissioner  in  the  first 
district  of  New  York. 


Edw.  S.  Cunningham,  formerly  of  the 
New  A'ork  Tribune,  was  given  a  fare¬ 
well  send-off  at  Lipmann’s  by  the  cir¬ 
culation  staff  on  Thursday  evening.  Mr. 
Cunningham  accompanies  Mr.  Pinkham 
to  the  San  Francisco  Post,  and  will  have 
charge  of  the  circulation  department. 

Hugh  O’Neil,  formerly  editor  of  the 
Denver  Times,  and  Mrs.  O’Neil,  are  in 
New  York  this  week. 


Ch.  Damashas,  editor  of  the  Atlantis, 
a  Greek  newspaper  published  in  New 
York,  is  making  a  tour  of  the  west. 


Will  Thompson,  of  the  Battle  Creek 
Journal,  was  a  New  York  visitor  this 
week. 


V.  S.  McClatchy  and  W.  H.  James,  of 
the  Sacramento  (Cal.)  Bee,  were  in 
New  York  last  week. 


12 


THE  EDITOR  AND  PUBLISHER. 


February  3,  1912. 


THE  ADVERTISING  WORLD 


TIPS  FOR  BUSINESS  MANAGERS. 

The  Stack-Parker  Agency,  Heyworth 
building,  Chicago,  is  placing  orders  for 
l.OUU  lines,  one  year,  with  Southwestern 
papers  for  Swift  A  Co.,  Chicago. 


Lord  &  Thomas,  Trude  building,  Chi¬ 
cago,  are  sending  out  orders  for  lo.UUO 
lines,  to  be  used  within  one  year,  to  Pacific 
Coast  papers,  for  Joseph  S.  Finch. 

N.  W.  Ayer  A  Son,  300  Chestnut 
street,  Philadelphia,  are  placing  orders 
for  fourteen  inches,  150  times,  with  Kan¬ 
sas  papers,  for  the  National  Biscuit  Co. 
— 

Donovan  &  Armstrong,  are  making 
contracts  with  Southern  papers  for  TOO 
linec.  one  year,  for  the  Itosskam-Uerstley 
Co.,  Philadelphia,  Pa. 


list  of  iiapers,  for  the  International  Cor- 
resiKindenoe  Schools,  Scranton,  Pa. 

Hill  &  Tryon,  May  building,  Pitts¬ 
burgh,  Pa.,  are  semling  out  orders  to  a 
selected  list  of  pai«‘rs,  for  E,  K.  Philo, 
Elmira. 


List  of  PoblicatioBs  ozaminad  by  tbo  Association  of  Amoriean  Adoor- 
tisors,  of  wbicb  a  COMPLETE  EXAMINATION  of  tbo  Tarions  roeords  of 
circnlation  was  mado  and  tbo  ACTUAL  CIRCULATION  ascortainod. 


Lord  &  Thomas,  Trude  building,  Chi¬ 
cago,  are  making  0,.'TOU  line  contracts 
with  some  Eastern  pajiers,  for  the  Good- 
ye.ir  Tire  &  Kubber  t^o.,  Akron,  O.,  and 
tbe  Mots  Clincher  Tire  &  Kubber  Co., 
Akron,  O. 


ALABAMA. 


W.  F.  Hamblin  &  Co.,  Fifth  Avenue 
building.  New  York,  is  sending  out  orders 
for  115  lines,  three  times,  to  Southwest¬ 
ern  papers,  for  the  Koxroy  advertising. 


The  M.  1’.  Gould  Co.,  31  East  Twenty- 
second  street.  New  York,  is  making  5,UUU 
tine  contracts,  one  year,  with  Southwest¬ 
ern  papers,  for  the  Franklin  Automobile 
Co.;  Syracuse,  N.  Y. 


Ma<-lay  &  Mullatty  Brothers,  00  Broad¬ 
way,  New  Y’ork,  are  placing  orders  with 
New  Y'ork  City  pai)ers  for  the  Home  Life 
Insurance  Co.,  250  Broadway,  New  York. 
No  out  of  town  pai>crs  will  be  used  this 
year. 


The  Manufacturers'  Publicity  Corpora¬ 
tion.  30  Church  stre<‘t.  New  York,  will 
place  the  advertising  of  the  Lindt  Choco¬ 
late  Co.,  18  West  Twenty-first  street, 
New  York. 


The  Frank  I’resbrey  Co.,  3  West 
Twenty-ninth  street.  New  York,  is  plac-  j 
ing  orders  for  440  lines,  thirty-five  times,  | 
with  Western  papers,  for  the  Shredded  I 
Wheal  Co. 


i  The  Frank  Presbrey  Co.,  4."KJ  F( 

I  avenue.  New  York,  it  is  reiiorted, 
i  make  up  a  new  list  for  the  Ham 
American  Line,  45  Broadway,  New  York. 


Tracy-Parry  &  Stewart,  Philadelphia, 
Pa.  are  placing  additional  orders  for  tbe 
Knotair  Hosiery  Co. 

The  Allen  Advertising  .^ency.  Mono¬ 
lith  building.  New  Y'ork,  will  place  some 
advertising  for  Liggett  He  Myers,  Fatima 
Cigarettes,  1170  Broadway,  New  York. 

The  F.  Wallis  Armstrong  Co.,  North 
American  building,  Philadelphia,  is  start¬ 
ing  a  new  campaign  with  New  York  City 
papers,  for  the  Joseph  Campbell  Co., 
Campbell  Soups,  Camden,  N.  J. 

N.  W.  Ayer  &  Son,  300  Chestnut  street. 
Philadelphia,  are  sending  out  orders  for 
417  inches,  to  he  used  in  one  year,  to 
Ohio  papirs,  for  the  Hygenic  Products 
Co.,  Sani  Flush,  Canton,  O. 

The  George  Batten  Co.,  Fourth  Avenue 
building.  New  York,  it  is  reported,  is  plac¬ 
ing  orders  with  same  list  of  papers  as 
last  year,  for  George  P.  Ide  &  Co.,  Troy, 
N.  Y. 

The  Blaine- Thompson  Co..  Fourth  Na¬ 
tional  Bank  building.  Cincinnati,  O.,  is 
making  10,000  line  contracts  with  some 
Western  pa^rs,  for  the  Central  News¬ 
paper  Association,  Perin  building,  same 
city. 

The  Butterick  Publishing  Co.,  Every¬ 
body's  Magazine,  Spring  and  Macdougal 
streets.  New  York,  is  placing  orders 
through  various  agencies. 

The  Clark-Whitcraft  Co.,  41  South 
'h'ifteentb  street,  1‘biladelpbia,  Pa.,  is 
sending  cut  orders  to  Pennsylvania  papers 
for  tbe  Marvelette  Laboratories,  Marve- 
lette  Egg  Shampoo  Powder,  Rochester, 
N.  Y. 


Beaver  street.  New  York. 


The  George  L.  Dyer  Co.,  42  Broadway, 
New  York,  will  shortly  place  new  orders, 
for  tbe  United  Shirt  and  Collar  Co.,  Lion 
Brand,  Troy,  N.  Y. 

The  J.  J.  Geisinger,  Morris  building, 
Philadelphia,  Pa.,  is  placing  orders  for 
.eighty-five  lines,  ten  times,  with  a  selected 


THE 

New  Orleans  Item 

Leads  New  Orleans  papers  in  adrertising. 
drcnlation  and  influence,  and  the  lead  is 
increasinc  Tbe  most  clearly  ezpresaed  cir¬ 
culation  statement  has  Just  been  prepared 
by  THE  ITEM  and  iriU  be  sent  apon  re¬ 
quest  A  map  of  New  Orleans  shows  ea- 
actly  bow  the  city  is  covered,  and  an  hem- 
ized  list  of  coantry  towns  shows  how  they 
are  reached. 

THE  JOHN  BUDD  COMPANY 

A^lvarttalaa  BcprcacatatlTes 

*T.  LOUIS 


The  J.  Walter  Thompson  Co.,  The 
Rookery,  Chicago,  is  again  placing  a  few 
new  orders  with  Eastern  papers,  for  the 
C.  B.  &  Q.  Railroad,  Chicago,  Ill. 

The  Trades  Advertising  Agency,  13  As 
tor  place.  New  York,  is  .sending  out  or¬ 
ders  to  a  few  New  England  papers,  for 
the  Guyer  Hat  Co.,  I’hiludelphia,  Pa. 

Louis  V.  Urniy,  41  Park  Row,  New 
York,  is  again  placing  orders  with  a  se¬ 
lected  list  of  papers,  for  H.  &  G.  Klotz  & 
avenue.  New  York. 

The  Co-operative  .\dvertising  Co.,  Real 
Estate  Trust  building,  Philadelphia,  is 
placing  orders  with  a  large  list  of  papers, 
for  the  Philadelphia  Bird  Food  Co.,  same 
city. 

The  Dunlap-Ward  Advertising  Co., 
Hartford  building,  Chicago,  is  making 
contracts  with  some  Western  papers,  for 
the  Union  Fibre  Co. 


C.  Brewer  Smith,  Boston,  Mass.,  is 
ending  out  orders  for  KikeFs  Expec¬ 
torant. 


Loewenherz  Advertising  Agency,  New 
York,  is  placing  orders  for  Roessler  & 
Hasslacher,  Peroxide  Soap,  New  York. 

Frederick  N.  Sommer,  74!)  Broad  street, 
Newark,  N.  J.,  is  making  contracts  gen¬ 
erally  for  the  Bel-Bon  Company,  toilet 
preparations.  Newark.  N.  J.  This  ac¬ 
count  promises  to  develop  into  a  very 
large  one. 


C.  Meyen  &  Co.,  154  Nassau  street. 
New  York,  is  sending  out  ten-line  adver¬ 
tisements  for  thirteen  weeks  to  the  daily 
and  weekly  papers  in  the  German,  Swed¬ 
ish  and  Norwegian  language,  for  John  1. 
Brown  &  Co.,  Boston,  Mass. 

The  Wyckoff  Advertising  Co.,  14  Elli- 
cott  street,  Buffalo,  N.  Y.,  will  shortly 
place  orders  with  New  York  State  and 
Southern  papers  for  tbe  Ezo  Chemical 
Co.,  Rochester,  N.  Y. 


I  NEW  AD  INCORPORATIONS. 

j  Toledo,  O. — Toledo  Calendar  Co.; 
:  advertising  specialties ;  capital,  $15,000. 
;  Incorporators,  Fred  G.  Poppen,  Charles 
j  Hartman,  E.  L.  Condit,  R.  V.  Phillips 
'  and  Robt.  G.  Young. 

Chicago,  Ill. — Carpenter,  Scheerer 
Special  Agency;  general  advertising 
business;  capital,  $2,500.  Incorporators, 
Paul  W.  Fowler  and  A.  W.  Fischer. 

Chicago,  Ill. — W.  K.  Cochrane  Adver¬ 
tising  Agency;  printing  and  publishing; 
capital,  $25,000.  Incorporators,  Jas.  V. 
Hickey  and  Geo.  D.  Kimball 


ITEM .  . Mobile 


CALIFORNIA. 


INDEPENDENT . Santa  Barbara 

BULLETIN  . . . . .San  FrancUco 

CALL . San  Franciico 

EXAMINER . San  Franciico 

RECORD  . . . Stockton 

Only  newspaper  in  Stockton 
that  will  tell  its 
circulation. 


VINDICATOR . Youngstown 


PENNSYLVANIA. 


TIMES 


.Chester 


DAILY  DEMOCRAT  . . . . Johnsiowa 

DISPATCH . Piltiburgh 

GERMAN  GAZETTE"  . . .  .Philadelphia 

PRESS . .^. ...  Pittsburgh 

TIMES-LEADERT.  . . .  7. . .  .Wilkes-Barre 
GAZETTE  . York 


METROPOLIS  . 

.Jacksonville 

GEORGIA. 

ATLANTA  JOURNAL  (Cir.  53.163)  Atlanta 

CHRONICLE  . 

LEDGER  . 

. .  .CoIumLus  1 

ILLINOIS.  1 

POLISH  DAILY  ZGODA. . 

SKANDINAVEN  . 

HERALD  . 

HERALD-TRANSCRIPT  . . 

JOURNAL  . 

INDIANA. 

NEWS-TRIBUNE  . 

THE  AVE  MARIA . 

.Notre  Dame 

IOWA. 

LYKNINU  GAZ.t.1  it . 

CAPITAL 

. .  .Durlington  ' 
.Det  Moinet 

REGISTER  &  LEADER. . . . 

.Dei  Moines 

THE  TIMES-JOURNAL. . . . 

. . .  .Dubuque 

KANSAS. 

1  CAPITAL . 

KENTUCKY. 

COURIER-JOURNAL . 

. . ,  Louisville 

TIMES . 

. . .  Louisville  ] 

1  LOUISIANA.  1 

ITEM . 

New  Orleans  | 

TIMES-DEMOCRAT . 

New  Orleans  | 

MAINE. 

JOURNAL  . 

. . .  .Lewiston 

MICHIGAN. 

PATRIOT  . 

ihe  £>ix  Months  Average  Wia  K 

A. A. A.  Figures . D. 

:  S.  11.289 

Patriot  Figures . D.  10331 

;  S.  11,233 

MINNESOTA. 

TRIBUNE,  Mom.  &  Eve . 

.Minneapolis 

MISSOURI. 

r 

DAILY  &  SUNDAY  GLOBE 

. Joplin 

POST-DISPATCH . 

. .  .St.  Louis 

1  MONTANA.  1 

MINER . 

NEBRASKA. 

FREIE  PRESSE  (Cir.  1 42,440).... Uncoln 

NEW  JERSEY. 

PRESS . 

JOURNAL . .7......... 

...EJizabeth 

TIMES . 

. . .  Elizabeth 

COURIER-NEWS  . 

. . .  Plainfield 

NEW  MEXICO. 

MORNING  JOURNAL . 

Albuquerque 

NEW  YORK.  1 

BUFFALO  EVENING  NEWS. . .  .Buffalo ! 

BOLLETTINO  DELLA  SERA.  New  York  1 

EVENING  MAIL . 

..New  York 

STANDARD  PRESS  . 

RECORD  . 

OHIO.  1 

PLAIN  DEALER . 

.  .Cleveland 

Circulation  for  October, 

1911 

Daily  . . 

....  %.349 

Sunday  . 

.... 129,111 

SOUTH  CAROLINA. 

DAILY  Mail . Andeiaon 


THE  STATE . Columbia 

(Cir,  August.  1911,  S.  17,969;  D,  17,614.) 

TENNESSEE. 


NEWS-SClMlTAR . . .  . Memphis 


TEXAS. 

RECORD . . . Fori  Worth 

CHRONICLE . Houston 

TIMES-HERALD . . Waco 


WASHINGTON. 


WISCONSIN. 


SENTINEL . Milwaukee 


CANADA. 

ALBERTA. 


BRITISH  COLUMBIA. 


ONTARIO. 


QUEBEC. 


TRADE  PAPERS. 

NEW  YORK. 


RETAIL  BAKER . New  York 


Buaineta  Office  Notea. 

The  New  York  office  of  the  Charles 


E.  N.  Carver,  who  w?t  formerly  au- 


School,  Boston,  the  only  school  of  its 


The  best  result  producer  in  the  South  is  the 

New  Orleans  Daily 
States 

Every  person  in  its  territory  with  money 
to  spend  reads  it,  and  its  value  as  an  adver¬ 
tising  medium  is  qttestea  ny  the  fact  that 
it  carries  more  local  advertising  than  any 
other  New  Orleans  paper. 

Sworn  net  average  daily  circu-  OA  OylQ 
lation  for  December  was 

The  States  gives  you  quantity,  quality 
and  results. 

DAILY  STATES  "ewmixans 

THE  S.  C.  BECKWrTH  SPECIAL  AGENCY 
Ssis  Agsab— Fsraiga  Adnitmaa 
New  York  Chicago  Kansas  City 
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The  Multiple  Machine  Idea 

IN  DIXIE  LAND 


I  Quick  Change  Model  9 
I  Four  Magazine  Linotype 

Properly  equipped  Linotypes  in  any 
composing  room  are  bound  to  save 
time  and  reduce  hour  costs 


THE  LINOnPE  WAY  IS  THE  ONLY  WAY 


MERGENTHALER  LINOTYPE  COMPANY 

TRIBUNE  BUILDING,  NEW  YORK 

CHICAGO  NEW  ORLEANS  SAN  FRANCISCO 

1100  S.  Wabash  Avenue  549  Baronne  Street  638  Sacramento  Street 

TORONTO:  CANADIAN  UNOTYPE  LTD..  35  Lombard  St. 


!j  THE  BIRMINGHAM  NEWS 

Birmingham,  Ala.,  Jan.  15,  1912. 
Mergenthaler  Linotype  Co. 

The  Model  9  recently  in>  . 

I  stalled  in  our  composing  h 
room  is  giving  perfect  satis- 
'  faction.  I 

It  is  the  machine  for  the 
:  ad  room — where  we  use  it 
exclusively. 

Yours  truly, 

W.  A.  CARUS,  Foreman. 


TALK  FROM  DOCKRELL.  ! 

Advertuing  Expert  Tells  Clast  at  the 
Y.  M.  C.  A.  Why  He  Prefers  the 
Daily  Newspapers  as  a  Medium  to 
the  Magazines  and  Recites  Personal 
Experiences  to  Back  Up  Hit  Argu¬ 
ment — Large  Audience  Applauds. 
Members  of  the  Advertising  Class  of 
the  Twenty-third  Street  branch  of  the 
Y.  M.  C.  A.  had  the  benefit  of  the  ob¬ 
servations  and  experiences  of  Thomas 
E.  Dockrell  Wednesday  evening,  Jan.  24, 
when  he  lectured  to  them  upon  the  gen¬ 
eral  subject  of  “.Advertising”  and  gave 
his  personal  reasons  for  showing  prefer¬ 
ence  for  the  newspaper  advertisement 
over  that  in  the  magazine. 

Many  members  of  the  class  had 
brought  friends,  and  the  audience  he 
faced  was  unusually  large.  From  the 
outset  Mr.  Dockrell  won  his  listeners 
and  held  their  complete  attention  to  his 
final  “Good  night.” 

Before  proceeding  to  his  principal 
subject  he  spoke  to  the  prospective  trade 
winners  on  the  theme  “What  Is  Before 
You,”  outlining  the  difficulties  that  will 
beset  them  in  the  beginning  of  their 
chosen  profession  and  pointing  out 
means  for  overcoming  them. 

As  an  essential  to  the  equipment  of 
an  advertising  man  he  dwelt  strongly 
upon  the  acquiring  of  a  knowledge  of 
people,  their  modes  of  thought  and  ac¬ 
tion.  This,  he  said,  could  be  obtained 
either  directly  through  cont'’ct  with 
many  types,  or  indirectly  by  self-inspec¬ 
tion,  through  reading,  through  intense 
suffering  or  intense  striving,  and  thus 
through  one’s  many  experiences  event¬ 
ually  become  able  to  tell  what  others 
have  gone  through.  This  knowledge, 
he  declared,  is  what  gives  the  success¬ 
ful  man  the  ability  to  reach  out  and 
bring  people  to  his  bidding. 

SELLING  OF  PERSONALITY. 

The  selling  of  advertising,  he  con¬ 
tended,  was  merely  the  selling  of  per¬ 
sonality:  in  other  words,  the  selling  of 
confidence  in  oneself.  Unless  the  ad¬ 
vertising  man  has  confidence  in  himself 
and  in  his  proposition  he  defeats  him¬ 
self  even  before  he  reaches  the  presence 
of  his  prospect. 

Beyond  all  this  the  advertising  man 
must  be  a  business  man,  Mr.  Dockrell 
said.  At  one  time  an  .advertising  man 
was  one  who  knew  a  little  bit  about 
paper,  a  little  bit  about  type,  a  little  bit 
about  copy  writing.  Now  the  term  may 
mean  a  solicitor,  a  copy  writer,  or  even 
the  man  who  leaves  samples  of  break¬ 
fast  food  at  kitchen  doors. 

The  modern  advertising  man,  the  man 
who  did  things,  some  of  whom  Mr. 
Dockrell  mentioned,  were  essentially  di¬ 
rectors.  The  copy  writing,  the  handling 
of  the  many  details  were  in  the  hands 
of  subordinates,  while  the  advertising 
manager  directed  their  operations,  de¬ 
ciding  whether  to  add  strength  to  a 
weak  territory  or  to  push  stronger  in  a 
strong  one;  whether  to  take  in  new  ter¬ 
ritory  or  put  all  his  efforts  into  build¬ 
ing  in  the  field  already  occupied. 


NEW  YORK  DAILY 

$20,000  cash,  balance  on  easy  terms,  will 
give  immediate  ownership  of  daily  in  im- 
ortant  manufacturing  city  in  New  York 
tate,  earning  substantial  dividends.  Propo¬ 
sition  will  bear  closest  investigation. 

NEW  JERSEY  WEEKLY 

Gross  business  about  $0,000.  Only  paper. 
Adequate  equipment.  Price,  $0,600.  Easy 
terms. 

SOUTHERN  TRADE  PAPER 

In  splendid  field,  showing  substantial 
net  earnings,  growing  rapidly,  $10,000  cash 
required. 

HARWELL,  CANNON  &  McrARTHY 

Brokers  in  Newspaper  and  Magazine  prop¬ 
erties  that  are  not  “hawked,” 

Snlte  IIM.  Filth  Ave.  Bldg..  New  York 


STRONG  FOR  NEWSmPERS.  I 

Concerning  the  relative  merits  oil 
newspaper  advertising  as  compared  with 
magazine  advertising,  Mr.  Dockrell  said 
that  the  result  of  his  experience  showed 
that  given  proper  distribution  of  the 
product  to  be  advertised,  the  newspaper 
possessed  the  stronger  selling  power. 

He  related  instances  from  his  own 
work  to  prove  his  contention.  One  was 
of  a  concern  which  had  largely  adver¬ 
tised  in  the  magazines,  but  found  that 
it  could  direct  only  twenty-five  per  cent, 
of  its  inquiries  to  dealers  who  handled 
the  firm’s  product. 

Further  illustrating  his  point  of  view. 
Mr.  Dockrell  referred  to  a  watch  ad¬ 
vertisement  in  a  well-known  periodical, 
which  he  held  was  sending  customers 
into  stores  where  they  were  sold  some¬ 
thing  else. 

"You  must  give  the  dealer  credit  lor 
some  intelligence,”  he  said,  “and  if  a 
buyer  asks  for  an  article  that  is  not  in 
his  stock  he  will  naturally  substitute.” 

Without  distribution,  however,  the 
speaker  said  that  newspaper  advertising 
was  too  costly,  but  if  a  town  had  ten 
dealers,  give  him  nine  and  the  newspa¬ 
per  and  the  town  was  his. 

In  closing  his  address,  Mr.  Dockrell 
reverted  to  his  earlier  remarks  on  the 
value  of  personality  and  a  knowledge 
of  people. 

W.  T.  Sims. 


Carpenter  Agency  Incorporates. 

The  Willard  Carpenter  Special  .Agen 
cy,  of  1154  People’s  Gas  Building.  Chi¬ 
cago,  will  on  Monday  be  incorporated 
under  the  name  of  the  Carpenter, 
Scheerer  Special  Agency.  About  Feb.  1 
a  New  York  office  will  be  opened,  with 
Willard  E.  Carpenter  as  manager.  The 
Western  field  will  be  represented  by 
Hugo  E.  Scheerer  and  Allyne  Y. 
Scheerer,  who  have  been  associated  with 
Mr.  Carpenter  from  the  time  he  first 
engaged  in  the  special  agency  work. 
Both  of  the  new  members  of  the  firm 
have  been  in  the  advertising  field  for 
the  past  five  years,  where  they  gained  a 
wide  advertising  acquaintance,  and  have 
been  successful  in  their  respective  lines 

Mr.  Carpen'er  is  fairly  well-known  in 
the  east,  having  represented  the  Chicago 
Chronicle  in  the  foreign  field,  and  later 
going  to  Texas,  where  he  became  asso¬ 
ciated  with  C.  D.  Reimers  in  the  publica¬ 
tion  of  the  Texas  Farm  Co-operator,  of 
which  he  is  now  associate  publisher. 


Gillam  Addresses  Baltimore  Club. 

Manly  Gillam,  the  advertising  counsel 
of  the  New  York  Herald,  and  for  eight 
years  advertising  manager  of  John  Wan- 
amaker’s,  made  an  address  at  the  meet¬ 
ing  of  the  Advertising  Club  of  Balti¬ 
more  on  Wednesday,  January  31.  The 
subject  of  Mr.  Gillam’s  address  was 
“How  Retailers  May  Make  Their  Ad¬ 
vertising  More  Effective,”  and  he  re¬ 
lated  many  of  his  advertising  experi¬ 
ences. 

The  weekly  luncheon-lectures  attract 
about  two  hundred  of  Baltimore’s  rep¬ 
resentative  professional,  business,  adver¬ 
tising  and  newspaper-  men. 


Miller  Wins  Golf  Tournament. 

Z.  T.  Miller,  New  York,  defeated  R. 
M.  Purves,  New  York,  at  Pinehurst, 
Jan.  20,  for  the  championship  in  the 
Advertising  Men’s  golf  tournament,  five 
to  four.  Splendid  weather  favored  the 
play  and  big  galleries  watched  the  match. 
In  the  consolation  rnatch,  George  H. 
Barnps,  New  York;  defeated  G.  T. 
Hodges,  Chicago,  but  it  was  necessary 
to  play  two  extra  holes  to  decide  the 
winner. 


Bryson  Killed  in  an  Accident. 

John  C.  Bryson,  a  son  of  George 
£ugene  Bryson,  the  well-known  news¬ 
paper  correspondent  of  Havana,  was 
fatally  crushed  in  an  accident  Jan.  19  in 
the  yards  of  the  Southern  Railway  at 
Macon,  Ga.  Young  Bryson  had  been 
in  the  employ  of  the  Southern  Railway 
since  his  retirement  from  the  United 
States  service  several  months  ago.  He 
served  with  the  marines  in  the  Philip¬ 
pines  and  in  China  and  when  he  was 
discharged  in  San  Francisco  last  July, 
received  the  bronze  medal  of  merit 
awarded  by  the  United  States  Govern¬ 
ment  for  “Fidelity,  Zeal  and  Obedi¬ 
ence.” 


Employer*’  Liability  O.  K. 

The  Supreme  Court  of  the  United 
States,  in  a  decision  handed  down  a  few 
weeks  ago,  upheld  the  Employers’  Liab¬ 
ility  Act  of  1908.  The  court  declared 
that  this  law  superseded  all  State  statutes 
on  the  same  subject,  and  that  State 
courts  must  assume  jurisdiction,  where 
redress  is  sought  through  them,  whether 
the  Federal  statute  seemed  to  conflict 
with  a  law  of  tiie  State  or  not. 


Arthur  Howard,  the  one-time  “Boy 
Mayor”  of  Salem,  Mass.,  and  editor  of 
the  Salem  Dispatch,  has  lost  his  plant 
by  fire.  Explosion  under  a  linotype 
machine. 


Honored  by  Baltimore  Sun  Carriers. 

The  owners  of  the  carrier  routes  of 
the  Baltimore  Sun  gave  a  dinner  to 
J.  W.  Magers,  circulation  and  business 
manager  of  that  newspaper  at  the  Hotel 
Rennert  on  Wednesday  evening,  Jan.  24. 
According  to  those  present  it  was  a 
most  enjoyable  occasion.  The  first  page 
of  the  menu  was  adorned  by  a  fine  pic¬ 
ture  of  the  Sun  building  and  a  portrait 
of  Mr.  Magers.  Speeches  were  made  by 
Col.  Louis  M.  Durall,  Robert  B.  Vale, 
Samuel  C.  Appleby,  Henry  P.  Cram  and 
Francis  Wolf. 


House  Furnishing  Review’s  Annual. 

The  fourth  annual  Buyers’  Directory 
edition  of  the  House  Furnishing  Re¬ 
view,  issued  under  date  of  January,  is 
a  stout,  comfortable  looking  number, 
containing  222  pages  and  cover.  It 
carries  two  directories  of  special  value 
to  the  trade — one  a  buyers’  directory 
giving  a  list  of  articles  with  brands  or 
trade  name,  and  a  manufacturers’  di¬ 
rectory,  giving  the  names  of  manufac¬ 
turers  throughout  the  United  States 
who  are  engaged  in  the  production  of 
household  furnishing  goods.  The  Re¬ 
view  is  intensely  practical  in  its  pres¬ 
entation  of  articles  of  interest  to  the 
trade.  It  is  published  monthly  at 
Broadway  and  Murray  street.  New 
York,  and  is  edited  by  Albert  L.  Wy¬ 
man,  with  Ralph  M.  Bates  as  advertis¬ 
ing  manager. 
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POWER  OF  LITTLE  ADS. 


Frank  McCabe,  of  the  New  York 
World,  Talk*  to  the  Adcrafter* 
About  Them — Volume  of  CIa»ii- 
fied  Advertising  Determines  a 
Newspaper’s  Position  in  Any  City 
Human  Interest  Stories  in  Ads. 
Frank  McCabe,  the  classified  adver¬ 
tising  manager  of  the  New  York  World, 
spoke  on  "The  Relation  of  Classified 
•Advertising  to  Newspaper  Success"  on 
Thursday.  January  2'),  before  the  -Xd- 
crafters'  Club  of  New  ^  ork.  He  said 
in  part : 

‘‘That  classified  advertising  is  an  im¬ 
portant  factor  to  newspaper  success  is 
everywhere  acknowledged  by  practical 
newspaper  men.  By  ‘success’  I  take  it 
that  you  mean  that  newspaper  in  any 
community  which  moulds  and  shapes 
public  opinion  and  wields  the  greatest 
influence  for  good.  The  most  influential 
newspaper  to-day  in  every  large  city  of 
the  United  States  is  that  newspaper  which 
prints  the  largest  number  of  classified 
advertisements. 

"If  you  doubt  this  statement.  let  me 
ask  you  which  is  the  most  jKiwerfuI  and 
most  widely  read  newspaper  in  New 
York  City,  Boston.  Chicago,  Philadel¬ 
phia.  St.  Louis.  Los  .Angeles  or  Balti¬ 
more.  Tlie  reason  for  this  is  plain.  For 
a  newspaper  to  print  thousands  of  small 
advertisements  every  day  in  the  year 
means  that  it  must  have  a  large  circu¬ 
lation  of  regular  readers.  It  is  unnec¬ 
essary  for  such  a  newspaper  to  inflate 
its  circulation  with  coupons  and  other 
schemes. 

MUST  COVER  THE  FIELD. 

“A  newspaper  must  be  worth  its  in¬ 
herent  value  as  a  newspaper  to  gain  and 
hold  the  support  of  its  readers.  Its  ad¬ 
vertisements  must  be  diversified  and 
must  cover  the  whole  field  of  human 
necessity  and  activity.  Such  a  newspa¬ 
per  is  indispensable.  It  must  be  ‘close 
to  the  people,’  as  the  politicians  say.  Its 
editorial  policy  must  be  free  and  inde¬ 
pendent;  it  must  publish  truthfully  all 
the  important  news  of  the  day  without 
fear  or  favor,  and  regardless  of  whom  it 
may  affect. 

‘‘Such  a  newspaper  is  speaking  to  the 
masses  and  not  to  any  one  particullar. 
class  or  interest.  Its  support  comes 
directly  from  its  great  army  of  readers 
and  they  look  to  it  to  right  wrongs  in 
public  and  business  life.  Readers  are 
as  quick  to  detect  ulterior  and  ylf-in- 
terested  motives  in  a  newspaper  as  they 
are  in  any  scheming  and  selfish  poli¬ 
tician. 

MfST  H.VVE  RE.\DERS‘  CONFIDENCF- 

"If  the  readers  of  a  newspaper  have 
confidence  in  the  integrity  and  honesty 
of  its  editorial  policy,  that  same  confi¬ 
dence  is  shared  with  regard  to  the  ad¬ 
vertisements  it  prints.  The  most  valu¬ 
able  asset  of  any  newspaper,  in  my  opin¬ 
ion,  is  that  reader  who  carefully  reads 


its  advertisements  and  who  buys  there- 
[  from  the  articles  needed  in  the  daily 
course  of  life.  No  business  man  who  is 
successful  can  withhold  his  advertising 
from  any  newspaper  which  has  an  army 
of  readers  that  consult  its  advertise¬ 
ments  when  they  desire  to  buy  clothes, 
rent  apartments,  buy  real  estate  or  fur¬ 
niture,  or  spend  a  vacation  at  some  re¬ 
sort.  So,  then,  it  is  very  important  to 
exclude  advertisements  of  a  question¬ 
able  nature. 

"The  little  word  ‘Want,’  so  frequently 
vsed  in  connection  with  classified  ad¬ 
vertisements,  typifies  and  expresses  most 
comprehensively  the  mission  of  every 
little  advertisement  that  you  see.  There 
is  a  human  interest  story  in  each  one. 
No  man  ever  understood  this  phase  of 
the  newspaper  business  better  than  the 
late  Joseph  Pulitzer,  proprietor  of  the 
World.  He  obtained  his  start  in  life  by 
answering  a  small  advertisement  in  a 
St.  Louis  newspaper,  and  much  of  the 
wonderful  success  that  he  achieved  in 
the  newspaper  field  was  due  to  his  thor¬ 
ough  and  practical  knowledge  of  both 
the  business  and  editorial  departments 
of  the  newspaper. 

"Then,  again,  the  great  value  of  pub¬ 
lishing  a  great  number  of  classified  ad¬ 
vertisements  assures  a  newspaper  of  a 
large,  steady  and  permanent  circulation. 
There  are  few  fluctuations  to  such  a 
circulation. 

MUST  GIVE  gUICK  RESULTS. 

"It  has  a  solid  foundation  which  is 
unshakable.  This  feature  alone  makes 
it  invaluable  to  the  large  or  general  ad¬ 
vertiser.  In  order  to  carry  a  mass  of 
classified  advertisements  day  in  and  day 
out  a  newspaper  must  give  immediate 
results  to  the  advertisers.  Returns  from 
classified  advertisements  are  quickly  and 
easily  traceable.  In  this  respect  the 
classified  advertiser  has  a  great  advan¬ 
tage  ;  he  knows  at  once  whether  his  re¬ 
turns  are  commensurate  with  the  money 
spent.  Now,  it  stands  to  reason  that  if  a 
newspaper  can  print  every  day  through¬ 
out  the  entire  year  several  thousands  of 
classified  advertisements  it  must  have 
an  immense  army  of  readers  who  peruse 
its  advertising  columns  with  the  same 
interest  and  diligence  that  they  read  its 
news  columns. 

"Successful  merchants  do  not  over¬ 
look  this  great  fact  in  planning  their  ad¬ 
vertising  campaigns.  Their  announce¬ 
ments  are  always  conspicuously  dis¬ 
played  in  the  newspaper  that  the  most 
people  read,  and  what  better  medium 
can  they  have  than  the  one  which  is 
daily  giving  satisfactory  results  to  a 
small  army  of  classified  advertisers? 
This  is  where  the  little  advertisement 
comes  to  the  support  of  the  large  adver¬ 
tisement. 

LITTLE  ADS.  LEAD  TO  SUCCESS. 

".Another  important  feature  concerning 
the  small  classified  advertisement  is  this, 
that  it  often  develops  the  business  of  the 
advertiser  to  such  an  extent  that  it  grows 
and  grows  until  he  becomes  a  general  ad- 
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vertiser  and  a  large  user  of  space. 
Those  of  you  who  have  followed  Mr. 
Freeman’s  articles  in  the  Evening  Mail 
are  familiar  with  the  number  of  in¬ 
stances  that  he  has  cited  of  large  pres¬ 
ent  day  advertisers  who  began  with 
small  and  limited  advertising  expendi¬ 
ture.  As  their  business  expanded,  so  did 
their  advertising. 

PEOPLE  WANT  ADVERTISED  IKXIDS. 

"This  is  the  day  of  the  advertised  ar¬ 
ticle.  Go  into  any  store  and  let  the  clerk 
nsk  you  what  you  wish,  and  involun¬ 
tarily  you  will  mention  the  name  of 
some  article  you  saw  advertised.  It  is 
impossible  to  escape  the  impression  ad¬ 
vertisements  make  upon  the  mind.  I 
believe  that  advertising  is  to  be  the  great 
business  of  the  future.  The  .American 
people  are  the  most  intelligent  on  the 
face  of  the  earth.  They  have  been  made 
so  largely  by  their  reading  of  the  news¬ 
papers  and  magazines,  and  it  behooves 
you  young  men  engaged  in  it  to  study 
the  great  newspapers  carefully,  observ¬ 
ing  the  most  minute  details,  for  in  them 
are  found  the  real  secrets  of  success. 

‘‘Only  last  week  the  president  of  the 
-Nassau  National  Bank  celebrated  the 
twenty-fifth  anniversary  of  his  connec¬ 
tion  with  it.  Twenty-five  years  ago  he 
answered  a  two-line  advertisement  call¬ 
ing  for  an  office  boy,  and  received  the 
position.  Step  by  step  he  rose.  So  you 
see  what  an  important  bearing  on  this 
whole  life  was  the  little  two-line  ‘Help 
Wanted’  advertisement  that  appeared  in 
the  newspapers  twenty-five  years  ago.” 


NEWS  OF  THE  LIVE  AD  CLUBS. 

The  Town  Criers’  Club  of  Fargo,  N. 
D.,  was  recently  addressed  by  J.  -A. 
•Pierce  on  the  "Uses  and  Mis-Uses  of 
Mailing  Cards  and  Blotter  .Advertising.” 
Mr.  Pierce  favored  the  intelligent  use 
of  the  mailing  list,  and  asserted  that  it  is 
a  cogent  factor  in  the  up-building  of 
every  mercantile  business. 

The  membership  committee  of  the 
Leavenworth  (Kans.)  .Ad  Club  is  mak¬ 
ing  an  active  canvass  of  the  merchants 
of  the  city  for  the  purpose  of  greatly  in- 
•Treasing  the  membership  roll. 

The  ad  clubs  of  the  country  occa¬ 
sionally  discuss  other  subjects  than  ad¬ 
vertising.  At  a  recent  session  of  the 
Fort  Worth  .Ad  Club  nearly  the  entire 
evening  was  spent  in  discussing  ‘‘How 
to  Make  This  a  Good  City.’‘ 

The  Des  Moines  .Ad  Men’s  Club  is 
planning  to  hold  weekly  clinics  to  im¬ 
prove  methods  of  ad  writing.  At  each 
meeting  of  the  round  table  or  clinic 
there  will  be  a  different  leader  who  will 
act  as  a  sort  of  teacher.  Every  member 
of  the  round  table  is  supposed  to  have 
studied  the  subject  before-hand.  It  is 
expected  that  arrangements  will  be 
made  for  writing  advertisements  at  the 
meetings,  after  which  the  best  of  the 
ideas  presented  during  the  discussion 
will  be  utilized. 

Fred  E.  Johnson,  president  of  the  Dal¬ 
las  .Ad  Club,  delivered  an  instructive 
talk  on  ‘‘What  Texas  Proposes  to  Do 
for  the  Forthcoming  Convention”  next 
May,  before  the  .Advertising  Club  of 
Toronto  last  week. 

The  Ft.  W'orth  (Tex.)  .Ad  Club  has 
appointed  a  number  of  committees  to 
take  care  of  the  convention  delegates, 
who  will  visit  the  city  next  May. 

The  Oklahoma  City  .Advertising  Club 
has  appointed  the  following  “On-to- 
Dallas”  committee:  R.  M.  Dickinson, 
chairman ;  W.  U.  Daughdrill,  S.  E. 
Beatty,  Carlton  M.  Greenman,  S.  C. 
Heyman,  W’m.  Taylor  and  H.  C.  Mar¬ 
tin.  The  club  expects  to  take  a  dele¬ 
gation  of  at  least  fifty  to  Dallas  in 
May,  and  if  interest  and  enthusiasm 


keeps  growing  the  members  of  the  com¬ 
mittee  state  they  would  not  be  surprised 
to  see  at  least  150  of  their  members  and 
business  men  attend  the  convention. 

For  the  first  time  in  the  history  of  ad 
club  conventions  the  Toledo  Ad  Club 
will  issue  a  complete  publication  in  book 
form  of  the  Toledo  convention,  which 
will  include  historical  accounts  of  the 
National  .Association  and  Central  Di¬ 
vision.  with  portraits  of  officers  and 
members  of  the  National  .Association 
and  Central  Division,  including  officers 
•'nd  members  of  Central  Division  ad 
clubs.  Roy  Woolley,  of  the  Express 
Publishing  Co.,  Toledo,  has  charge  of 
the  publication. 

NEW  INCORPORATIONS. 

.Allentown',  Pa. — Chronicle  and  News 
Co.  Capital  stock.  $60,000. 

Seguin,  Tex. — Seguiner  Zeitung  Pub¬ 
lishing  Co.  Capital  stock,  $5,000.  In¬ 
corporators:  Edwin  Eberhard,  H.  E. 
Eberhard  and  Emil  Halm. 

Los  .Angeles,  Cal. — Glendale  News 
Co.  Capital  stock,  $‘25,(M)0.  Directors: 
J.  O.  Sherer,  Joseph  W.  Usilton,  F.  H. 
Vesper,  Dwight  Griswold.  Frank  L. 
Nauhleman,  W.  B.  Kirk,  F'.  W.  Havi- 
land.  Hartley  Shaw  and  Philip  Engel- 
horn. 

Denver,  Colo. — Speer  Publishing  Co. 
Capital  stock,  $.j0,<W0.  Incorporators; 
Robert  W.  Speer,  Kate  A.  Speer  and  J. 
F.  .Adams. 

Chicago,  Ill. — Utility  Manufacturing 
&  Advertising  Co.  Capital,  $5,000.  In¬ 
corporators  :  Paul  E.  Watson,  S.  D. 
Rende  and  George  H.  White. 


IN  MEXICO  CITY 

the  advertiser  only  has  to  use 
THE  MEXICAN  HERALD* 
(Only  English  Newspaper) 

EL  HERALDO  MEXICANO 
(Only  Afternoon  Spanish  Newspaper) 

THE  S.  C.  BECKWITH  SPECIAL  AGENCY 

(Sole  Representatives) 

NEW  YORK  KANSAS  CITY  CHICAGO 
Tribune  Bldg.  Relience  Bldg.  Tribune  Bldg. 


A  list  of  papers  unequaled  for 
“  Pulling  Qualities."  Everyone 
a  business  getter. 

BMacQnold  &  Tllden 
Publishers*  Representatives 
New  York  Cbieeco 

BruMwick  Bids.  Bojrco  Bldg. 


THE  NEWS  SCIMITAR 

of  MEMPHIS,  TENNESSEE 
It  the  leading  afternoon  newspaper  in  the 
Mistiitippi  Valley  South  of  St.  Louis 

Foreign  Representative  PAUL  BLOCK 
New  York,  Chicago  and  Boston 


YOU  MLJSX  USE  THE 

UOS  AINOBUBS 

EXAMINER 

to  cover  the  GREAT  SOUTHWEST 
Sunday  Circulation  |  AAA 
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GET  THE  BEST  ALWAYS  I 

2Il|r  Pittsburg 

Oraatar  Flttabar^’a  Oraataat 
Nawapapar 
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DlREaORY  OF  ADVERTISING  AGENTS 


General  Agents 


ADVERTISERS’  SERVICE 

S  Bcekman  St.,  New  York 
Tel.  Cortlandt  3155 

AMERICAN  SPORTS  PUB.  CO. 

21  Warren  St.,  New  York 
Tel.  Barclay  7095 

ARMSTRONG,  COLLIN  ADV.  CO. 
115  Broadway,  New  York 
Tel.  4280  Rector 

GEORGE  W.  BRICI^,  Adr.  Agent. 

114-116  East  28tli  St.,  New  York 
Tel.  1528  Mad.  Sq. 

DEBEVOISE,  FOSTER  CO. 

15-17  West  38tli  St.,  New  York 
Tel.  Murray  Hill,  5235 

FRANK,  ALBERT  db  CO. 

26-28  Bearer  St.,  New  York 
Tel.  Broad  3831 

HOGUET  ADVERTISING 

20  Vesey  St.,  New  York 
Tel.  Cortlandt  2252 

HOWLAND,  HENRY  S.,  Adr.  Ag’ey 
20  Broad  St.,  New  York 
Tel.  Rector  2573 

KIERNAN,  FRANK,  St  CO. 

156  Broadway,  New  York 
Tel.  1233  Cortlandt 

LEDDY,  JOHN  M. 

41  Park  Row,  New  York 
Tel.  Cortlandt  8214-15 

NAMROD  ADVERTISING  AGENCY 
926  Tribune  Bldg.,  New  York 
Tel.  Beekman  2820 

MEYEN,  C.,  St  CO. 

Tribune  Bldg.,  New  York 
Tel.  Beekman  1914 

SECURITIES  ADV.  AGENCY 
27  William  St.,  New  York 
Tel.  Broad  1420 

ILLINOIS 

GUENTHER-BRADFORD  &  CO. 

64  W.  Randolph  St.,  Chicago 

Newspaper  and  Magazine  Advertising 

PENNSYLVANIA 

RUBINCAM  ADV.  AGENCY 
Drexel  Bldg.,  Philadelphia 
Tel.  Lombard  2152 


MEXICO 

THE  PUBLICITY  COMPANY 
San  Diego,  9,  City  of  Mexico,  Mex. 


CUBA  and  WEST  INDIES 

THE  BEERS  ADV.  AGENCY 
Cuba  37,  Altos 
Havana,  Cuba 

Frank  Presbrey  Co.,  N.  Y.  Corr. 


Representatives  Change  Plan. 

At  an  executive  meeting  of  the  offi¬ 
cers  of  the  Representatives  Club  of  New 
York  and  the  board  of  directors,  last 
Saturday,  Jan.  27,  it  was  decided  to 
abandon  the  proposed  evening  of  cards, 
dancing  and  vaudeville  that  the  “On  to 
Dallas”  committee  of  the  Representa¬ 
tives  Club  was  going  to  give  at  the  Hotel 
•Martinique  on  the  evening  of  Feb.  23 
and  in  its  place  to  hold  an  evening  meet¬ 
ing  of  the  club  devoted  entirely  to  ad¬ 
vertising. 


Emil  Caiman,  general  manager  of  the 
East  Liverpool  (O.)  Tribune,  was  in 
New  York  this  week. 


Publishers*  Representatives 


ALCORN,  FRANKUN  P. 

Flatiron  Bldg.,  Now  York 
Tol.  Gramorcy  666 

ALCORN,  GEORGE  H. 

405  Tribune  Bldg.,  Now  York 
Tol.  Bookman  2991 

BARNARD  St  BRANHAM 

Brunswick  Bldg.,  Now  York 
Boyco  Bldg.,  Chicago 
Tol.  Madison  Sq.  6380 

BRYANT,  M.  D.,  CO.,  Inc. 

200  Fifth  Avo.,  Now  York 
Tol.  Gramorcy  2214 

BUDD,  THE  JOHN,  COMPANY 
Brunswick  Bldg.,  Now  York 
Tribune  Bldg.,  Chicago 
Chemical  Bldg.,  St.  Louis 
Tol.  Madison  Sq.  6187 

EPPSTEIN,  CLYDE  E. 

45  West  34th  St.,  New  York 
Tel.  Murray  Hill  6454 

KELLY,  C.  F.r*  CO. 

Metropolitan  Bldg.,  Now  York 
People’s  Gas  Bldg.,  Chicago 
Tol.  Gramorcy  3176 

LINDENSTEIN,  S.  G. 

118  East  28th  St.,  New  York 
Tol.  Madison  Sq.  6556 
30  North  Dearborn  St.,  Chicago 

NORTHROP,  FRANK  R. 

225  Fifth  Avo.,  New  York 
Tol.  Madison  Sq.  2042 

PAYNE  St  YOUNG 

747-8  Marquette  Bldg.,  Chicago 
30  West  33d  St.,  Now  York 
Tol.  Mad.  Sq.  6723 

PUTNAM,  C.  I. 

45  W.  34th  St.,  Now  York 
Tol.  Murray  Hill  1377 

VERREE  St  CONKLIN,  Inc. 

225  Fifth  Avenue,  Now  York 
Tol.  Madison  Sq.  962 

WARD,  W.  D. 

Tribune  Bldg.,  New  York 
TeL  Beekman  3108 

WAXELBAUM,  BENJAMIN 

189  East  Broadway,  New  York 
Tol.  Orchard  5300 


WILL  ACCEPT  NO  MEDICAL  ADS. 


New  York  Journal  and  American 
Adopt  a  New  Policy. 

The  Xew  York  .American,  the  New 
York  Evening  Journal  and  Das  Morgen 
Journal,  owned  by  William  R.  Hearst, 
on  Feb.  1  gave  notice  that  on  and  after 
that  date  they  would  not  accept  so- 
called  objectionable  medical  advertise¬ 
ments. 

The  adoption  of  this  policy  means  a 
loss  of  $12.j,000  to  $150,000  a  year  to 
these  publications.  It  is  quite  probable, 
however,  that  enough  other  business 
that  has  stayed  out  of  their  columns  will 
now  come  in  to  more  than  make  up  this 
deficit. 

•Vo  reading  notices  will  hereafter  be 
printed  except  when  enclosed  in  borders. 

Foley  to  Address  Six  Pointers. 

Richard  A.  Foley,  the  well-known  ad¬ 
vertising  agent  of  Philadelphia,  will  be 
the  principal  speaker  at  the  F'ebruary 
Luncheon  of  the  Six  Point  League, 
which  will  take  place  at  the  Aldine  Club, 
Tuesday,  F'ebruary  0.  His  subject  will 
be  “New  Fields  for  Newspaper  .Adver¬ 
tising  Development.” 


AD  FIELD  PERSONALS. 


S.  W.  H.  Taylor,  well  known  in  Bos¬ 
ton  financial  circles  as  the  advertising 
manager  of  the  Boston  News  Bureau, 
has  resigned  to  take  charge  of  the 
financial  advertising  of  the  Boston 
Evening  Transcript. 


Ewing  Hill,  the  originator  of  street 
car  advertising  and  founder  of  the 
W’estern  Advertising  Co.,  who  died  re¬ 
cently,  left  an  estate  valued  at  $100,000. 


Frank  H.  Moss,  of  the  Mahin  Adver¬ 
tising  .Agency,  Chicago,  delivered  an  in¬ 
teresting  address  last  week  before  the 
Adscript  Club  of  Indianapolis. 


Louis  Ling,  for  eleven  years  a  mem¬ 
ber  of  the  Detroit  general  staff,  and  for 
the  greater  part  of  that  time  dramatic 
critic,  has  joined  the  MacManus  Adver¬ 
tising  agency  in  Detroit.  Mr.  Ling  will 
write  advertising  copy. 


Charles  Z.  Daniel  has  established  an 
individual  advertising  service  in  the  St. 
Cloud  building,  28  East  Thirty-first 
street.  New  York.  Mr.  Daniel  has  had 
extensive  experience  in  the  selling  end 
of  large  retail  enterprises. 


W.  D.  Ward,  publishers'  representa¬ 
tive,  Tribune  building.  New  York,  has 
been  appointed  Eastern  representative 
of  the  Canadian  Mining  Journal,  To¬ 
ronto  Pulp  &  Paper  Magazine,  Textile 
Journal.  Canadian  Miller  and  Grain 
Elevator,  Toronto,  Canada. 


Charles  D.  MeShane,  of  the  MeShane 
•Advertising  Agency,  of  Pittsburgh,  is  a 
candidate  for  the  State  Senate  in  the 
Forty-third  District  on  the  Republican 
ticket.  Mr.  MeShane  has  been  one  of 
the  leading  practical  temperance  lead¬ 
ers  in  the  State  and  is  the  secretary  and 
treasurer  of  the  Gatland  Institute,  which 
is  devoted  to  the  cure  of  men  and 
women  who  are  victims  of  alcohol. 


George  W.  Preston,  for  several  years 
advertising  manager  of  the  Duluth, 
(Minn.)  News  Tribune,  has  been  ap¬ 
pointed  advertising  manager  of  the 
Omaha  Bee. 


S.  G.  Lindenstein,  118  Elast  Twenty- 
eighth  street.  New  York,  has  been  ap¬ 
pointed  the  foreign  advertising  repre¬ 
sentative  of  the  Williamsport  (Pa.) 
News. 


Fred  Mejunkin,  who  headed  the 
Texas  delegation  at  the  Boston  conven¬ 
tion  as  Grand  Marshal  has  promised  to 
wear  kilts  during  the  coming  Dallas 
convention. 


C.  G.  Deming,  of  the  .Association  of 
American  Advertisers,  who  was  stricken 
with  hemorrhage  of  the  brain  while  ex¬ 
amining  the  circulation  books  of  the 
New  Orleans  Item,  two  weeks  ago,  is 
dead.  His  wife  was  with  him  when  he 
passed  away. 


Friends  of  E.  S.  Winters,  advertising 
manager  for  S.  Davidson  &  Bros.,  Des 
Moines,  la.,  are  congratulating  him  on 
the  fact  that  he  is  probably  the  heir  of 


H.  B.  Winters,  who  died  in  Portland, 
Ore.,  recently,  leaving  a  fortune  of 
$100,000. 


David  Mosessohn,  president  of  the 
Portland  (Ore.)  .Advertising  Club,  was 
a  guest  of  the  Salt  Lake  .Advertising 
Club  last  week. 


A.  R.  Wellington,  advertising  man¬ 
ager  of  the  Wilbur  Stock  Feed  Co.,  of 
Milwaukee,  in  an  address  before  the 
Advertisers’  Club  of  that  city  empha¬ 
sized  the  value  of  personality  in  the 
foundation  of  mail  advertising. 


Eugene  W.  F'arrell,  advertising  man¬ 
ager  of  the  Newark  (N.  J.)  News,  is 
the  foreman  of  the  Court  of  Oyer  and 
Terminer  Grand  Jury  for  the  present 
term. 


Blake  Ozais,  business  manager  of  the 
Erie  (Pa.)  Dispatch,  has  resigned. 


William  H.  Wilson,  Chicago,  Western 
manager  of  the  foreign  advertising  de¬ 
partment  of  the  New  A''ork  .American, 
San  Francisco  Examiner  and  Los  .An¬ 
geles  Examiner,  was  in  New  York  this 
week  on  business  connected  with  those 
papers. 


Press  Clippings 


Everything  and  anything 
that  is  printed  in  any  news¬ 
paper  or  magazine,  anywhere — 
can  be  supplied  by 

BURRELLE 

4S  Lafayette  Street.  New  York  aty 

HTZBU8XBD  A  qUARTXB  Or  A  OXHTUBT 


“Try  our  perfecting  News  at 
5  cents.  It  is  guaranteed  not 
to  smut  or  offset  and  is  black 
and  clean.” 

SEND  FOR  SAMPLE 


F.  E.  OKIE  CO. 

Manufacturer*  Fine  Prlntinx  Inka 
PHILADELPHIA.  PA. 


THE  LOVEJO'Y  CO.  ■•ttbUahad  ilg 
ELECTROTYPERS 

end  Manufaeturcra  of  Electrotype  Machinery 

444-446  Pearl  Street  New  York 


Have  yon  aecn  “Flaneur*’?  IPs  the  best  feature  lor  editorial  pages  la 
America.  Manx’s  Sunday  cartoons  are  something  new. 

Best  daily  Washingtoa  letter. 

Samplei  uf  aii  ct  these  for  a  postal  card.  If  your  paper  is  not  represented  in 
Washington  write  us 

AMEUCAN  TELEGRAPH  PBESS,  Dltlriol  National  Bank  Bnllding,  Washloglon,  D.  C. 

Complete  tele^aph  and  telephone  ’’pony”  and  special  news  reports  for  morning 
and  afternoon  dailies. 


Let  our  Mr.  Louis  A.  Hoffmann  quote 
you  on  his  line  of  proven  Newspaper 
Supplies,  especially  for  the  “Stereo**  dept. 

INTERNATIONAL.  PUBLISHERS  SUPPLY  CO. 
nmyca  Newspaper  SnppUcs  117  John  Street.  New  York.  U.  S.  A. 


i6 


THE  EDITOR  AND  PUBLISHER. 


February  3,  1912. 


To  Newspaper  Owners  and  Publishers 

There  are  a  number  of  Newspaper  properties  in  Cities  from  100,000  up  not 
producing  satisfactory  results 

they  are  not  properly  conducted  in  general  business  methods  or  in  reading  con¬ 
tents  and  therefore  have  no  hold  on,  or  prestige  with  the  community.  Some 
need  to  have  a  deficit  turned  into  a  profit  to  make  those  interested  happy— others 
fail  to  make  a  fair  dividend  and  with  many  the  field  is  not  worked  properly  nor 
closely  for  all  there  is  in  it. 

A  man  with  fifteen  years’  large,  practical  and  successful  experience  in  three 
largest  Cities  is  open  for  the  right  opportunity  as  Publisher,  General  Manager  or 
Business  Manager,  the  larger  the  field  and  opportunity  the  better.  Would  like 
the  privilege  of  buying  into  the  business  later. 

He  is  trained,  skilled,  experienced,  qualified,  has  handled  millions  of  business 
in  the  line  and  is  a  better  man  to-day  than  ever  before  and  should  have  his  best 
fifteen  years  ahead  of  him;  knows  how  to  bring  together  the  working  elements 
of  success  in  every  department,  how  to  get  fullest  results  and  returns  on  all  expen¬ 
ditures,  how  to  challenge  and  find  favor  with  the  general  public  mind  through 
reading  contents  and  business  policy,  how  to  increase  circulation  and  advertis¬ 
ing  and  profits,  how  to  build  a  general  newspaper  success  in  a  community. 

All  enquiries  and  negotiations  treated  in  strictest  confidence 

Address  Profit  ::  ::  Editor  and  Publisher 


EASTERN  CONVENTION. 


American  AMOciation  of  Advertiaing 
Clubs  to  Meet  March  7. 

The  Eastern  Division  of  the  Asso¬ 
ciated  Advertising  Clubs  of  American 
has  effected  reorganization  by  the  elec¬ 
tion  of  the  following  new  board  of  of- 
ticers;  President,  Gerald  B.  Wadsworth, 
representing  the  Advertising  Men’s 
League;  secretary,  David  D.  Lee,  Repre¬ 
sentatives’  Club  of  New  York  ;  treasurer, 
Malcolm  Moore,  Baltimore  Ad  Club; 
directors,  Henry  B.  Humphrey,  Pilgrim 
Publicity  Association,  Boston ;  Gran¬ 
ville  H.  Hunt,  Washington  Ad  Club; 
W'illiain  H.  Ingersoll,  Advertising  Men’s 
League  of  New  York;  Frederick  W. 
Aldred,  Town  Criers,  Providence,  R.  L; 
Walter  B.  Cherry,  Syracuse  (N.  Y.)  Ad 
Men. 

Herbert  S.  Houston  has  been  appoint¬ 
ed  chairman  of  a  committee  to  prepare 
a  program  for  a  convention  of  the  clubs 
representing  the  Eastern  Division,  to  be 
held  in  New  York  on  March  7,  and  to 
appoint  such  committees  as  may  be  nec¬ 
essary  to  carry  out  the  work. 

The  following  tentative  program  has 
been  arranged  for  the  convention,  sub¬ 
ject  to  change  at  the  option  of  the  board 
of  directors; 

Morning  Session — General  business 
and  organization  matters. 

.•\fternoon  Session — Discussion  of  the 
following  topics  by  prominent  speakers; 
“Fraudulent  .Advertising,”  “On  to  Dal¬ 
las,”  “What  Is  the  Real  Business  of  an 
.Advertising  Club?” 

Evening  Session — Banquet  under  the 
auspices  of  the  .Advertising  Men’s 
League  of  New  York,  the  program  for 
which  is  to  be  wholly  in  the  hands  of  the 
latter  organization. 


I  President  Wadsworth  has  appointed 
:  Conrad  B.  Kimball,  of  the  Representa- 
;  tives’  Club,  chairman  of  a  convention 
1  publicity  and  attendance  committee,  with 
I  power  to  appoint  such  additional  mem- 
;  bers  as  he  might  consider  necessary. 


CHANGES  IN  INTEREST. 

Gk.\ncer,  Wash. — George  P.  Eaton 
and  Chas.  F.  Bailey  have  assumed  the 
!  management  of  the  Granger  News. 


Lyons,  N.  Y. — The  purchase  of  the 
I  Wayne  Democratic  Press,  by  Harry  T. 
Van  Camp,  an  insurance  man,  is  re- 
I  ported,  to  take  effect  F'eb.  8. 


'  Santa  Fe,  N.  M. — The  interests  of 
j  J.  R.  Darnoll  in  the  Portales  Herald 
!  have  been  bought  by  H.  B.  Ryther. 


Glernsey,  U. — The  Times,  a  daily 
and  weekly  Republican  paper,  has  been 
!  sold  to  Edwin  L.  McMillen,  publisher 
;  of  the  Belmont  Chronicle,  of  St.  Clairs- 
,  ville,  O.,  and  Frank  1.  Carr,  a  news- 
!  paper  man  of  Pittsburgh. 


Manhattan,  Kan. — The  interest  of 
Chas.  M.  Vernon  in  the  Mercury  and 
Republic  has  been  sold  to  Ned  Kimball. 


1  Wfllsburo,  Pa. — The  Wellsburg  Daily 
I  Leader  and  Weekly  Herald  have  been 
\  bought  by  H.  C.  Ogden,  a  Wheeling 
;  newspaper  man. 


Chambersburg,  Pa. — Public  Opinion, 
a  daily  and  weekly  Republican  news¬ 
paper.  has  been  sold  by  Henry  V.  Black, 
to  ex-District-.Attorney  D.  Edward  Long 
and  cx-Rcgister  and  Recorder  S.  A. 
Small 


Bloomington,  III.  —  John  Gummer- 
man,  long  an  employe  of  the  Aurora 
Daily  Volksfreund,  and  secretary-treas¬ 
urer  of  the  local  Typographical  Union, 


has  purchased  the  Bloomington  Journal,] 
a  German  paper,  I 


Tucumcari,  N.  M. — Control  of  the 
News  has  passed  into  the  hands  of  H. 
B.  Jones,  W.  C.  Hawkins,  of  the  Mon¬ 
toya  Republican,  becoming  editor. 


Itiiaga,  X.  Y. — Editor  Frank  E.  Gan¬ 
nett,  of  the  Elmira  Star-Gazette,  haa 
purchased  the  Ithaca  Journal. 


S.MITHLAND,  Ky. — The  Weekly  Ban¬ 
ner  has  been  sold  to  Perry  Meloan,  part 
owner  of  the  Murray  Gazette,  which  re¬ 
cently  suspenaed. 


Garnett,  Kans. — T.  M.  Triplett  has 
acquired  the  Garnett  Weekly  Journal  and 
Daily  Evening  News. 


Nar.avisa,  N.  M. — The  New  Mexico 
News  and  the  Xaravisa  New  Mexican 
have  both  been  purchased  by  Paul  Jones, 
of  the  Logan  Leader,  who  will  consoli¬ 
date  the  two. 


CoEFEN,  111. — The  Democrat  has  been 
acquired  by  W.  E.  Roberts,  a  former 
editor  and  owner. 


Sterling,  Colo. — J.  E.  Hanway,  of 
Denver,  has  purchased  the  stock  of  the 
Republican  Advocate. 


Lyons,  N.  Y. — Harry  T.  Van  Camp,  a 
New  York  insurance  man.  has  bought 
the  Wayne  Democratic  Press. 


Home-Grown  Advertieing. 

I  he  Des  Moines  Admen’s  Club  has 
submitted  to  the  Greater  Des  Moines 
Committee  a  proposition,  which,  if 
adopted  by  the  committee,  will  allow  the 
members  of  the  local  ad  club,  instead  of 
the  Mahin  Advertising  .Agency  of  Chi¬ 
cago,  to  handle  the  municipal  advertis¬ 
ing  campaign  of  the  committ'ee. 


OMAHA  AD  CLUB  NEWS. 

(Sfecial  Correspondence.) 

.A  L.  Gale,  as.-istant  manager  of  the 
Darlow  .Advertising  Co.,  was  elected 
president  of  the  Omaha  Ad  Club  at  its 
January  meeting.  The  other  officers 
elected  follow ;  Z.  D.  Clark,  M.  D.,  vice- 
president;  O.  T.  Eastman,  First  Na¬ 
tional  Bank,  treasurer;  Samuel  Rees, 
Rees  Printing  Co.,  sei.retary,  and  A.  1. 
Creigh,  Creigh,  Sons  &  Co.,  recorder. 

The  Omaha  .Ad  Club  has  taken  a  defi¬ 
nite  stand  against  the  various  forms  of 
so-called  fake  advertising,  and,  in  the 
future,  every  advertising  medium  that 
receives  consideration  at  the  hands  of 
the  Ad  Club  members  will  first  have  to 
be  passed  on  by  a  committee  of  the  club. 
.A  member  of  the  club,  in  giving  space 
to  any  medium,  may  demand  of  the 
solicitor  that  he  furnish  credentials 
showing  the  approval  of  the  club  of  his 
proposition. 

An  active  interest  has  been  taken  by 
the  Ad  Club  in  the  matter  of  street 
lighting,  the  public  affairs  committee  of 
the  club,  of  which  T.  B.  Coleman  is 
chairman,  having  met  with  similar  com¬ 
mittees  from  the  Commercial  Club,  the 
Ak-Sar-Ben  and  the  Real  Estate  Ex¬ 
change,  when  resolutions  were  passed 
by  the  joint  committee  and  presented  to 
the  City  Council.  The  resolutions  ask 
that  the  Council  take  immediate  action 
to  instal  a  flaming-arc  system  of  light¬ 
ing  on  all  of  the  principal  business 
streets. 

The  Omaha  Ad  Club  is  co-operating 
with  the  Commercial  Club  in  doing  such 
publicity  as  seems  necessary  in  getting 
a  better  quality  of  seed  corn  used  by 
the  Nebraska  farmers.  .A  publicity 
campaign  has  been  begun  urging  the 
farmers  to  test  all  seed  corn  before 
it  is  planted. 


